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Senelith Inks 


i 

| were the first lithographic inks 
from dyestuffs 

treated with sodium tungstate 

| for better sunfastness 

are still leading 


with their outstanding resistance properties 


Our booklet “Inks, Lithographic and Printing’ may be obtained on request 


The Senefelder Company, Inc. 


32-34 Greene Street New York 13,N. Y. 
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Announcing the new 


VERTICAL ROBPORT 
Speed Jacket Machine... 


COVERS YOUR DAMPENING ROLLERS 
IN YOUR OWN PLANT ECONOMICALLY 


Roberts & Porter developed the original, horizontal Robport Speed Jacket 
Machine, Model No. HG. 


It was an immediate success. It made Molleton rollers possible at a new low 
‘ost. But as plants expanded, it became apparent to KR & P engineers that there 
was need for a new model speed jacket machine that would not take up the 
floor space of the horizontal model, but would perform the same time and 
money saving funetions. So the new streamlined Vertical Robport Speed 
lacket was horn... 


WITH THESE NEW ADVANTAGES 


FAST... 


Covers a 40 inch roller in 40 seconds—one inch per second. 


SAVES SPACE... 


Takes up less than 9 sq. ft. of floor space—stands 9 feet in heighth. 


VERSATILE ... 


Will recover up to 56 inches in length—any diameter. Handles first and second 
machine-sewn flannel covers as well as Molleton Speed Jacket covers. Also, 
Aquatex and Dampabase covers. 


EASY TO OPERATE ... 


All you do is insert the core of the roller in the guiding tube and flick the 
electric switch. The Speed Jacket Machine does the rest. 


GUARANTEED ... 


A five year guarantee against mechanical difficulties accompanies each order. 


PROMPT DELIVERY ... 


Three weeks anywhere in the U.S. or Canada. 


AT A REALLY SPECTACULAR PRICE ... 


$475 F.0.B. Chicago. Complete with electric motor and switch ready to be wired 
to nearest outlet. Please specify voltage and type of current when ordering. JU - fo SECONDS AND IT'S 
Includes one guiding tube, any size, furnished free. Additional guiding tubes bo — _Chain-driven collar 


are necessary for rollers of different diameters. Price, $15 each. r, yap Ph 


nel-cove red roller with « smooth, 

. The streamlined operating advantages of the New Vertical Robport drum-tightness. Collar forces 
Speed Jacket Machine, the saving in cost of Molleton recovered dampening guiding tube down — and out. 
Roller is now ready for end to 


rollers, plus the price, make it a must. So order without delay. be laced. 


PORTER, Ine. 


General Offices—4102 South Market St., CHICAGO, ILL. 


BOSTON NEW YORK DETROIT BALTIMORE {|| 
88 Broad St. 622-626 Greenwich St. 481 W. Columbia St. 1200 South Baylis St. 


1949 


MODERN LITHOGRAPHY, March, 


j “s 

| | 
it 

irs | 

| 

| | 
| 

| 

| 
| 
4 
| 

| 

3 

E 


Electric Boat Company 
Toton, Connecticut 


Gentlemen: 


Manufacty 
22 x 34 offset 


The EBCO Was installeg early in 1948 and was Operated alongside our previous 
Machines, so that we had an excellent °pportunity to Compare the two makes 
doing the same type of work under the same Conditions. 


The Performance of the EBCO Was such that, before the eng of 1948, we 
our second Machine from you. It is now in ful) Production and Siving as 
Service as the first one 


ordered 
good 

5 th Machines have Proved up to our ©xpectations and 
your Promises 


We wish to take this °pportunity to thank you also for th 
Us in recently installing On our first EB 


e€ extra Service you gave 
Made in Sign since it w. 


co Several improvements that you had 
purchased by us 


We are very Pleased With our experience in actual Production 
Presses, and can highly recommend the 
an offset Press of this type and Size, 


Wishing you the SuCCess you deserve p 
EBCOo Was excellent, you have demons 
Make it even better, 


with our EBCO 
mM to anyone Considering the Purchase of 


€Cause, while your Original design for the 
trated that you are Constantly Striving to 
Yours Very truly, 


NEW ENGLAND BLUE 


AC 


H.O. Popham 
\ President 


PRINT APER Co. 
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VOLUME 17, NO. 3 
What You Will Find in this Issue 


The scene is from the new offset plant ‘ 

and the inset shows another offset news- By DelV itt G. Manley j 
paper, the “Steele Co. Photo News,” Owa- 
tonna, Minn. These serve to introduce the 
luther comprehenane artic by Lotem Pole Aids in Pacific Press Safety Campaign...... 30 | 


Manley (page 20) on offset newspapers in 


the U.S. Advertising and Promotion for the Small Plant........ 3] 
By R. M. Hogan 


_ Diazotype Processes and Materials ................. 
By S. C. Slifkin 


FOUNDATION 
Responsibilities of Management, A Shop Viewpoint... 45 
By E. C. Moysen 
Hoe Six-Color Giant Offset Press 
Ready for Delivery ....... 49 


Rosert P Equipment, Supplies, Services, Bulletins ............. 89 


THOMAS McrGaNn 
Business Manager 


254 W. 31st St.. New York 1. N.Y. 


MODERN LITHOGRAPHY 


Reg. U. S. Pat. Office 


SUBSCRIPTION RATES: One year $3.00, two years $5.00. Canada and foreign, 
one year, $4.00, two years, $7.00. Group subscriptions (U.S. only) Four or | 
} more entered as a group, $1.50 each. (May be sent to different addresses.) | 


Wayne E. Dor_anp, President; Ina P. MaCNatr, Secretary-Treasurer. Published monthly on the 
15th by Industry Publications, Inc., 123 Market Place, Baltimore 2, Md. Advertising and Editorial 
| Office, 254 W. 81st St., New York 1, N. Y. Advertising rates made known on application. Closing 
| date for copy—25th of the month previous to date of issue. Entered as second class matter at the 
{ Post Office at Baltimore, Md., under the Act of March 3, 1879. | 
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i Do Window Displays Actually Increase Sales .. 34 
we 36 a 
4 Classified Advertisements S109 


YOUR BEST 


ESMAN... 


PRINTING INK 


PRINTING INK SELLS MERCHANDISE 
-not only on the advertising pages of mag- 
azines and newspapers, on car cards and bill- 
boards—but on packages. 

Yes, printing ink transforms your pack- 
age from a mere container to an eye-catch- 


ing point-of-sale display. For in 


these days of super-markets, the package 
must se// tse/f and the product it protects. 
In packaging, as in publication advertis- 
ing. color can make your designs more ap- 
pealing, your sales message more effective, 
better remembered. Use more color! Tell 
your story in printing ink, your best salesman. 


Association | OF Paintinc 


1440 BROADWAY. 


« 


NEW YORK CITY 
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F small fry looks like mama, that’s family resem- 
blance. But you want more in offset reproduction. 
You want identical images —each exactly the same as 
the next. 


With Velva-Tone offset press blankets, you can count 
on uniform, perfect reproduction every time. For 
Goodyear’s experience in synthetic rubbers has led to 
the development of specific formulations to handle spe- 
cific jobs better than they ve ever been handled before. 


Velva-Tone blankets are a typical example. They're 
absolutely uniform in texture all the way through. 
There’s never a pinhole or flaw to blur reproduction. 


THE GREATEST NAME IN RUBBER 


MODERN LITHOGRAPHY, March, 1949 


Reproduction 


Each is like the 
next with 
VELVA-TONE 
Offset 
Press 
Blankets 


THESE SURFACES TELL YO 


Surface of Velva-Tone 
magnified 25 times. No 
pinholes, no roughness. 
Uniform velvet-smooth 
surface means perfect 
reproduction every time. 


Surface of ordinary offset 
press blanket magnified 
25 times. Note the pin- 
holes and lack of uni- 
formity that mean off- 
standard reproductions. 


Every reproduction is clear and sharp. 


More, Velva-Tone eliminates embossing, debossing and 
tackiness. It’s proof against damage by inks and driers. 
And this velvet-smooth finish lasts throughout the 
measurably longer life of a Velva-Tone blanket —to 
assure you of better work at lower operating costs. 


Write for full information on Velva-Tone offset press 
blankets to: Printers Supplies Dept., Goodyear, Akron 
16, Ohio. 

Velva-Tone offset press blankets are available in red 


face. 
Velva-Tone—T.M.The Goodyear Tire & Rubber Company 
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CHICAGO 
NEW ORLEANS 


_ Tw@ EMULSIONS 
ORTHO STRIP 
HI-SPEED 


Three characteristics distinguish Chemco Strip Film 


TONE SEPARATION is unequalled. Chemco 
Strip Film delivers a negative with open 
shadows and unblocked highlights. No 
“screeny” effects; reproductions have a 
smooth transition of tone that is “photo- 
graphic.” 

SPEED of exposure steps up the production 
rate .. . Ten-second line exposures at F 32 
are routine with Chemco Strip Film. Faster 


exposures mean more halftones in less time, 
with an economical light source of lower 
intensity. 

DIMENSIONAL STABILITY holds register and 
duplicates scale settings on stripped nega- 
tives. A minimum of shrink or stretch is in- 
herent in Chemco’s tough, thin stripped film 
... Color or black and white negatives really 
hold size. 


Available with either paper or acetate base. 


CHEMCO PHOTOPRODUCTS COMPANY INC. 


FACTORY and GENERAL OFFICES GLEN COVE, NEW YORK 


BRAWN C H 
BOSTON 


ATLANTA 


DALLAS 


AASCNINODA 
MODERN 


NEW YORK 
DETROIT 
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HEADS TAILS... 
YOU CAN'T LOSE 


LITH-KEM-KO LITH-VILO 
| NON-POISONING 


E 
TCHING SALT PLATE ETCH 


Here's another non-poisoning plate etch for zinc \ 
or alumi Highly ated salt crystals \ 
which dissolve quickly, easy to use and give per- | 
fect results. Dissolve one pound of LITH-KEM-KO / Better plates faster with LITH-VILO, for two rea- 
ETCHING SALT in 1'2 gallons of water—add 1'2 —~, sons. 1 a high pe of pure gum 
gallons of non-souring gum solution and you'll “al / arabic, making a better 
have 3 gollons of plate etch with a pH value of { -~ aluminum. It will detect oxidation of metals by a 
3.04 which is generally recommended for zinc or ‘-- \ dark discoloration. It's double strength—thus eco- 
aluminum. Will not produce etch streaks thus \ nomical—1 quart of LITH-VILO will make 2 quarts 
* eliminating ‘‘tints’’ on the plate. Match either of | of final etch or pre-etch by adding water. It con- 
z these solutions against the others and you'll never | tains no chromates—is safe to use. See for your- 
3 lose. self—try it today. 
/ 
PRICES 
Single und... _ $4.50 
10 pounds, per th. 2.10 2 s RE 1.50 


LITHO CHEMICAL 
& SUPPLY va 


63 PARK ROW. NEW YORK 7 execs 


A revised edition of the new LITH-KEM-KO 
catalog 1s now ready. Write for your copy 
today. 
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OFFSET ROLLER 


Dayco Offset Rollers pick up and deposit just 


Press Proved —the Best Lithographic 
Roller Ever Made. Proved on offset presses in 
selected plants under regular operating condi- 
tions. The reports are enthusiastic. The lithog- 
raphers tell us these new improved Dayeo 
Offset Rollers are the best they've ever used. 

These new rollers are possible only because 
of new discoveries in compounds by 
Dayton’s famed research technicians and chem- 
ists. Their new development now gives you 


rollers with better ink distribution. These new 


the right amount of ink for perfect impressions 
... keep their same diameter. same tack under 
all conditions with EVERY KIND OF INK. 
They're easy to wash. Will not swell. Will not 
chip, pit or crack. Will not absorb moisture or 
oils. Form, distributor and ductor rollers have 
just the right softness needed to give super per- 
formance for millions of impressions. Order 
vours today. Write! The Dayton Rubber Co.. 
Dayco Roller Division, Dayton 1, Ohio. 


Dayton Rwhber 


Pioneers of Improvements for Better Printing with lithographic, letter- 
press & newspaper Rollers; Color Separators and Fountain Dividers. 
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ge and constant color temperature... 
ESSENTIAL TO PRODUCTION OF bel 
QUALITY WORK... 


We 


FULLY AUTOMATIC 
HIGH INTENSITY 
| ARC LAMPS 


Especially designed for all photo-mechanical 
reproduction processes. Current-controlled feed motor 
which maintains a constant arc-gap length. Arc 
almost completely shielded from drafts. 


The top graph shows fluctuations in the visible 
light energy during a four minute operation with a 
conventional flaming arc lamp. 


The bottom graph shows fluctuations in the = se 
visible light energy during a four minute operation 7 : 
with the Grafarc. 


Start important savings. 
‘ Uniform illumination can be provided on any = eee 
work from 8” x 10” up to billboard size. Exposures a Ee a 
can be made bya simple timer, 
___ | THE STRONG ELECTRIC CORPORATION _ | 
Adapters to fit most cameras and composing 
eutieis: wim cele. 17 City Park Ave., Toledo 2, Ohio | 


Please send free literature and prices on the new Strong Grafarc | 
High Intensity Arc Lamp. 


Use this coupon 
for convenience in obtaining literature. 


March, 1949 


MODERN LITHOGRAPHY 


‘ 
= 
SSS SS SS SS : 
ll 


NEW YORK 
CHICAGO 


BOSTON ~ ‘GOOD INKS SINCE 1804 
ST. LOUIS 


10th a Lombard Streets, Philadelphia, Pa. 


CLEVELAND 
DETROIT 
BALTIMORE 
KANSAS CITY 


PITTSBURGH gfe) 
ATLANTA 
DALLAS 


12 LITHOGRAPHY, Ma 


Footnote to profitable printing use Johnson 
Inks. For 145 years theif nigh quality has 
helped t assure fine results at lowest cost. ; 

N PA 


New. at lest, even 


in New York, Chienge Glovelend 


Graphic Arts and packaging men are now required 
to print dozens of stocks, at speeds unheard of 20 
years ago. Cellophane, pliofilm and glassine are a 
few that pose difficult technical problems. Versatility 
must be designed into printing equipment... presses 
must perform many jobs and perform them well, if 
printers are to meet the varying demands of today’s 
production profitably. 

For more than 20 years, Champlain alone has 
designed versatility into printing and fabricating 
units. We are in the best position to help you solve 
the problems of varied as well as straight line pro- 
duction, with lowest capital investment and at lowest 
possible operating cost. 

Champlain rotogravure is known the world over 

..it prints and dries 5 colors in 5 seconds with 
highest quality on a wide variety of stocks — Cham- 
plain's new line of aniline presses, specially designed 
for the converting and packaging fields, can’t be 
touched by any other press for board, foil, cello- 
phane and pliofilm. 

For in-line production with Champlain printing 
units there is a complete line of fabricating equip- 
ment for slitting, multiple roll rewind, perforating 
and scoring, embossing, gluing and punching and 
dieing. The fact that fabricating equipment, like the 
printing presses, is unit built gives you versatility 
through interchangeability. 


fe Send samples of your production to us 


— let Champlain show you how to do 
the job—better, faster, more profitably. 


DEPEND ON. 
THE LEADER 


“DEPEND ON THE LEADER” 


-3-CHAMPLAIN COMPANY, INC. 


b 88 LLEWELLYN AVENUE, BLOOMFIELD, N. J. 
Chicago Office: 7 W. Madison St., Chicago 2, III. 


ROTOGRAVURE AT ITS BEST 


Here are some 


advantages of een! 
: NO ELECTRONIC Yui ticoior 


"PRINTING 
ONCE THROUGH 


RO- | 
'Tg 
Ble 
; 

CONTROL 
G&D sis 
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@ How white is white? We've listened to arguments 
hours on end over which of several sheets of white 
printing paper is the whitest. One thing many experts 
have learned is that the eye alone can never measure 
the perfect shade of white for color reproduction. 
The white of Chillicothe Offset is the scientific re- 
sult of the recommendations of leading offset printers. 
It supports every color without change. It’s white for 
the press—bright for the press—right for the press. 


Another famous feature of Chillicothe Offset is its 
built-in moisture content, which makes for perfect 
register— guards against shrink, stretch, curl, and lint. 


MODERN LITHOGRAPHY, March, 1949 


Sometimes You Looking 


THE CHILLICOTHE PAPER CO. 


CHILLICOBHE. OHIO 


It invites worry-free realistic reproduction without 


exacting a premium in printers’ skill. 


Maker of a distinctive line of fine papers for many uses, including 
such distinguished stocks as 


LOGAN AND ADENA OFFSET AND BOOK 
CHAMOIS TEXT ° CHILLOTINTS 


GREETING CARD PAPETERIES 


—ask us about them 


15 


FOR TODAY 


= 
pay 

~ 
~N 


Haves a lesson lithographers are glad to learn, it’s the kind of knowl- 
edge that pays dividends. It és a fact that an ordinary albumen plate with 
INTAGLIO processing is as durable and clean-working as the best of pos- 
itive deep-etch plates! No, not indestructible—but INTAGLIO processing 
will increase the life of your plates as much as 5 TIMES! 


The cost of INTAGLIO processing? Just a few cents, less than a quarter 
for a 47'/.x 58 plate! 


Simple? Why . . . press the button . . . your INTAGLIO apparatus is fully 


automatic! 


Check your present plate costs now! Then — find out if you can afford to 
be without INTAGLIO plates! 


Note our new address 


ELECTRON Wooo CORPORATION 


292 FLUSHING AVENUE + BROOKLYN 5, N.Y. * MAIN 4-1679 


MATERIAL S METHOOBS MACHINER Y 
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must have one property—give one result.” The property is that it shall 


run on press without trouble. The result—clean, sharp impressions. 


Crescent’s Modelith Inks meet these requirements under all pressroom 


conditions. 


Here are the fine points of Modelith: — 


Ready for use. Smooth—spreads evenly and fast. Prints clean—no fill 


in on half-tones. Colors trap well. Dense—gives more mileage. Does not 


emulsify on fastest presses. Dries on paper surface. 


Send for a trial order of Modelith. Enclose color and stock samples with 


p\> | would like more information about 
w MODELITH OFFSET INKS. 


(1) Have Salesman call [(] Send me "Crescent Color Code” 


Ink S Book Send 5 |b 

in! ecimen end me Ss. ON Open account. 
COMPAN Y ° 

ame ‘osition 


464 NORTH FIFTH STREET Company 
PHILADELPHIA 23, PA. Street City State 
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Hammermill offers new plan to 


MAKE NATIONAL MAGAZINE 
ADVERTISING WORK FOR YOU! 


Membership in the 


Hammermill Guild of Printers 

enables you to benefit by the GUILD 

“Operator 25” Plan 


How 
this sigm..-- 


-e PRINT) 


| This window sign, emblem of the 
Hammermill Guild of Printers, 
identifies you in your own home city as a reliable printer 
who supplies Hammermill papers. 

Your customers and prospects know the Hammermill 
name. For more than 36 years Hammermill papers have 
been advertised in national magazines—the most con- 
sistent advertising in the paper field; one reason why 
Hammermill is “the best known name in paper.” 

The emblem of the Hammermill Guild of Printers on 
your window or door links you with this powerful, con- 
tinuing printed selling... localizes it... puts it to work 
for you... helps to direct customers to your plant. 


This indoor sign on the wall of 
your reception room or office 


again reminds your customers of 
the importance of skill, good faith 


and satisfaction in their printing. 
It serves as an added link with 
Hammermill’s continuous national 


magazine advertising. 


As a member of the Guild you will be listed with 
Western Union. Future Hammermill advertisements will 
tell the reader to call Western Union and ask ‘Operator 
25” for the name of a local printer who will supply their 


Hammermill paper needs. 


Ask your ““‘Hammermill’’ salesman for a copy of the 
idea-book, shown at left, ‘“‘How This Sign Can Help You 
Get New Business”...and for complete details of this 
new business-building plan. 


MODERN LITHOGRAPHY, March, 1949 


4 
: 
| 
Ta | oz: «Fl 

fi OF PRINTERS ean 
q 
| 
you 4 
} 
Get 
3 
New 
| 
| Business! | 
‘ 

18 


Litt ographers from coast 
to coast attest to the 


brilliant performance 


of these F&L inks. 


FUCHS & LANG 


ESTABLISMED 1670 


GENERAL PRINTING INK DIVISION. 
100 SIXTH AVENUE + NEW YORK 13, N. Y. 
BOSTON CHICAGO + CINCINNATI + CLEVELAND + PHILADELPHIA 
ST. LOUIS + SAN FRANCISCO + FORT WORTH + LOS ANGELES * TORONTO 


THE RIGHT INKS FOR FINE LITHOGRAPHY 


NON - INFLAMMABLE 


NON - TOXIC 


The Ideal Inexpensive Cleanser for Dampening Rollers 


Quickly dissolves the ink which the dampening rollers have accumulated. 
Requires less scrubbing and scraping of the fabric and consequently prolongs 
its life. » Reduces fire hazards. If a lighted match were thrown into Lestoil, the 
flame would go out. Its use may enable you to secure a reduction in your 
insurance rates. » Harmless to those coming in contact with it. There is no pos- 
sibility of it causing dermatitis or similar skin irritations. » PH control tests show 
it is practically neutral, and if any residue is left in the dampening rollers, it 
will not have a detrimental effect on the press plate. » Very effective for wash- 
ing sponges. It rapidly dissolves the grease and slime, leaving the sponge soft 
and fluffy, the same as when it was new. » Mixed with water, the solution costs 
but a few cents per gallon. » A liberal sample will be supplied on request. 


FUCHS & LANG 


ees 18 7 O 


CENERAL PRINTING INK COMPANY DIVISION 


100 SIXTH AVENUE, NEW YORK 13, N. Y. 


BOSTON CHICAGO CINCINNATI! CLEVELAND PHILADELPHIA ST. LOUIS 
SAN FRANCISCO FORT WORTH LOS ANGELES TORONTO, CANADA 
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This new 32-page Hunt catalog 
of Photographic and Graphic 
Arts Chemicals commemorates 
the 40th Anniversary of the 


founding of the Philip A. Hunt 
Company. It is a combination 
price list and reference book of 
great value to all branches of 
photography and the graphic 
arts and contains complete 
technical information of the 
most frequently used Hunt 
Chemicals. Also included are 
illustrations and detailed des- 


criptions of several entirely new 
Hunt products. 

Put this booklet to work for 
you without delay. Write for 
it on your company letterhead 
or if it is more convenient use 
the coupon below and mail it 
today. Your free copy of the 
Hunt Catalog will be on its 
way to you by return mail. ' 


MAIL 
THIS COUPON 
TODAY! 


TO: PHILIP A. HUNT COMPANY 
254 RUSSELL STREET 
BROOKLYN, N. Y. 


Please send me free and postage prepaid 
a copy of the Hunt 40th Anniversary 
Catalog. 
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the best advertisement a product can have... 


day after 


| dayeecE. P. Lawson Co. receives more and more letters 
; like the one reproduced here... letters from 
satisfied users telling why Lawson Cutters 
Rate Best and save them time and money! 


write today for free brochure! 
Complete, fully illustrated descriptions and specifications 
of the 39”, 46” and 52” LAWSON CUTTERS. 


EXCLUSIVE DISTRIBUTORS * SALES and SERVICE 
HARRY W. BRINTNALL CO., INC ere rancisco, Seattle 
A. E. HEINSOHN PRINTING MACHINERY Denver, Colo. 
TURNER PRINTING MACHINERY, INC Cleveland, Chicago, Detroit 
SOUTHWESTERN PRINTERS SUPPLY, INC 

SEARS LIMITED 


Dallas, Texas 
+. Toronto, Montreal, Winnipeg, Vancouver 


) MAIN OFFICE AND SHOWROOM: 426 WEST 33rd STREET, NEW YORK 


PIONEERS IN PAPER CUTTING MACHINERY SINCE 1898 
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toughen up 


your 
plates 


with Pitman’s 


U. V. Albumin Process 


Because U. V. Albumin Coating is inherently 
tougher and more durable, surface plates 
made the U. V. way give longer runs with 
cleaner and sharper impressions. Free 

from the troublesome and costly variations 
found in ordinary egg albumin, Pitman 

U. V. Albumin is more dependable and 
easier to use. 


With sensitizer already mixed in precisely 
the proper proportions, it is quickly 
made up with a minimum of measuring. 
Better plates are made the U. V. way. Try it 
today and find out how tough plates can 
really be. You'll save time and money too. 


There's a Pitman Product for Every Lithographic Need 


itman company 


EQUIPMENT AND SUPPLY DIVISION 


harold m. 


LITHOGRAPHIC 


Chicago 50, Illinois — 51st Ave. and 33rd Street 
North Bergen, New Jersey — 1110 13th Street 
Dallas 1, Texas — 2814 Canton Street 
Cleveland 15, Ohio—3501 W. 140th Street 
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ecause holds 
opacity 


The ‘‘Lite-Lok’’ box is another 
exclusive feature. It's handy and 
protects the film at all times. 


Tune in Du Pont “Cavalcade of America” 
Monday Nights— NBC coast to coast 


BETTER THINGS FOR BETTER LIVING 


TCHERS in many of the best known lithographic 

plants approve Du Pont “Photolith’ Graphic Arts 
Film. They point out that in flat etching — because the 
emulsion of ‘ Photolith” is rich in silver—the film etches 
without losing opacity. 

This quality tends to sharpen up the dot formation 
... provide crisp, clean, and correctly gradated dots 
that make for truly sparkling reproductions. 

Other characteristics of the film also contribute to 
the quality of finished lithographic jobs. A low safe- 
light fog factor .. . exceptional contrast . . . speed and 
wide latitude. Its inherent quick-drving, flat-lying, easy- 
scribing or ruling qualities aid in doing fine work. Con- 
venient packaging is another feature much appreciated 
in the darkroom. 

Try “Photolith” in your own plant. Etchers, camera- 
men, strippers . . . all who work with film say it per- 
forms perfectly. Your ‘‘Photolith” dealer can supply 
you. E. I. du Pont de Nemours & Co. (Inc.), Photo 
Products Department, Wilmington 98, Delaware. 


In Canada: CANADIAN INDUSTRIES, Ltd. 


DU PONT 
“PHOTOLITH” 


GRAPHIC ARTS FILM 


REG pat OFF 
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W., should lithographers pay a “luxury” 


tax on supplies and equipment necessary to carry 
on the day-to-day production in their plants? 
Why place an arc lamp, camera lens, or develop- 
ing sink in the same tax class with such luxuries 
as jewelry, theatre admissions, and mink coats? 
We asked these questions a year ago when there 
appeared to be some chance of wiping out these 
outrageous 25 percent excise taxes on the lith- 
ographer’s tools of production. At that time the 
chance of repeal died a strangling death in the 
legislative red tape. 

Now, again, there is hope. The Martin bill 
for federal excise tax reduction (ML-Feb., pg. 
53) appeared at presstime to have about a 50-50 
chance of getting out of the powerful House 
Ways and Means Committee, and passing the 
House. 

Carrying the ball again in the Senate is Senator 
Hugh R. Butler of Nebraska, whose bill S. 515 
has been referred to the Senate Finance Com- 
mittee. The Lithographers National Association 
advises that Senator Butler’s bill, which he says 
he will add as an amendment to any House-spon- 
sored revenue legislation, would abolish these 
taxes completely as far as lithographers are con- 
cerned. On the other hand, the Martin bill, in 
the House, provides only partial relief—a reduc- 
tion of 25 and 15 percent taxes to a flat 10 per- 
cent on both photographic equipment and film. 

Will the bill get through the Senate? It might 
if enough lithographers pointed out to their 
Senators a few salient aspects of the question. 


For instance, the 25 percent tax on photo- 
graphic equipment (except on lithographic 
cameras exempted because they weigh more than 
four pounds), and the 15 percent tax on litho- 
graphic film have been in effect since November 
1, 1942. This was about a year and a half before 
the general wartime excise taxes were imposed. 
Purpose of the tax was to curtail civilian photo- 
graphic activity in order to channel material 
into needed war production. This tax weighs 
much more heavily on the industrial film and 
equipment user, the lithographer, than on any- 
one else, and is manifestly excessive. 

It is a levy on capital goods and on production 
supplies, and has been a deterrent to normal ex- 
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pansion. It is a heavier burden now in a time 
of decreasing volume. Even Washington would 
agree that there is no need now to curtail civilian 
consumption as there was when these taxes were 
imposed. 

From the government viewpoint, the treas- 
ury’s till would not suffer appreciably if these 
taxes were abolished. It has been estimated that 
the total gross return from the excise levy on 
photographic goods is about one-half of one per- 
cent of the total excise tax revenue. 

A letter to your own Senator on your com- 
pany letterhead, pointing out the excessive 
nature of this tax on lithographic tools and 
materials of production, will aid the chances of 
getting it abolished. If you’re still not convinced, 
pull out the bill for that piece of equipment you 
bought recently. See that item: Federal Excise 
Tax—$211.38? 


lithographed ma- 
terial has been demonstrated as a sure-fire sales 
stimulator to the tune of sales increases ranging 
from 20 to 113 percent. In a survey conducted 
by an independent research organization, for 
the Point-of-Purchase Advertising — Institute, 
careful inventories of goods were taken in 160 
selected retail stores, and sales of test products 
were recorded. Then lithographed window dis- 
plays were installed for the products. Careful 
sales records were kept on the displayed products 
as well as on directly competitive products, not 
displayed. Sales records were continued for a 
period after the displays were removed. 

Sales on the displayed products skyrocketed, 
and even took some of the competitive products 
upward with them for a distance. The sales in- 
creases thus could be traced directly to the win- 
dow displays, and measured precisely. 

This is one of the few times when the sales 
produced by an advertising medium could be 
be measured exactly in dollars and cents. In- 
stead of knowing how many people walked past 
or viewed the display, now we know how many 
bought—a powerful selling argument for lith- 
ography. 

A summary of the survey's results begins on 
page 34. 
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} STANDARD SIZE NEWSPAPERS. “The Mt. Lobenca ea News” and the “Nerth “asad Free 
Preas,” {Artington. Va.) aro standard size. 


Newspapers by Offset 


4 Mf T can't be done!”, is the ery broaden their outlook and widen their 
4g always ringing in the ears of horizons. Untortunately many local 
pioneers. Descendants of the DeWitt q. Manley newspapers didn't make a correspond- 
3 same persons who called the Clermont ing adjustment and lost the reader in- 
“Fulton's Folly,” the newspapermen terest vital to their existence. 
who wouldn't print the story of man’s They attempted to cover national 
’ first power-driven flight at Kitty papers are trom S$ to 1 years old and toreign news, and overlooked their 
Hawk, the leather-lunged individuals and not only are successtul, but in greatest asset. “That asset was and is 
whe scvemed. “Gee o tame!” ase some Cases have also torced their all- ths ability to present news of strictly 
declaring today that. “Offset is not letterpress local interest in which regional events 
2 practicable tor newspaper publish- torts in order to survive are teatured. Some did recognize this 
: ing. There was a time when the small and acted accordingly, but the manner 
This type of person can give a long daily or weekly newspaper held a in which the news was presented un- 
list ot reasons why offset won't work monopoly ot the news, entertainment, derwent. little or no change, and 
and make them seem convincing and and political intluence in its commun- lacked appeal 
sometimes almost irretutable. An en ity. Telephones were few and tar be Offset has many advantages to offer 
gineer designing aircratt can also tween, radios unheard ot. movies such papers. The publishers who are 
prove that it is impossthle tor a bum hadn't been pertected and the main using it have tound that local pictures : 
ble bee to fly, because. aerodynam mode ot travel was horse and buggy can be produced more readily and : 
ically, its construction is wrong. or railroad train. Each community economically by offset lithography 
Following this line ot reasoning Was a universe unto itselt, and the than by photo-engraving and letter- 
the Ozaukee Press ot Port Washing- local newspaper was the center ot press. The papers are more attractive 
ton, Wisconsin; the Riptide of Santa that universe. The development. ot and have greater reader interest. The 
Cruz, Calitornia; the South San the telephone, movies, radio, automo- local pictures of activities by people 
Francisco Enterprise The Daily biles. aeroplanes, greater distribution known to the readers are tar more 
Moorld of Opelousas, Louisiana. and ot big city dailies and weekly maga- interesting than unknown faces and 
many others should have ceased pub- zines made it possible tor the citizens events in some remote city. The 
lieation long ago. Most ot these ot these many small universes. to newspaper becomes a true mirror ot 
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its area. This increases circulation a 
and enables the publishers te obtain “Pl NE WS 

re ELECTRIC CO. RUSHES 
greater revenue trom advertising. UNIT NO. 4 TO EASE First With 100 Per Cont Dental 


There are approximately 30 news- ELECTRIC SHORTAGE 


papers being published by offset lith- 
ography in the United States with 
many more ready to begin as soon 
as their equipment is delivered. Hun- 
dreds of newspaper publishers have 
shown an active interest in offset and 
will no doubt adopt it as soon as they 
are convinced that it provides an an- 
swer to the problem ot keeping local 
interest. 

It is expedient to consider the ad- 
vantages and disadvantages of pro- 
ducing a small newspaper by offset 
lithography before describing the ex- 
periences of some of the publishers 


who have adopted it. 
The first to be considered here are 


the advantages. 


1. Discarding large press tavor 
ot 17x22 size means having a 
high-speed press capable of turn- 
ing out commercial work in addi- 
tion to the regular newspaper run. 
This means the press is a constant 
producer ot money-making ma- 
terial instead ot only once a week. 
Most newspaper publishers agree 
that the cost of production. re- 
mains the same as_ letterpress 
when using conventional compos- 
ing machines. However, some 
users of the new typewriter-stvle 
composing machines state that 
their costs are tending downward. 


A more flexible service is afford- 
ed advertisers, for any design, pic- wt Star- Wh 


ture, ad or type can be cut out TYLER MINISTERIAL ALLIANCE ON RECORD AS 
with a pair of scissors and repro- “rly ae Downs Yale For Ti 

Car Prceton Downs Yale For Big OPPOSING PUBLICATION OF PETITION SIGNERS 
duced. The only limit is imagina- : — 
tion. Cuts from ad services need 
not be stereotyped, regular and 
service proofs can be pasted in ALL TYLER FIGHTS 
position and shot at one time on apes oo 
the camera along with proofs of 


type matter. 
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+. New “cold type” composition 
methods (typewriter, paper, film 
types) are more readily adapted to 


offset than other processes. 


Circulation is increased because 


ot a more attractive newspaper 
and extensive local news and_pic- 
ture coverage. 

6. The press can be used between 
newspaper runs tor regular com- 
mercial work. The majority of 
small newspapers depend on this 


tor some portion of their income. 


Considered as disadvantages are 


the tollowing: 


The established newspaper must 
discard a major piece of equip- 
ment, the present newspaper press, 
a large, cumbersome machine 
used only to print the week's edi- 
tion on Thursday, it a weekly 
newspaper. The rest ot the week 
it stands idle. However, it repre- 
sents a large sum ot money and 
cannot be dismissed without care- 
tul consideration. 
Another consideration is sheet 
size. Almost every offset news- 
paper in the United States uses a 
17x22 offset” press which means 
running a tabloid size sheet. Some 
publishers consider this disad- 
vantage while others capitalize up- 
on it. One ot the reasons tor 
adopting a 17\22 press is the low- 
er initial investment against the 
much higher cost tor a 22x34 off- 
set press capable ot producing the 
standard size sheet. 
The biggest disadvantage the 
lack ot skilled help. This has 
held) more publishers back trom 
adopting offset than any other 
reason. 

+. Inserting or collating the sheet is 
major problem when using the 
sheet-ted 17x22) press. me- 
chanical answer has been devel- 


oped tor this and manual methods 


are practiced unless a web-ted off- 


set press is used. 


While disadvantage cost 
conventional composition methods 


such as Linotype Intertype 
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do not slow down production and 
are usually continued by news- 
papers already possessing this type 
of composing equipment. 

One of the most outstanding news- 
papers in the weekly field is the Ozau- 
kee Press ot Port Washington, Wis- 
consin, Twice awarded first honors 
by the N.E.A,. as the outstanding pic- 
torial weekly in the U.S., it is one 
ot the finest examples of advanced 
thinking in small newspaper publish- 
ing in this country. 

William F. Schanen assisted by 
his wite, Marie, is editor and pub- 
lisher ot the eight-year-old paper. 
Unatraid to depart: trom tradition, 
their newspaper got its start an 
area well covered by three weeklies 
all over titty vears old. 

Having had no experience in news 
paper publishing, Schanen didn't real 
ive that his venture was “impossible.” 
He bought a camera, platemaking 
equipment, and a 17x22 offset: press 
along with Linotype. ether 
necessary items for composition. (.4n 
IBM Proportional Spacing Type- 
writer has since been added to the 
composing equipment). What Scha- 
nen did recognize was that he had to 
offer his potential readers something 
they needed it he wanted to hold their 
interest. 

The people of Ozaukee County, 
in Which Port Washington is located, 
could get all the national and toreign 
news they required trom the Ml- 
waukee & Chicago dailies circulated 
in the area. What they were in dire 
need of was local news—items of 
sectional interest important to them. 

The three established papers tried 
to cover this need in a conventional 
way and produced papers of the type 
predominating in the weekly field 
throughout the country; standard- 
sized, few or no pictures, and attempt- 
ing to offer “foreign” news in a space 
not big enough tor local items. 

Into this traditional and dull pic- 
ture stepped Schanen with his offset 
press and an active imagination. A 
tabloid-sized paper began to appear 
that was different in appearance and 
make-up. Filled with local pictures 
instead ot wordy stories, people began 


to become interested. The pictures 
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U.S. Newspapers by Offset 


complete as was possible at press-time) 


Star Mirror, Tyler Texas 

North Virginia Free Press, Arlington, Va. 

Plain Talk, Vermillion, South Dakota 

Times Echo, Eureka Springs, Arkansas 

Flashlight, Eureka Springs, Arkansas 

News Graphic, Mayfield, Ky. 

Commercial News, Los Angeles, Calif. 

Times-News, Mt. Pulaski, 

Pictorial Shopper, Independence, Mo. 

Cherrviand Review, Traverse City, Mich. 

Greenwich Village Sketch, Greenwich 
Village, N.Y. 

Sibley Advisor, Sibley, Iowa 

Watertown Reminder, Watertown, South 
Dakota 

Worthington Reminder, Worthington, 
Minn. 

he Spectator, Carmel, Calit. 

Christian Beacon, Collingswood, N. J. 

Daily World, Opelousas, La. (Web Fed 

Steel County Photo News, Owatonna, 
Minn. (Sheet Fed) 

Warren Sentinel, Front Roval, Va. 

South San Francisco Enterprise, South 
San Francisco, Calif. 

Clarion Rem nder, Clarion, lowa (Sheet 
Fed 

Riptide, Santa Cruz, Calit. 

Sugar Pine Press, Westwood, Calit. 

Ozaukee Press, Port Washington, Wise. 

Your Town, Salem, Oregon 

Santa Fe News, Sante Fe, New Mexico 

Ledger, Potwin, Kansas 

Espanola Valley News, Espanola, New 
Mexico 

Free Press, Chisholm, Minn. (Sheet Fed 

Photonews, West Seattle, Wash. 

The Southwest News, Lake Charles, La. 

Jewish Herald, Providence, R. 1. 

Storm Lake Reminder, Sterm Lake, La. 
Sheet Fed 

The Shopping News, Sioux Falls, 8. D. 
Sheet Fed 

The Reminder, Pierre, 8S. D. (Sheet Fed 

Paul Bunyan Shopper, Bemidji, Minn 
(Sheet Fed) 

Ritchie & Mueller, Mineola, L. Ll. (Sheet 
Fed) 

Greeley Journal, Greelev, Colo. (Sheet 
Fed) 

Farm Paper, Fort Dodge, Towa (Sheet 
Fed 

Denison Ad Visor Shopper, Denison, 
lowa (Sheet Fed) 

Audubon Advertiser, Audubon, Lowa 
(Sheet Fed 

The Missouri Herald, Hayti, Mo. (Sheet 


Yale Daily News, New Haven, Conn. 
(Sheet Fed) 

Locust Vallev Leader, Locust Valley, L. 1, 
N.Y. (Sheet Fed) 

St. Albans Life, St. Albans, L.-T, N.Y. 
(Sheet Fed) 

Le Mars Shopper, Le Mars, Iowa (Sheet 
Fed 

Spencer Shopper, Spencer, Iowa (Sheet 
Fed) 

The Mt. Lebanon News, Mt. Lebanon, Pa. 
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were even better than those in big- 
city. newspapers because they were 
100 line screen, finer than was possi- 
ble by conventional reliet: methods. 

As a result ot this combination of 
imagination and offset’ process the 
Ozaukee Press is the dominant news- 
paper in an area that formerly sup- 
ported three conventional old-style 
newspapers. 

Last reports trom Ozaukee County 
indicated that one of the 3 original 
competitors is now out of business 
and the combined circulation of the 
two remaining is not over 5,000. The 
Ozaukee Press is reported to have a 
circulation ot over 3,000, 

The path of the Ozaukee Press was 
not smcoth by any means. It was 
discovered that the services of an 
experienced and competent) pressman 
were necessary. Another problem 
was tolding and collating and, as tar 
as is known at this writing, collating 
still was being dene manually. In 
the camera and platemaking depart- 
ments, difficulty was again experi- 
enced until skilled help was put. to 
work. However, offset has been a 
major tactor in the achievements of 
the Ozaukee Press and Mr. Schanen 
has been notably successtul in’ spite 
ot his earlier tribulations and the on- 
lookers’ prophecies of deteat. 

One ot the earliest weekly news- 
papers to be published by offset, the 
Steel County Photo News of Owa- 
tonna, Minnesota, is still operating 
successtully. It is now ten years old 
and is capably handled by Miss Carol 
Marx, the publisher. As the name 
indicates, its news content is well sup- 
plemented with pictures. 

Clifford Kiltoyl, publisher of the 
Santa Cruz, Calit. Riptide was re- 
garded by his competitors as being a 
“visionary” when he started his now 
eight-year-old) paper. Many dire 
predictions were offered about the 
early demise of his “screwball” ven- 
ture. Again. however, a man with 
courage, initiative and vision proved 
that progress cannot be denied. With 
the proficient help of Fred E. Drake 
as editor, Mr. Kiltoyl has succeeded 
in making Riptide an essential part 
ot the Santa Cruz community. 


While it is impossible to record all 
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ot the successtul offset newspapers in 
this article another one should be 
considered, and that one is the nine- 
year-old Daily World of Opelousas, 
Louisiana, Until last fall it was the 
only successtul offset dai/y the 
United States. The Daily Moorld 
first appeared on Christmas Eve, 
1939, as a 36-page tabloid, with a 
two-color tront page. As experienced 
by the other pioneers in this field, the 
first two vears were the hardest but 
its circulation has grown trom a doz- 
en paid subscribers the first day ot 
publication to over 3,600) paid to 
date. According to the publisher, in- 
creased availability of newsprint will 
make possible a paid circulation of 
6.000, This statement is based on 
sample sales work on rural routes 
and in nearby communities. 

The paper was originally printed 
on a 17x22. sheet-ted offset press 
hand-tolded and inserted. Janu- 
arv, 1947 a new. single-unit. web- 
ted offset press was added and an 
eight page tolded tabloid paper is 
produced at the rate ot 12,000 per 
hour. It is interesting to note that, 
in spite ot the handicaps imposed by 
manual inserting operations, is enough 


money was made by operating one 


sheet-ted press to pay tor a much 
more expensive web-ted unit. The 
tabloid size was continued because 
a reader and advertiser survey indi- 
cated that this was more popular 
then the standard-sized paper. Sur- 
plus press capacity is used tor printing 


non-competitive weeklies. 


Rigby Owen, publisher ot the 
paper, ascribes its success to the use 
ot offset lithography and the result- 
ant availability ot an unlimited 
quantity ot local pictures. He also 
says that the advertisers love offset 
because it doesn’t have the limita- 
tions ot reliet methods. One store 
employs a part-time artist to sketch 
trom stock items. Others subscribe 
to big metropolitan newspapers and 
chp ads ot clothing and other mer- 
chandise which is in stock. They 
also clip their catalogs. They have 
reverses made—at no additional cost 
to them. The tlexibility of the off- 
set process makes new ways ot adver- 
tising feasible, and relegates stereo- 
typing to the status ot a thing of the 
past. 

As a final testimonial to the advis- 


ability ot considering offset for news- 


(Continued on Page 95) 


““Low Man on Totem Pole’’ is Penalty at 
Pacific Press for Poor ‘‘Housekeeping’’ 


NTRODUCTION ot a “totem 
res into the safety and good 
housekeeping program of Pacific 
Press, Inc., Los Angeles.  Calit.. 
printers, lithographers and photo en- 
gravers, has brought “phenomenal 
results,” says R. H. Bovard, person- 
nel director ot the west coast plant. 
“In tact,” he declares, “since we 
initiated the idea last September, the 
good accomplished has tar exceeded 
our wildest expectations.” 

Basically, Mr. Bovard explained 
the totem pole (illustrated herewith ) 
Is a series of caricatures representing 
the heads of the thirteen plant op 
erating departments. the first 
and fitteenth ot each month these are 
hung on the pole, which is located in 


the plant cateteria, the ranking posi 


6000 PING 


Torew Pout 


tion ot each on the pole being de 
termined by the Workman's Satety 


Committee. 
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Representatives ot each  depart- 
ment composing this committee make 
inspections throughout the plant dur- 
ing each two week period, always 
independently of each other. Score 
cards showing the committeeman’s 
rating ot what he finds and the per- 
centage ot a predetermined par are 
then submitted to the personnel de- 
partment tor computation ot rank 
and to recap “remarks” which are 
returned to each department head, 

Nobody wants to be “low man on 
the totem pole.” and this competitive 
tactor, said Mr. Bovard, has inspired 
interest such as he has never been 
able to arouse by previously used 
rheans. 

“The constructive results de- 
veloped,” he continued, “have been 
obvious, not only trom the general 
tattor ot good housekeeping, clean 
working areas and equipment, but 
trom the safety angle as well. It's 
clear that good housekeeping and ac- 
cident prevention go hand in glove.” 

“The caricatures of the depart- 
ment heads serve to personalize the 
relative standings ot the departments 
and unquestionably contribute to a 
sizable degree to the general interest 
as well as actual productive effort in 
initiating and maintaining satety and 
orderliness throughout the plant. 
The improved quality and quantity 
ot the work now done at Pacific 
Press detinitely retlects the new. atti- 
tude developed by the contest. The 
pride and thoughttulness that  initi- 
ates and perpetuates satety and good 
housekeeping has apparently simulta- 
neously manitested itself in the pro- 


ductive efforts of all our employees.” 


Due to the lecation ot the totem 
pole in the plant cateteria where all 
can see it every day, it has not been 
tound necessary to add any other 
publicity. impetus to the idea, Mr. 
Bovard said, adding, “As a matter of 
tact the competition is continuously 
getting keener. Conditions that  pre- 
viously were trifling toe the point 
where they were almost ignored now 
assume tatrly sizable proportions. 
The rivalry has been but 
very productive. We teel that it has 
and wall continue to accomplish a 


constructive purpose.” 
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QExperts agree the picture is chang- 
ing from a SELLERS’ to @ BUYERS’ 
market which gives selling methods 
and sales promotion new importance 
to the offset printer. No doubt the 
honeymoon is over and all of us are 


faced with making a go of things. 


© stereotyped plan tor sales 

methods and sales promotion 

can be designed that will fit 
the needs of every offset printer. 
Much depends upon size, number 
ot vears business, location and 
volume of business that can be ab- 
sorbed. 

Regardless ot these things, the sim- 
ple, easy-to-do methods — described 
herein and the material shown can be 
used as a pattern or guide trom 
which to build sound selling 
method and advertising program tor 
any ofttset lithographer. 

Every plant, regardless of its loca- 
tion, has a natural market, the “home 
grounds”, This usually is the city or 
town in which the plant is located but 
sometimes, where a plant has been 
built to serve a few large buyers, may 
shrink to the area of a small number 
ot city blocks. 

In the greater number of instances 
the natural market is the entire city or 
town in which the plant is located. 

The other market is the outlying 
market, the cities and town adjacent 
to the plant never too tar removed. 
There is business to be had in each, 
and proven methods of obtaining it. 
but each market presents its own 
problem and each must be caretully 


analyzed betore a plan is adopted. 


An oftset plant in any city, is get 
erally surrounded by factories, office 
buildings and stores, that house the 
potential prospects and actual custo- 
mers of that plant. I find myself vis- 
ualizing the actual extent of this na- 
tural market. If I were the sales 
manager of this organization would I 
really know exactly what was going 
on behind these doors? Would I know 
who actually was the man in each 
business establishment buying or influ- 
encing the buying of offset ? 

If I were a salesman. for that plant 
would I find myself saying that there 
was no use in calling on Mr. B or 
even putting him on the mailing list 
because Mr. B is Bill C’s brother-in- 
law and Bill sells offset for my most 
active competitor ? 

As I am complimenting myself upon 
my insight into the “home grounds”, 
which prompted me to pass by Mr. B's 
door, even then Mr. B may have been 
giving friend Bill the “Srush-off” for 
one reason or another—possibly for 
not properly servicing the account be- 
cause he thought he could not lose it. 

Things like this can and do happen 
every day, right on the “home 
grounds” where we should and could 
know everything that is going on. 
For my dough I'll take the salesman 
who makes every blessed call in his 
territory regardless of what he thinks 
he knows about buying conditions, in 
preference to the high pressure boy 
who lets his imagination cut down his 
actual calls. 

Returning to my own “home 
grounds” I pass thru the outlying mar- 
ket that this plant can serve and 
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By Rey Hogan 


St. Paul, Minn 


again | wonder if they are thoroughly 
informed on it. I notice some rather 
large factories and other establish- 
ments and I wonder if, were I the 
sales manager of that plant, would I 
know all the tricks of getting business 
out of that lucrative area. 

No matter where your offset plant 
is located you have a natural market 
and in most every instance an outlying 
market. Regarding the outlying mar- 
ket, it is important that it be located 
not too far away, preferably in a local- 
ity that can be covered by a salesman 
without staying out for more than a 
day or so. 

When you consider advertising your 
product, offset printing which you 
manufacture, remember that you 
hold one terrific advantage over 
most manufacturers. For instance 
were you manufacturing vacuum 
cleaners, much as you would love to 
do it. you could not give every pros- 
pect an actual sample to inspect and 
keep. But you are manufacturing off- 
set printing and can and should send 
out samples ... your best. 

Another thing to remember when 
you think of advertising is the value of 
consistency. I woulc far rather see a 
simple one-color card go out regularly 
each month to a carefully prepared 
mailing list than to be responsible for 
results from an elaborate four-color 
brochure sent out once a year. Wheth- 
er you are selling printing or pianos, 
consistency is one of the priceless in- 
gredients in any advertising program. 

Decide what you can afford to do 
by way of direct advertising and de- 
sign a regular program, material to 


31 


H 
4 


go out as scheduled and properly 
addressed to the persons who buy, or 
influence the buying of your product. 
As your sales increase, vou can make 
this advertising more elaborate or 
more regular. 

To get started on such a program 
here are some suggestions: 

1. Prepare a list of all prospects 
and customers in the natural market 
and check credit ratings of prospects 


with credit manager. 


Arrange these names into class 
ifications, as tollows: 

A. Advertising agencies 

B. Art studios 

C. Manutacturers maintaining 

advertising departments 
Manutacturers not maintaining 
advertising departments 

Publishers 

Jobbers and distributors 

(i. Clubs, associations and churches 

H. City purchasing departments 

1. Retail stores and shops 

Miscellaneous 

3. Put these names on cards and de 
cide which saleman is to call on them. 

4+. Conter on a detinite budget tor 
sales promotion. 

5. Conter with salesmen ad 
vise them ot the program 

6 Decide what outhving territors 
is to be worked and make up a list of 
names, same as was done tor the na- 


tural market. 


With this done, look into the pres 
ent mailing list. and if it is not com- 
plete and accurate put it into shape. 
Cards tor each customer and prospect 
can be made out and the spelling ot 
the mames ot the buyers caretulls 
checked. Insist that responsibility tot 
the list be given to some othce worker 
who will keep it up-to-date, making 
changes and corrections as salesmen 
report them, 

When the list is in shape, distribute 
the cards among the salesmen and 
expect each call to be made and a re 
port turned in. It possible have one 
cub or junior salesman whose job it 
will be to terret out new prospects. 
He will be the “door-bell ringer” ot 
the staff and will spend most otf his 
time making “cold” calls on occasional 
buyers 


Direct-mail advertising can be sche- 


duled at least six months in advance 
ind the first piece gotten out as soon 
as the mailing list is in order. When a 
salesman opens a new account, that 
customer will get a letter inviting 
him to visit the plant and thanking 
him tor his patronage. It he accepts 
and they otten do, take him around 
and introduce him to all department 
heads. . . make him teel at home. 
When he leaves give him a practical 
piece ot advertising that will help him 
remember who you are. 

One ot the best things 1 ever used 
tor this purpose is a memo pad. Not 
an ordinary pad but one that has a 
practical value to the customer so he 
will keep it on his desk. This pad 
should fit a No. 10 envelope or a 
salesman's pocket. An inch rule is 
printed on one side and a pica rule 
on the other which gives it a practical 
value for making quick measure- 
ments. In addition to this there 
space for a list of extension numbers 
ot your department heads. which 
makes it invaluable to the new = cus- 


tomer. 


There is nothing more bothersome 


MODERN LITHOGRAPHY 


to a new customer than to ask a lot 
of questions ot a switchboard operator 
in checking one ot his jobs just’ be- 
cause he is unacquainted with the 
plant personnel. The memo pad pre- 
cludes this, tor should the customer 
want to know how his art job is pro- 
gressing it tells him Joe Spense’s 
extension number or the name 
and number ot the preper expediter. 
Memo pads are inexpensive and it 
properly designed will be used  per- 
manently by both new and old cus- 
tomers. 

It. atter sending in the first order, 
the customer does not accept your in- 
vitation to call, be sure that a tew 
memo pads are delivered with the job. 

Of course it is of prime importance 
to watch all first jobs tor new custo 
mers caretully, Check them tor errors. 
In other words, although we all make 
mistakes, try to save them until the 
new customer becomes an old one. 

Your salesmen should) be studied 
and given jobs that they are fitted tor. 
Some men are good callers and poor 


closers while others seem to tal- 
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ented in the opposite direction. Try to 
get each one into his proper niche. 
Never ask one to do anything you 
couldn't or wouldn't do yourself. 

Your cub, your junior “bell-ringer” 
is an important member of your staft 
even though at times he may not think 

It there were only one oceasional 
buyer of offset in your natural market, 
you could not afford him, but there are 
many ot them. The trick is to terret 
them out, interest them in offset and 
make them into customers. The vol- 
ume from enough occasional buyers 
can easily equal that of one good sized 
buver. 

My own experience with the occa- 
sional buyer is that he responds most 
readily to educational advertising ma- 
terial and one ot the best things I have 
ever used is the offset demonstration 
kit, as illustrated. 

This kit, easy to prepare, should 
contain everything that goes into a 
simple one color offset job. It should 
hold the original idea sketch or layout, 
the typewritten copy, reproduction 
proots, or type proots, the finished 
working drawing, the negative, the 
printing area of the offset press plate 
and a sample of the finished job. 

Make no mistake about the value 
of this ammunition for the occasional 
or unintormed buyer. It is as strong 
there as it would be weak with the 
regular buyers who know, or should 
know all about the mechanics ot off- 
set copy preparation and printing. 

Every salesman who ever made a 
“cold call” knows that most prospects 
at once make up their minds that they 
are not going to be sold. . . anything! 

The salesman who is armed with 
nothing but words often has difhculty 
capturing this sort of prospect's at- 
tention, tor the prospect often knows 
little or nothing about the salesman’s 
product. Usually the outstanding fea- 
ure of such a call is the utter silence 
of the prospect. It is hard to talk to a 
man who will not talk back. 

The way of the salesman with a 
demonstration kit is tar easier than it 
is for one who must depend upon the 
spoken word to put over his story, tor 
he can simply tell the prospect that it 
he has a few minutesthat he will show 
him how an actual offset job is pro- 
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cessed in his plant. He then swings 
trom verbal to visual selling and most 
people are unable to pass up anything 
they can see, especially if they are not 
well-informed on it. 

Beginning with the idea sketch, the 
salesman will explain how all printing 
is born in this manner. Then he can 
show the copy, “the Si talk tor 
your product” and show how this is 
set up in the reproduction proots. He 
then takes out the finished working 
drawing and explains how the type 
proots are rubber-cemented on to this 
and how it is photographed, producing 
the actual negative. He then explains 
how the negative is used to make the 
plate and how the plate, attached to 
the offset press, prints the job. The last 
thing he shows the prospect is the fin- 
ished printed piece. 

The photographs indicated on the 
kit can show the camera with copy 
on the board, the platemaking depart- 
ment, the stripping room and an offset 
press with the plate attached. The 
salesman can refer to these photos as 
he presents his demonstration. 

Somewhere during this demonstra- 
tion the prospect is going to ask ques- 
tions and when he does the first round 
goes to your cub. True, he may not 
get an order but chances are very good 
that when the prospect is in the mar- 
ket that he will remember the demon- 
stration and put in a call for your 


man. 


As your customer list grows, your 
supply of samples will increase and 
it is most advisable to keep an easily 
accessible sample file, arranging jobs 
according to size and number of col- 
ors. The file can be used to advantage 
by salesmen selling others similar jobs ; 
to show visitors what you do, and to 
send out in answer to any mail in- 


quiries from distant places. 


N' YW let's take a look at that 
outlying market! You have 
made up your list and know. there 
is business in this area. The same 
advertising that you use in the natural 
market can be used but you will have 
to make a decision on how you are 
going to get business. 

If this area is quite close to your 
plant it can almost be considered 
the same light as the “home grounds” 
and handled in the same manner. It 
it is farther removed, the danger ot 
high selling costs will always contront 
you. Nothing is more discouraging 
than to learn that plenty of business 
was obtained by a travelling salesman 
but that the cost of obtaining it was 
too high to show the required profit. 

If it can be handled the same as the 
natural market we need say no more, 
but let's assume that to cover it 
thoroughly you would have to keep a 
salesman on the road and that every 
now and then you would receive a 
call by mail or telephone requesting 

(Continued on Page 93) 


Plan of a demonstration kit for an offset : 


me 


= 


— 
SKETCH OFFSET PRESS PLATE = 
Tion 
: 
7 


SQUIBB CREAM 


Lithographed displays fer Squibb (abc z 
and Lustre Creme (below) were produced 


Kindred, MacLean & Co., Long Island City, N.Y 


Lithegraphed display fer Wildroot (belc 
by Einson-Freeman Co.. Long island City. 


Do Window 


Displays 


Actually Increase Sales? 


OW much do window displays 
actually increase sales? Lith- 
ographers producing point-ot- 

sale displays now have an accurate 
and tactual answer to this old ques- 
determined 


tion. The answer was 

through extensive survey con- 
ducted for the  Peint-ot-Purchase 
Advertising Institute by Fact Find- 
ers’ Associates, and complete data 
was released in February in a 40 


page book titled, “How Much Do 
Window Displays Stimulate Sales?” 

The big difference between this 
survey and previous ones is that this 
one, according to the POPAI, “con- 


centrated on how much a window 


display sells, and not merely on how 
many people see it.” 


The results of the survey are im- 


pressive. They show that window 
displays produced immediate sales 
gains ot 206 to 113¢¢, during the 


display period, tor all ot the eight 
packaged products tested. 
With 


“buvers market” in most fields, there 


the recent return of the 


is a sudden upsurge of interest in all 


advertising, especially those types 
which are producing the best results. 
Point-ot-purchase advertising enjoys 
a unique advantage in that it can be 
measured in terms of actual sales in 
retail stores where the displays are 
used. 

This important survey was spon- 
sored by the P.O.P.A. Institute, with 
the cooperation of the Display Com- 
mittee of the Association of National 
The field 
Fact Finders’ 


York, using a large 


Advertisers. tests were 


conducted by Associ 


New 
trained staff in each ot the test cities. 


ates, of 


J. Kingsley Gould, executive secre- 
tary ot the P.O.P.A. Institute, points 
out that this is the most thorough and 
made in the 


complete survey ever 


field of display advertising. It proves 


that store and window displays 
strongly increase “impulse buying,” 


and that they make publication ad- 


vertising much effective by 
boosting sales at the retail level, 
where buyers and products come to- 
gether. 

Many large national advertisers 


Jeauty No Artist 
Can Equal 


4 
Lal 
/ 


A carefully controlled and thorough test 


by POPAI shows sales increases of 20 to 


113 per cent due directly to lithographed 


window displays at point of sale locations 


are providing their advertising and 
sales promotion executives with copies 
of this survey to use as a reterence 
book and guide on display advertis- 


THE BOX SCORE 


(Percentages of sales gains 


ing. Anheuser-Busch, Inc., of St. made in test are shown) 
Louis, turnished copies to all members 
In In Non- 
ot the company’s  point-of-purchase Display Orsplay 
committee. Seagram-Distillers Corp. SQUIBB DENTAL CREAM 
recently sent copies to all of its divi- 1ST POST-DISPLAY PERIOD $53 — B 
‘ 2ND POST.DISPLAY PERIOD 32 
sional sales promotion managers. 
; LUSTRE CREAM 
The U.S. Rubber Company has DISPLAY PERIOD +9 «4-29 
provided its various divisions with 2ND POST-DISPLAY PERIOD = 8! 
copies tor reference. National Dairy WILDROOT CREAM OIL 
Co., Eastman Kodak Ce., Johnson & POST.DISPLAY 
Johnson, and the DuPont Company 
ave rchy ‘opie r “ir libra- DISPLAY PERIOD 
have purchased copies for their libra 
herwin-Williams Company was 
one ot the participating companies in POSE-DISPLAY PEMIOD 437 438 
this survey. Its window displays tor JOHNSON’S WAX PRODUCTS 
“Kem-Tone” increased sales ot this postorspiay perion 
2ND POST-DISPLAY PERIOD —18 41 
product by in display. stores, 
. GENERAL ELECTRIC LAMPS 
which the company teels is a very im- DISPLAY PERIOD 0 ot 
° 1ST POST-DISPLAY PERIOD —25 
pressive result in the paint field. This 2ND POST-DISPLAY PERIOD —16 34 
company has provided its national YALE & TOWNE PRODUCTS 
ve . DISPLAY PERIOD + 
staff ot a thousand salesmen with the 1ST POST-DISPLAY PERIOD —— 8 427 
2ND POST-DISPLAY PERIOD 467 $39 


results ot this survey to use when 


(Turn the Page Please) 


EASIEST WAY TO LOVELY ROOMS ! 


wen prepared By tho: Thomas A. 
raphed by Kindred. Maclean. Tals 
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calling on dealers trom coast to coast. 
All ot the eight participating com- 
panies are using the survey to point 
out to their salesmen and dealers that 
displays positively will increase sales. 
and therefore profits. 
Previous surveys have well estab- 


lished the value ot displays in their 


Tt r re descrik 
7a ana ntire rvey. it 
be i ir acetate 
Availat F {-Purcha 
3 Ir ite at 16 East 43 S 
York 17, at $S per coy 


advertising appeal to passing trathe 
and at an impressively low cost pet 
thousand, as compared to other media. 

This newest survey, however, has 
measured the actual increases in sales 
of a given product as produced by 
window displays. Some of these pur- 
chasers are always new customers for 
the product; and there is a verv detin- 
ite plus value in the repeat sales to 
these new customers at later dates. 

The power ot window displays to 
increase sales immediately was indis- 
putably proved in these simultanecus 
tests ot eight nationally advertised 
products, in the cities ot Rochester 
and Syracuse, 

Fight products comprised the test 
group used in 160 stores in two cities. 
The stores were divided into tour 
groups—OU drug stores and 20 hard- 


ware stores in each city. 


‘Tests were made by installing win- 
dow displays in halt ot each group ot 
stores—one display tor one product 
in each store. The other stores were 


used as non-display control stores. 


Inventory and a_ two-week sales 
check-ups betore installation ot dis- 
plays provided the base. sales 
measurement. Immediately tollowing 
the two-week display period, sales 
were again checked. This check-up 
Was repeated after each of two post- 
display periods ot two weeks each, to 
measure sustained response. 


Records ot competitive units tor 


by S.C. 


IAZO TYPE processes are 

based upon the light: sensitiv- 
ity ot a class ot organic substances 
known as) diazontum compounds. 
These compounds have the property 
ot reacting with certain coupling 
compounds to torm dyes, but this 
capacity ts lost it the diazo substance 
is first exposed to near ultraviolet 
light or preterably, ultra-violet radi- 
ation itselt. The destruction ot the 
coupling capacity ot the diazonium 
compound by light or ultraviolet radi- 
ation ts accompamed by a change in 
the color ot the substance trom a 
slight vellow hue to white. 

In commercial practice, two types 
ot diazo processes are in use. One is 
a dry process, whereas the other ts a 
moist or semi-wet modification. In 
the dry process the diazonium com 
pound is coated on a support, e.g.. 
paper cr acetate base along with the 
coupling compound and a weak acid 
which prevents the coupling reaction 
trom taking place betore the material 
is exposed. Special stabilizing agents 
are included also. In those areas 
which receive light during exposure 
the diazo compound destroyed; 
thus, a dye cannot torm in these areas 
during development ot the layer. On 
the other hand, in those areas which 
did not receive light, the coupling 
reaction can be made to take place by 
neutralizing the acid in the coating, 


*A summary of a talk given by S. C. Slif 
kin of the Ozalid Div., General Aniline & 
Film Corp., Johnsen City, N. Y. at the De- 
cember, 1948 meeting of the New York See 


tion, Technical Div., Photographie Society of 
America 


each ot the eight products were 
checked in all stores. Each store also 
served as a cross-control of all prod- 
ucts. 

Complete copies of the 40 page 
book, lithographed colors. 
plastic bound, are available from the 
Point-ot-Purchase Advertising Insti- 
tute, lo EF. 43 St.. New York 17, 
N.Y. at S5 per copy. 


Diazotype Processes and Applications 


thereby torming a dye image. The 
neutralization ot the acid component 
ot the laverjis accomplished by pass- 
g the material through a develop- 


g machine which brings the laver 


contact with an alkaline atmo- 


sphere such as that produced by the 
volatilization ot liquid ammonia. In 
the moist or semi-wet process, the 
diazomium compound its coated on the 
support without the coupling com- 
pound. 

Following exposure. a solution con- 
taining the coupling substance is ap 
plied to the surtace ot the material 
which immediately reacts with the 
non-exposed diazo compound to torm 
an azo dye image. Obviously, the 
image produced in both forms of the 
process is a direct positive ot the 
original, since the dense areas which 
permit no light to reach the diazo 
material correspond to the areas 
where the dve image is formed. 

By proper choice ot diazonium 
compounds and coupling components, 
a wide variety ot colors can be pro- 
blue, black, red, sepia, 


etc. Moreover, various speeds and 


duced 


contrasts are possible which provide 
materials suitable tor line or con- 
tinuous tone reproduction purposes. 
For duplicating line material, such 
as engineering drawings and typed 
pages, a high contrast material is 
selected. For continuous tone work 
a more gradual destruction of the 
diazo compound by light action ts de- 
sirable in order to reproduce the den- 


(Continued on Page 99) 
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Dependable uniformity of both 
photographic ond physical prop- 
erties means quicker, easier 
producti of bol d sets of 


separations. 


The simplest four-color process separations are 
tough to make. To be properly balanced, they require 
a craftsman’s judgment and experience. From camera 
gallery to metal print, dependable and uniform photo- 
graphic materials provide the vital backup for the 
craftsman’s know-how. 

Duotone, two-color, and even one-color jobs are 
oftentimes critical. From camera to press, the profit 
margin on such work depends in large degree on the 
predictable uniformity of the photographic materials 
used. 

Rigidly controlled mass production means that the 
packages of Kodak plates your craftsmen use today— 


Free for the asking—this 16-page, full-color 
booklet gives detailed information on the 
complete line of Kodak plates. Fill out a post 
card today, with your name and address, and 
mail it to Department 8, Eastman Kodak 
4,N.Y. 


Bach 


help make the 
tough jobs profitable 


know-how. 


and next year—will have the same predictable expo- 
sure and process qualities, and that their physical 
properties always are dependably uniform. 

Uniformity—the hallmark of Kodak quality—per- 
mits standardization of your camera operations. Eight 
different plate types in the complete line of Kodak 
Graphic Arts materials give your craftsmen a wide 
choice of trade-tested emulsions—each designed for a 
specific range of photomechanical jobs. 

Your Kodak Graphic Arts dealer has a complete 
stock of Kodak plates for the Graphic Arts on his 
shelves. Call him today. He will be glad to be of imme- 
diate service. 


Graphic Arts Division 
EASTMAN KODAK COMPANY. 
Rochester 4, N. Y. 


KODAK 15 A TRADE MARK 


For masking methods, as well as for con- 
tinuous-tone and screen seporations, 
Kodak plates back up the craftsman's 


~ 


Just keeps 


rolling along... 


When the plate is Deep Etch, the 
pressman knows he has a tough, 
durable image that will keep his 
= presses rolling along, non-stop. 
He has less fussing ... fewer shut- 
Ze downs for “make-overs” .. . per- 
Meebaps even a kindly compliment 
Muamor the platemaker. All of which 
Mids up to worth-while savings in 
Meduction for any shop. large or 
sali. you haven't already, why 
Deep Etch? 


SALABLE SHEETS in the dalivery PEACE OF ter the whole SETTER werk comes tom 
thy of the day is the well. hare is aot thet the batted af 
te longer profits every plate will coum) it he Unewerk has the edge... he 
‘oom out willy fost by Deep Bch .. . bewer “ tones Sparkie with goed 
sell the job with 


corthdence, 


"HARRIS DEEP ETCH 
PROCESS 


These fine chemicals are tailor-made to suit 
your work. There's nothing like Hidensity coat- 
ing for high-grade reproductions of the finest 
detail. Higravity coating is excellent for average 
production and convenient handling. 

Send for the 12-page folder be. 
which will show you that Harris 
Deep Etch is easier to operate 
than you may think. A card will 
do. Address Harris-Seybold 
Company, Chemical Division, 
Cleveland 5, Ohio. 
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When you want the best for best results—do as other 
printers de . . . specify SAM’L BINGHAM’S SON MFG. CO., 


litho-offset rollers. 


Over 100 years experience in roller making plus modern, 
scientific “know how” insures the quality of the roller you will 
receive. Sixteen (16) modern, strategically located factories 


assure speed of delivery. 


There are no finer litho-offset rollers than Samson (Vulcanized 
Oil) and Litho-Print (Rubber) Rollers made by SAM'L 
BINGHAM’S SON MFG. CO. So, for best results, order and 


get the “right roller, right away” from the factory nearest you. 


OVER ONE HUNDRED YEARS OF ROLLER MAKING 


ATLANTA 3 DES MOINES 2 60. KALAMAZOO 12 OKLAHOMA CITY 


CHICAGO S DETROIT 10 KANSAS CITY 6 PITTSBURGH 3 
PR OL RS 
CLEVELAND 14 HOUSTON G6 INTERS RC LERS MINNEAPOLIS 15 ST.LOUIS 2 


DALLAS 1 INDIANAPOLIS 2 ~ LITHO-OFFSET ROLLERS NASHVILLE 3 SPRINGFIELD. 0 


MAKERS OF now. mELTABLE « FABRIC.COVERED ROTOGRAVURE OFFSET COMPOSITION VaRNisH-LacaueR ROLLERS 
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finer precision 


smoother runni 
REDESIGNED for 


THE NEW ATF CHIEF 


= JOB OFFSET PRESSES 


Improved in many ways, these 


three famous presses are simpler 


to operate and more easily acces- 


sible. They roll out high-quality 


work steadily and speedily with 


fewer stoppages for re-loading 


and adjustments. Most jobs in 


any commercial shop are within 


the following size range of the 


three ATF Chiefs. which without 


fear or favor will take the work 


as it comes off the hook. whether 


multicolor or monochrome. 


ATF BIG CHIEF — 
moximum sheet size — 2212 x 29 
lorgest printing area — 22 x 28 


ATF CHIEF — 


moximum sheet size — 171% x 22! 2 


largest printing area — 17 x 22 


ATF LITTLE CHIEF — 


maximum sheet size — 14 x 20 


largest printing area — 13 x 192 


Ask your ATF Salesman for full information 


American Type Founders 


200 Elmora Avenue, Elizabeth B, New Jersey 
BRANCHES IN PRINCIPAL CITIES 


fe) 
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When you think of offset, s 
i TF CHIEFS 
think of the A 


OUR 
CONTRIBUTION 


TO THE 


OF —-— DIRVER NO 3 
LITHOGRAPHY 


Prominent lithographers throughout the country have learned to 
appreciate Scratchproof Dryer No. 3 for its unique characteristics, for 
the economical and successful ways in which it has helped them with 
their drying requirements. 

Results have proven Scratchproof Dryer No. 3 is the most practical 
dryer on the market today. 


*® Quick drying without crystallization or chalking of ink. * Will not create after-tack in your pile, thereby 
eliminating summer heat and moisture difficulties. 


*& Improves the lifting quality of inks, particularly on 

s two and four color presses. * Will not injure press rollers or rubber blankets, and 

ne %& NON HARDENING of inks on distributing rollers. will not discolor zinc or aluminum plates. 

; %& Non drying of inks on press during long lapses of * Has excellent suspension, body, and flow. Its non- 
idle press time for unforeseen reasons, no washups settling qualities give ink necessary ‘‘slip'’ and tack 
during lunch hour. for better distribution. 

*® Acts as a lubricant in the ink on the distributing * Will not ad flects if di 
—in fact, this procedure is recommended in certain 


solve SCRATCHPROOF DRIER No. 3, giving the ink 

a shorter fine binding. 
*& Prevents too much emulsification or waterlogging of * 
ink at high speeds. 


types of inks to improve their working qualities. 


Ink mixed with SCRATCHPROOF DRIER No. 3 will 
remain tough and elastic indefinitely. 


Don’t be satisfied with substitutes. For better lithography .. . try 
SCRATCHPROOF DRYER No. 3... let your own test prove its 
judge by RESULTS. Send for your trial order today. 


benefits to you... 


INSIST ON OUR LABEL FOR MAXIMUM PERFORMANCE. 
NEW PHONE — — WATKINS 4-1074 


EMPIRE SUPERFINE INK CO., INC. 


MAMUFACTU@ER OF 


OFFICE: FACTORY: 
225 VARICK ST. LITHOGRAPHIC INKS BROOKLYN 


NEW YORK 14, N.Y. "DEEP ETCH CHEMICALS AND SUPPLIES NEW YORK 


NEVER SOLD IN BULK. 


MANUFACTURERS OF DAMPENING ROLLERS, FLANNELS AND MOLLETON COVERS 
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A FAIR QUESTION — one that every thinking Lithographer might well ask. 


The National Association of Photo-Lithographers con- 
stantly searches for improvements in the lithographic in- 
dustry ... helps you keep abreast of the latest develop- 
ments in your field ... enables you to analyze your own 
problems and find their solution . . . establishes a yardstick 
for measuring the costs and profits in your plant. 


We are in a position to serve the industry with relation 
to.. 


TRADE CUSTOMS-—LABOR RELATIONS—BUDG- 
ETED HOURLY COSTS — UNIFORM ACCOUNT- 
ING AND COST SYSTEMS — INDUSTRY PRAC- 
TICES — PERSONNEL RELATIONS — BULLETIN 
SERVICE. 


Join with us right now, so that together we will have 
a united front to further the lithographic industry. 


THE TREND IS TO NAPL! 


The National Association of Photo- 
Lithographers is proud of its steadily 


growing list of progressive members. 
From a small handful in 1932 to 345 is no 
accident. Yes, the trend is to join NAPI.. 


National of NATIONAL ASSOCIATION 
317 West 45th Street. New York 19, N. Y. 


OF PHOTO-LITHOGRAPHERS 


We are interested in sound cost factors for our plant 
Please send full particulars on how we may avail ourselves 


of the Association's services. 317 WEST 45th STREET 


Our press equipment is as follows: 


NEW YORK 19, N. Y. 


Address 
City & State 
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BECAUSE Varnished covers, labels 
and promotion pieces look richer and 
more alive, they get quicker and more 
favorable consumer reaction. The 
lithographer who is equipped to add 
this attractive finish is sure to get more 
busi business enhanced by the 
very attractive profit this process yields. 


machine for 


Higher production is but one of many Christensen advantages secured by patented features. 
These advantages include: 


* Sheets under gripper control at all times from feeder to delivery. 

* Sheet travel through oven at half varnishing speed and in two planes, obviates need of 
extra long oven. Also, double delivery creates better delivery conditions than are 
possible on machines operating at half the speed of the Christensen. 

* Extra feed-in cylinder, which makes it possible to feed in sheets on top . . . and auto- 

matic ejector which discards any misfed sheets without need of stopping machine. 


The New Christensen Varnisher is sold as complete unit; Feeder, Varnisher, Oven and 
Delivery, the obvious advantage being that responsibility for proper coordination of operating 
units is focused on a single source. 


We'll be glad to tell you how you may profit liberally through the use of the New Christensen 
Varnisher and other Christensen and Dexter Equipment for pressrooms and binderies. 
*Exclusive Christensen features 


Christensen and Devter Machines 


Sold and serviced by 
Dexter Folder Company e General Sales Offices, 330 West 42nd Street, New York 18, N. Y. 
SALES REPRESENTATIVES: Chicago, Philadelphia, Boston, Cleveland, Washington, St. Louis 
AGENTS: Dallas, Denver, San Francisco, Los Angeles, Seattle, Toronto, Montreal, Winnipeg . . . and in Foreign Countries 


Christensen Machines are built by Christensen Machine Company at Racine, Wis. 
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Baldwin Brevities 


By Sam HimMMELL 


Copyright, 1949, Baldwin Paper Company, Inc 


HEADLINES—“At A Glance™ 


.... GRAPHIC ARTS IN MOTION—Ts’ang Chieh in- 
vented Chinese characters about 2700 B.C. .... China had 
no true-ink or true-paper during lifetime of Confucius 
(551-478 B.C.) .... la 250 B.C. Me’ng T'ien invented 
Camel's Hair-brush; revolutionizing the writing of Chinese 


characters .... Probably the first improvement in the man- 
ufacture of paper invented by Ts’ai Lun 105 A.D. was 
made by his assistant T’so Tzu’yi in about 150 A.D. .... 


For several hundred years after paper was invented; silk 
was preferred as a writing material; paper was less formal 
and desirable .... In about 400 A.D. true-ink from lamp- 
black was invented in China .... In about 770 A.D. the 
first text-printing on true-paper was completed in Japan, 
under Chinese influence and supervision .... In 953 A.D. 
printing of Confucian Classics was completed after 21 
vears of labor. 

.... NATION'S BUSINESS ACTION—What this 
country needs is a good five cent nickel .... a 60c¢ Dollar is 
around the corner; was 57c in ‘48 .... Business Ball has 
lost its bounce .... Lots of Inventories strangling business; 
busirness-failures more than in any post-war year 
Many Mills who forgot now realizing Wholesalers and 
Distributors play very important role in distribution .... 
Television Big Business; 700 thousand sets made in "48, 
will double in "49 .... In a New York cafe, a befuddled 
group was hanging around the bar watching television, 
when the door opened and a voice suddenly shouted:— 
“MeGuire, your house is on fire."—"“Biz” McDougall rushed 
out, and after running a block at break-neck speed, sud- 
denly stopped and exclaimed:—*“Hell, what am I running 
tor, my name ain't McGuire!” 


.... WISDOM OF CONFUCIUS—At fifteen my mind 
was bent on learning. At thirty I stood firm. At forty I 
was free from delusions. At fifty I understood the laws of 
Providence. At sixty my ears were attentive to the truth. 
At seventy I could follow the promptings of my heart 
without overstepping the man .... The failure to cultivate 
virtue, the failure to examine and analyze what I have 
learnt, the inability to move toward righteousness after 
being shown the way, the inability to correct my faults— 
these are the causes of my grief .... I do not expound my 
teaching to any who are not eager to learn; I do not help 
out anyone who is not anxious to explain himself; if, after 
being shown One corner of a subject, a man cannot go on 
to discover the other three, I do not repeat the lesson. 


.... PROVERBS OF WISDOM—The best things may 
There's many a slip ‘twixt the cup and 


be abused .... 


the lip .... Net to speak ill requires only silence 
There is no wisdom like frankness .... No answer is also 
an answer .... A man in passion rides a mad horse ... 


Age and Wedlock tame man and beast . Youth is a 
blunder; manhood a struggle, old age a regret .... Brave 
Actions never want a trumpet .... For the sake of one 


good action, a hundred evil ones should be forgotten .... 


He is not cheated who knows he is being cheated .... 
Many foxes grow gray, but few grow old .... Every ad- 
vantage has its disadvantage. He that will not be coun- 
selled cannot be helped .... Boston is a state of mind .... 
A piece of church-yard fits everybody. 


.... OUTLOOK ON LIFE—There are people who 
know how to live, who can get enjoyment out of the little 
things alorg the way .... Let two men walk down the 
same road to work each day, and one will complain end- 
lessly of the chore. The other will watch the seasons 
change, the comings and goings of the birds, and the cloud 
effects; he will soon have a friendly acquaintance with 
those things along the way .... It is not what we do in 
life, but how we do it; it is not what there is to see, but 
how we re-act to what we observe .... Money or lack 
of it will affect happiness but little, for we will get out of 
life, ‘Just what we put into it.’ 


.... WATCHING THE WORLD GO BY—In Nebraska, 
where old people live the longest, lived an old couple. He 
was 95 and she was 90. The son, a man of 70, died .... 
As the old folks crossed the pasture to their cabin after 
the burial, the woman noticed a tear roll down her hus- 
band’s cheek. She patted him tenderly on the arm and 
said, “Don’t take it too hard John: you know I always said 
we never would raise that boy!” ....In England, a drug- 
gist guarantees a new mouth-wash cure for smokers. The 
“wash” has a pleasant taste until tobacco smoke hits it, 
then it becomes foul .... The “Cure” lasts about 4 hours. 
After a few repeats, smokers quit smoking, and develop 
kidney trouble. 


.... LIKE THE CURTAIN GOING UP, says Bill 
Peters of Osmond-Johnson Company — Yes Sir! Baldwin 
‘official’ Price List on Top-of-my-Desk — Is Like the Cur- 
tain Going Up on a Great Show of Big-Name-Mills Brand- 
Hits — A symphony of Facts & Figures in Rhythm—I-use- 
it-all-the-time. 


.... FOR INSTANT TELEPHONE SERVICE—Call 
ALgonquin 5-1600. 


Na sm NS, rafera Le 
Pruce dst 


NEW EDITION 
Baldwin “‘official’’ Price List 
If you have not received your copy, phone 
or write me for as many copies as you need. 


LOU BECK 
Manager Order Dept. 


AL gonquin 5-1600 


LOU BECK 


Baddusi PrPER COMPANY Inc. 


233 Spring St. © NEW YORK 13, N. Y. © Algonquin 5-1600 
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Responsibilities of Management in 


PERSONNEL and PRODUCTION 
A Shop Viewpoint 


T a recent Calitornia personnel 
conterence, Robert D. Gray 
ot the California Institute of 
Technology industrial relations  sec- 
tion, told those present that to in- 
crease an employee's will to work, an 
emplover must “make certain he is 
using relatively efhcient equipment 
and managerial techniques.” Among 
Mr. Gray's suggestions tor work in- 
centives were employees’ handbooks, 
plant) papers, interviews other 
methods ot promoting mutual under- 
standing of management and labor 
problems. 

These suggestions might strike 
most of us as pertectly obvious. Well- 
trained executives have long ago un- 
derstood the responsibilities facing 
them, and have in the majority acted 
very ably in’ handling the endless 
procession of knotty points arising 
daily in their organizations. How- 
ever, there are indications that a 
lack of proper techniques in manage- 
ment has become prominent enough 
to draw strong remarks trom those 
who know what ts amiss among some 
ot the men guiding the destinies of 
business. Most important of all is 
the training of management men and 
their understanding of management's 
functions. Many misunderstandings 
might be traced back to lack of such 
training. The result is a marked lack 
ot cooperation and interest in opera- 
tions between those in the office and 
those in the plant. There is no 
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punch, no pep and drive to show what 
can be done by teaming up, and keep- 
ing quantity up at the top with qual- 
ity. 

Too often the crattsmen in’ the 
plant must carry the weight of gross 
errors in judgment and impossible 
promises, made by those who would 
unhesitatingly get rid of an employee 
making comparable mistakes. It 
should not be difficult to see why an 
entire plant tull of employees, long 
and well-trained in their work, can 
get very much disgusted with any 
“executive” who regards them from 
his particular viewpoint with the ill- 
concealed disdain’ of the badly- 
equipped office man, even as they are 
busy much of each day, covering up 
his habitual shortcomings. 

During the war, anything went 
when the pressure was on. Now, it’s 
narrowing down to stiff competition. 
There must be a large amount of 
know-how—every moment of the day, 
in the office as well as in the plant. 
The deadwood must go if some of 
the war-born enterprises are to keep 
their heads above the angry swells 
stirring up. The friends and_ rela- 
tives, in cushy jobs for years, but not 
carrying their own weight, must give 
way to keen, ambitious, potentially 
able replacements. 

Larger businesses train executives 
by steering those showing promise 
through various phases of the organ- 
ization, until the potential leaders 


By Eugene "incl Moysen Hollywood, Calif. 


know what goes on in every depart- 
ment by the time they reach the 
upper rungs of the ladder. In lith- 
ography, too, this is sound practice. 
Too many times there have been in- 
stances of installing friends and rela- 
tives at key points over plant crafts- 
men who can carry their share of the 
production load, but resent finding it 
growing heavier from accumulated 
dead timber at the top. 

But suppose the situation is such 
that production definitely could be 
improved by merely asking for a few 
suggestions from the technical men, 
once in a while, instead of studiously 
ignoring them? Except in isolated 
cases, able employees are more than 
willing to help out with good ideas, 
to shorten certain operations, revise 
techniques so that neither quality nor 
quantity would suffer while cutting 
corners. It can be done, when man- 
agement approaches eniployees who 
have displayed signs of original 
thought, frankly puts its cards on the 
table concerning constructive sugges- 
tions, and perhaps offers a_ slight 
bonus for workable production short- 
cuts. 

Remarkable new developments, re- 
cently introduced to the lithographic 
industry, show that possibilities in 
technical advances are virtually un- 
limited. There is constant improve- 
ment going on, but to what avail if 
we have executives who will not Jn- 
vestigate these new scientific develop- 
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DON'T TAKE 
A CHANCE— 


THERE IS TOO MUCH AT STAKE 


You are interested in maintaining your good reputation 
for perfection in production and flawless workmanship with 
the least amount of wasted time. Why take a chance of 
jeopardizing these high qualities by using inferior materials. 

Your craftsmen need the best in materials in order to 


give you the best of their abilities. 
AQUATEX and DAMPABASE dampening roller cov- 
Wie erings give that uniform texture that guarantees perfect 
A dampening control and perfect reproduction and enables the 
pressman to deliver his best. 


AQUATEX and DAMPABASE eliminate those time 
and quaity robbers—lint, wrinkles, creeps, ghosts and un- 


even surfaces. 


There is pleasure in producing high quality reproduction 
for you and your pressmen. Order your supply of 
AQUATEX and DAMPABASE today. They 
are sold by all leading lithographic 


supply houses. 


No more wasted time in covering dampening rollers. 
The patented Godfrey exclusive “Quik-On” Tube enables the 
roller to be covered in minutes. 

The new AQUATEX and DAMPABASE container with the 


exclusive center release eliminates waste and soiling of material 


Size for Every Presa 
GODFREY ROLLER COMPANY 


Roller Makers for 84 Years + WILLIAM P. SQUIBB, President 
211-21 NORTH CAMAC STREET PHILADELPHIA 7, PA. 


| They’re Better 
because 
They’re 
less 


1949 


MODERN LITHOGRAPHY, March, 


. 
/ 
| 
= \ 
j 
@ers ( = 
~ 
7 
| 
| 
| 
| 
= / IAS / 
| 
—* and makes it easy to store. 


ments, evaluate them properly, and 
then use them to cut production 
time. Surprising as it may seem, 
there are plenty of executives in our 
industry who smile away urgent re- 
quests concerning important questions 
such air-conditioning, modern 
masking techniques for color process 
handling, and various other impor- 
tant controls that could make so 
much difference to efficient produc- 
tton at good profit, instead of con- 
tinuing with hit-or-miss production 


under poor conditions, in drafty 


building, with inferior equipment 
and inadequate materials. Human 
skill can go just so far, and up to a 
certain speed, safely. From there on, 
science takes over. Science, a good 
dash of progressiveness, plus plenty 
of ingenuity, backed by the all-impor- 
tant knowhow, are needed today to 
supplement the  craftsman’s high 
skills. Now let's examine some rather 
common practices, 

Certain types of management men 
are enthusiasts about the “partial de- 
livery” idea, a stunt that usually 
leads to prominent entries in red ink 
on the ledgers. Several of these can 
pile up in a plant, ending up in a 
chaos of frantic overtime work to 
break the jammed bottleneck which 
results. There is contusion, errors for 
certain, extra expenses to the plant. 
personnel drained of energy and efh- 
ciency, resentment in the office at the 
state of affairs, lowered morale 
throughout the organization. And 
this is simply because no human being 
can keep up a hundred yard dash on 
a daily marathon, and remain happy. 
healthy and cooperative. Again — 
better decisions from management, 
added to a tew skull sessions with 
key technical men, would eliminate 
these jams. 

For example, let us take a large 
catalog job that must be rushed out. 
Instead of having all the negatives 
shot on several hundred pages before 
the proper groups are handed to 
strippers for layout and assembling, 
why not group these betore making 
negatives? The first group would be 
ready for stripping as soon as the 
negatives are dry, immediately ready 
tor the first plate and the press, flow- 
ing smoothly through production. 
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Also, instead of having strippers 
draw all layout lines for each job on 
each individual layout sheet, how 
about running already prepared guide 
lines on these sheets on a press of 
larger size? Or, better still, have the 
stripping department use master lay- 
out sheets. accurately drawn on clear 
acetate and placed as a guide under 
each goldenrod sheet. 

Equip the camera with one of the 
electrical controls now sold by several 
manufacturers, which provide auto- 
matic light and lens shut-off, light 
measurement, etc. Temperature con- 
trolled sinks, and automatic timers on 
arc lamps in the plate departments, 
can release operators for other duties, 
insuring additional control and_ac- 
curacy and speed. All of these de- 
vices speed up production and improve 
quality, possibly while your competi- 
tors’ operators muddle along with 
old fashioned methods. 

Just what any manager hopes to 


achieve by sending out an untrained 
salesman to represent his plant, is an- 
other fascinating mystery. There 
have been more customers lost 
through failure to deliver work 
promised out by green salesmen, than 
seasoned lithographers care to recall. 
Why are these salesmen allowed to 
make promises without clearance with 
competent production executives ? 

In one instance such a misguided 
individual promised a customer the 
brownline proofs of a 17 x 22, two- 
color, two-side bleed job at 3:00 
P.M. next day, negatives to be shot 
by a trade shop. These were handed 
to the stripper at 99100 A.M. next 
day. The man had 17 years of offset 
experience, but had to push himself 
so hard to fulfill the salesman’s prom- 
ise that he was near nervous collapse 
at the end of the job. The proofs 
showed several shortcomings, of 
course, due to the terrific pressure 
(Continued on Page 93) 


SUPPLIERS’ 


ARNISHING machines, offset 

presses, a new camera, a new ma- 
chine for jacketing rollers, a new ink 

. these are to be found this month 
among Modern Lithography’s adver- 
tising pages. As always, these pages 
carry a great deal of infomatioyg tor 
the reader who is interested in in- 
creasing his knowledge of the litho- 
graphic industry. Harris-Seybold, new 
exclusive distributors for the Sussin 
camera, tells about it on page 13... 
the new S&V Glokote inks are an- 
nounced in full color, page 53. ‘ 
while page 6 reminds us that ink 
is our best salesman . . . Chemco 
strip film in roll form is described, 
page 8 ... the line of ATF offset 
presses is promoted, page 40 ... the 
Chillicothe indians are here again, 
page 15... . the line of fine papers 
carried by the Paper Sales Corpor- 
ation is advertised on page 76 
the pressmen’s definition of the ideal 
lithographing ink is detailed by Cres- 
cent Ink and Color, page 17. Oxy- 


Dry electrified powder method of pre- 
venting ink offset is detailed on page 
68... Champion Wedgwood Off- 
set stock is suggested for brochures 
(page 66) . another in a series of 
lithographed inserts by Rogers, Kel- 
logg, Stillson of New York for West 
Virginia Pulp & Paper spreads over 
pages 56 and 57... . the Christen- 
sen varnishers, bronzers, and many 
other Christensen and Dexter mia- 
chines are listed on page 43... . do 
you know about the Hammermill 
Guild of Printers? See page 18... 
Goodyear Velva-Tone offset blankets 
are described on page 7 ... page 
3 carries the first announcement ot 
Roberts & Porter's new vertical 
Speedjacket machine tor covering rol- 
lers. . . a new offset. black ink by 
Roosen is promoted on page 92... 
a PMC die cutting machine suitable 
tor cutting labels is pictured on page 
96... and red sable brushes in 12 
sizes, by M. I. Sachs, are illustrated 
on page 97.%*% 
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Albany, N. Y. 
Augusta, Maine 
Baltimore, Md. 
Bethlehem, Pa. 
Boise, Idaho . 
Boston, Mass. 
Buffalo, N. Y. 
Charlotte, N.C. 
Chattanooga, Tenn 


Chicago, Il. 
Cincinnati, Ohio 


{ leveland, Ohie . 
Columbus, Ohio 
Dayton, Ohio 


Des Moines, Iowa 
Detroit, Mich. 
Fresno, Calif. 
Hiartford, Conn. 
Indianapolis, Ind. 
Jacksonville, Fla. 
Kalamazoo, Mich. 
Kansas City, Mo. 
Lincoln, Neb. 
Little Rock, Ark. 
Los Angeles, Calif. 
Louisville, Ky. 
Lynchburg, Va. 
Manchester, N. H 
Memphis, Tenn. 
Miami, Fla. 
Milwaukee, Wis. 


Minneapolis, Minn. 
Nashville, Tenn. . 
New Haven, Conn. 


1. There’s an Oxford Paper that’s 
Right for Every Printing Need 

.. We've been concentrating on fine book papers 
_~ for half a century—and the excellent printing 
quality of every paper in our full range of 

grades shows it. 


YOUR OXFORD PAPER MERCHANT 


W.H. Smith Paper Corp. 
Carter, Rice & Co. Corp. 
The Mudge Paper Co. 

W ileox-Walter-Furlong Paper Co. 
. Blake, Moffitt & Towne 
Canter, Rice & Co. Corp. 
Franklin-Cowan Paper Co. 
Caskie Paper Co., Inc. 
Bond-Sanders Paper Co. 
Bermingham & Prosser Co. 
Bradner, Smith & Co. 

The Johnston Paper Co. 

The Whitaker Paper Co. 

. The Cleveland Paper Co. 
Scioto Paper Co. 

Cincinnati Cordage Co. 

The Whitaker Paper Co. 
Bermingham & Prosser Co. 
Chope Stevens Paper Co. 
Blake, Moffitt & Towne 
Green & Low Paper Co., Ine. 
MaeCollum Paper Co. 

. Jacksonville Paper Co. 
Bermingham & Prosser Co. 

. Bermingham & Prosser Co. 
. Western Newspaper Union 
Roach Paper Co, 
Blake, Moffitt & Towne 
Louisville Paper Co. 

Cashie Paper Co., Ine. 

H. Robinson Co, 
Louisville Paper Co. 
Everglades Ps aper Co. 
ye Christiansen Paper Co. 
Sensenbrenner Paper Co, 
Wileox-Mosher-Leffholm Co. 
Bond-Sanders Paper Co. 


Bulkley, Dunton & Co., Ine. 
OXFORD PAPER COMPANY, 


OXFORD MIAML PAPER COMPANY, 


IS A GOOD MAN 


New York, 


Oakland, Calif. 
Omaha, Neb. 4 
Philadelphia, Pa. 


Phoenix, Ariz. 
Pittsburgh, Pa. 
Portland, Maine 
Portland, Ore. 
Providence, R. I. 
Ric hmond, Va. 
Rox hester, N.Y. 
Sacramento, Calif. 
Louis, Mo. 


St. Paul, Minn. 
Salem, Ore. 
Salt Lake City, Utah 
San Diego, Calif. 

San Franciseo, Calif. 
San Jose, Calif 
Seattle, Wash. 

Sioux City, 
Spokane, \ ash. 
Springfield, Mass. 


Stockton, Calif. 
Tacoma, Wash. 
Tampa, Fla. 
Toledo, Ohio 
Tueson, Ariz. 
Washington, D.C 
Worcester, Mass. 


230 PARK AVENUF, NEW YORK 17, 
35 EAST WACKER DRIVE, CHICAGO 1, 
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TO KNOW 


as Handy as Your Phone 


Oxford paper merchants make it their busi- ~ 
ness to meet your needs for Oxford papers 
promptly from stocks in 64 principal cities, 
from coast to coast. 


. Baldwin Paper Co., Inc. 


Bulkley, Dunton & Co., Ine. 


Green & Low Paper Co., Inc. 


THOGRAPI 


Miller & Wright Paper Co. 


The Whitaker Paper Co. 
Blake, Moffitt & Towne 


. Western Ne “wspaper Union 


Atlantic Paper Co. 


W W alter-Furlong Paper. Co. 


. Blake, Moffitt & Towne 
General Paper Corp. 

C. H. Robinson Co. 
Blake, Moffitt & Towne 
Carter, Rice & Co. Corp. 
Cauthorne Paper Co. 
Genesee Valley Paper Co. 
. Blake, Moffitt & Towne 


Bermingham & Prosser Co. 


Shaughnessy-Kniep-Hawe Paper Co, 


Tobey Fine Papers, Inc. 
Inter-City Paper Co. 
Blake, Moffitt & Towne 
Western Newspaper Union 
. Blake, Moffitt & Towne 

. Blake, Moffitt & Towne 

. Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Western Newspaper Union 
Blake, Moffitt & Towne 
Carter, Rice & Co. Corp. 
Mill Brand Papers, Inc. 

. Blake, Moffitt & Towne 

. Blake, Moffitt & Towne 
Tampa Paper Co. 

Paper Merchants, Inc. 

. Blake, Moffitt & Towne 
The Mudge Paper Co. 
Carter, Rice & Co. Corp. 
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Six-Color Press 


50x72 Hoe Offset Giant 
Now Ready for Delivery 


HE largest sheet ted offset press 
built, the 


Hoe six-color, taking sheets 50 


ever long-heralded 


x 72”. was nearing completion late in 
February on the erection floor at R. 
Hoe & Co.. Inc., New York. The big 
press was scheduled tor delivery dur 
ing March to the new Islip, L. L., 
plant of Grinnell Lithographic 
Co. ot New York. 


six-colors being built tor Grinnell. 


It is one of three 


The big press will operate at speeds 


6000) sheets per hour with 
guaranteed Clarence W. 
Dickinson, manager ot Hoe's Offset 


The press is 
' 


up to 
register, 
Press Division, said. 
engineered to operate at high speed. 
made possible by the Hoe method ot 
“non-stop” web-type design applied to 
sheet register, and by one set of grip- 
pers holding the sheet through the 
entire printing operation. This is im- 
portant, Mr. Dickinson said. in’ the 
handling ot large sheets as there is 
danger ot buckling and wrinkling. 
and even tearing ot the gripper edge 
when sheets running at high speeds 
are stopped tor registering. 

Holding the sheet in the same grip- 
pers on endless chains through all 
six units permits close register at a 
constant speed from feeder to de- 
livery. This patented teature, it was 
explained, minimizes the chances ot 
the sheet being disturbed after it is 
registered, and also eliminates the ne- 
cessity of adjusting grippers tor vari- 
ous kinds of paper in order to main- 
tain register on a multi-color press. 
This feature also eliminates all trans- 
ter cvlinders between printing units. 

A quick lock-up mechanism on each 
plate cylinder permits the plates to 
be pre-registered betore going on the 
press. This patented teature reduces 
the existing normal plating time by 


73 per cent, it was said. 


March 
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Register is turther controlled by 


an automatic arrangement which en- 
ables the pressman to swing the plate 
cylinder torward or backward on its 
own axis, or shitt it te the right 
lett. All these adjustments can be 
made trom the delivery end ot the 
press as the sheets are inspected and 
while the press is running. or stan.J- 
This 


electric motors and controls, installed 


ing stil. is accomplished by 
at each end ot each plate cylinder. 
Once the plates are clamped to the 
cvlinders, all turther register adjust- 
ments thereatter can be made by the 
movement ot small levers at the de 
livery. 

A new teature on the press is a 
mechanism which will pall the sheets 
in or fan them out at the back edge 
to compensate tor stretching or shrink- 
ing, and to keep the work in register 
With 


gripper bars separate trom the eylin- 


over the entire sheet area. 
ders, this can be accomplished, Mr. 
Dickinson. said. 

Another teature, patented and new 
to offset: press construction, is tound 
in the ability to trip in or out any 
particular unit while the press is run- 
ing, without disturbing any other unit. 
This is accomplished by stepping on 
a desired treadle. 

All important bearings are eithe: 
ball or roller-bearing equipped. A!l 
lubrication is by torced teed oil inside 
oil tight housings. The press is equip- 
ped with a Christensen Feeder  spe- 
cially designed for the Hoe presses. 
The physical size of the press is im- 
pressive. It stands 20 feet wide, nine 
feet high and 60 feet long, and weighs 
110) tons. 

Satety has been one ot the prime 
considerations in the designing ot the 
installed in a 


press. Switches are 


number of danger spots so that the 
press wil not start or run when cer- 
tain guards or devices are moved. 
Warniny: bells ring when the press 
switch is turned on, and the press be- 
gins to roll only atter the bells have 
rung their signal. 

Richard Mennigke, general man- 
ager of Grinnell Lithographic Co., is 
enthusiastic about his company’s new 
press. “Vhe purpose of the press, he 
emphasized, is to help them to do 
better lithography, to produce work in 
tull and true color, including dark 
blues, light blues and other shades not 
obtainalle ordinary four-color 
work. “Che company produces a large 
volume of gitt wrapping paper and 
greeting cards. In wrapping paper, 
Mr. Mennigke explained, the stock 
must be light-weight, as the public 
will not accept heavier stocks for this 
purpose. Once a light-weight sheet 
goes through a press, it cannot be put 
through again, he said, and still pro- 
duce a close register job. The six- 
color press will produce a quality job, 
with a tall range otf colors in one trip 
through the press. 

The Grinnell Company, 
operates a Hoe 50 x 72” 
and tour-color at its New York plant, 


already 
single-color 


and besides the six color, has another 
Hoe tour-color on order. It is now 
being erected and readied tor delivery 
April. The firm also has a contract 
tor two additional six-colors which 
are partly manutactured, FE. H. Mun- 
son, president ot Grinnell, told 
Modern Lithography. Vhe Grinnell 
company operates only 50 x 72” size 
equipment, and by midsummer will 
have running the six-color, two four- 
color and one single-color press in this 


size, Mar. Munson said. 
e 


Grinnell Opens New Plant 
Grinnell Lithographic Co., with 
othces and plant at 406 W. 31 St., 
New York, is opening a new plant 
at Islip, L. L, N. Y., it was an- 
nounced during February. The plant, 
located near the Long Island Rail- 
road Station, is a building of modern 


construction, steel and glass, and was 


(Continucd on Page 93) 
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Consolidated Adds Big Presses 

Consolidated Lithographing Corp., 
Brooklyn, N.Y., is currently expand- 
ing its facilities by the addition ot 
one four-color Miehle 52 x 76” offset 
press, and two two-colors of the same 
size. A 48” camera has been added. 
as well as a photocomposing machine 
large enough to take 52 x 76” plates. 
Vacuum frames and other equipment 
in this size have been added. Several 
PMC die-cutting machines have been 
installed in the finishing department. 

Space has been obtained tor the 
expansion at the company’s quarters 
at 1013 Grand St. by the removal of 
some walls, and the utilization ot 
some storage space for production. 
Additional storage space has been ob- 
tained in other buildings. 


Detroit Co. Shows Film 

Federal Lithograph Co., Detroit, 
recently had S80 buyers of lithogra- 
phy as guests at the Fort Shelby 
Hotel for a cocktail party, dinner, 
and two motion pictures. The films 
were the Harris-Sevbold “A Better 
Run for Your Money", and “Photo- 
Lithography by Eastman Kodak 
Co. E. F. Wagner, president ot 
Federal reports that the two films 
were “very well received and created 
a great deal of favorable comment 
on the production of lithography.” 
“We at Federal”, he said, “rec 
ommend that everyone in the indus- 
try see these films if possible.” 

e 


N. Y. Reports on Welfare 

Local 1, Amalgamated Lithogra- 
phers of America, New York, report- 
ed highlights of the pension and wel- 
tare plan in the Lithographers Jour- 
nal, union publication, last month. 
The plan provides three major pro- 
tections: 1. Pensions determined by 
(a) the period of membership in Lo- 
cal 1 prior to January 1, 1947, plus 
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(b) the amount credited to a particu- 
lar member by reason of the payment 
ot five percent of his earnings. 2. 
Death benefits equal to approximate- 
ly 26 times a man’s average weekly 
wage. 3. Withdrawal benefit of one- 
half his credit with interest at two 
percent. The report also stated, “We 
are enlarging our welfare fund to 
provide extended coverage for. sick- 
ness and accidents from 13 weeks to 
26 weeks. We are also purchasing 
surgical benefits, including  miater- 
nity, for each employee and his de- 
pendents.”” 

Form Chicago Topo Unit 

Several reserve army Topo units 
recently have been activated in the 
Chicago area, and there are openings 
tor both officers and enlisted men. 
Information may be obtained by writ- 
ing the Engineer Section, State Senior 
Instructor, 226 W. Jackson Blvd., 
Chicago. Meetings are held at 7:30 
P.M. on the first and third Fridays 
ot each month at this address. 


Wichita Group Elects Officers 

R. Aitchison, McCormick- 
Armstrong Co., was installed as 
president of the Printing Industry of 
Wichita (Kan.) during February. 
Carl Kinney, Western Lithograph 
Co., and George Hagan, Shaeffer 
Printing Co., are vice president and 
secretary-treasurer, respectively. 


Craftsmen Stamp Contest 

The International Assn. of Print- 
ing House Craftsmen has announced 
a contest for the design for a poster 
stamp for its 1950 Printing Week, 
similar to the competition held last 
year tor the 1949 Printing Week. 
Information is available from John 
A. Waryn, 1312) Golf Terrace, 
Union, N. J. 


" ABOUT THE TRADE 


Dr. MacDonald Injured in Fall 

Dr. D. J. MacDonald, dean of 
lithography at the New York Trade 
School, was in Beekman-Downtown 
hospital, New York, early in March, 
suffering from a fractured skull re- 
ceived in a fall on the ice March 1. 
Dr. MacDonald was taken to a phy- 
sician’s office in a dazed condition 
but wandered away and later was 
found unconscious in a subway sta- 
tion. Taken to the hospital, he was 
tor several days on the critical list. 

On March 7 the hospital reported 
that he was improving and “might be 
released in a week if all goes well.” 

He has been prominent in litho- 
graphic educational activities for 
many years. 


e 

Six Retire From Meyercord 

After a service which aggregated 
213 years, six employees of the 
Meyercord Co., Chicago, retired Feb- 
ruary 1, under the company’s retire- 
ment pension plan. Three of the men, 
Frank Koehne, contract dept., Frank 
Rubringer, screen art, and Gran- 
ville Ward, art dept., had each 
served over 40 years. Two others, 
Max Weinberg, art dept., and Harry 
Langlans, pressroom, had been with 
the company over 30 years each, and 
Nicholas Jops, of the maintenance 
staff, had a 25 year record. 


Heads Manz Litho Dept. 

Walter L. Deroche is the new 
superintendent of the Manz Corp’s 
lithographic department in Chicago, 
the company has announced. His pro- 
motion, after many years of service, 
followed the resignation of Albert 
Brinkman. 


Richmond Firm Adds Press 
Everett Waddey Co., Richmond, 
Va., added a Harris 22 x34 offset 
press to its facilities late in Febru- 
ary. Woodson P. Waddy is presi- 
dent of the concern. 
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Stevens Talks at Chicago 

The National Association ot 
Photo-Lithographers conducted — an 
evening quiz program tor the Chica- 
go Club of Printing House Crafts- 
men. The meeting was held Febru- 
ary 15 at the Furniture Club and 
over 375 craftsmen attended. This 
program Was presented as the regu- 
lar monthly meeting of the club. 

William J. Stevens, executive sec- 
retary ot the NAPL delivered a 
talk and also conducted the quiz. 
The panel members who answered 
questions were: Louis Hraback, pres- 
ident ot Sleight Metallic Ink Co.; 
John Skahill, Roberts & Porter Co.; 
and Edward Payne, Gerlach-Bark- 
low Co. 

Mr. Stevens stressed in’ his ialk 
that “the so-called mystery of litho 
graphy is tairly well dispelled, so tar 
as lithographers are concerned. How 
“ver, among advertising agencies aod 
buyers a great deal ot mystery. still 
exists. It is my opinion that because 
ot the very nature of the lithograp!iis 
process, that much more intormation 
needs to be given to the prospective 
buver and letterpress printer about 
how it’s done by offset. 

think we should frank 
enough to say that each particular 
printing process has its own field. A 
series of tactors should be considered 
in deciding the best method to pro- 
duce a printed job. Here are a tew: 
size ot the run; cost of the original 
set-up; cost of engravings, electro- 
types; art; etc.; delivery of the job; 
and it the job is new or it it has 
been previously printed. 

“Tt is possible in offset to combine 
fine line work with heavy solids in 
the same torm without filling or 
closing up the fine lines. Blow-ups 
trom ads are easily handled by offset 
lithography whether they are straight 
line or combination line halt- 
tone. The process is adaptable to run 
stocks trom onion skin to heavy card 
boards. Antique papers lend then 
selves ideally to the process. Fine 
screen halftones give beautitul 
smooth appearance. The process can 
be used tor conversion trom letter 
press plates or type. 


“Speed is a very tavorable tactor 


in offset-lithography, and inks dry 
fast. The advantages of step and re- 
peat methods in the plate making de- 
partments show that here is a pro- 
cess that can get under production 
very rapidly.” 


Plan 2nd Safety Conference 

Work has been started on the pro- 
gram for the second national con- 
ference on printing satety, to be held 
next tall during the National Satety 
Congress, under the sponsorship of 
the Satety Council's printing and 
publishing section. Chairman of the 
program committee for printing is T. 
Stuart Mansfield, satety director ot 
Western Printing & Lithographing 
Co's Poughkeepsie, N. Y.. plant. This 
was announced by Walter R. Sméth, 
safety director of R. R. Donnelley 
& Sons Co., Chicago. and general 
chairman of the printing and pub 
lishing section, following a meeting 
of the executive committee in Louis- 
ville, Ky. 

Other matters considered at the 
committee's Louisville meeting, Mr. 
Smith stated, included work on the 
preparation ot techmcal data sheets 
on sate practices tor different print- 
ing and lithographing operations, to 
be released shortly by the National 
Satety Council. Material first car- 
ried in Vodern Lithography last 
November will be incorporated in one 
ot the publications, Mr. Smith said. 

The appearance of this article, he 
added, attracted wide — attention 
among lithographers, judging trom 
the many letters he has received ask- 
ing details of the accident prevention 
program and offering coopera- 


tion in promoting the Satety Coun- 
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cil’s new section. Recent new section 
members, reported by Mr. Smith, in- 
clude Stecher-Traung Lithograph 
Corp., Rochester, Y.; Rossotti 
Lithographing Co., No. Bergen, 
N. J.; Pacific Press, Los Angeles: 
and Butterick Co., Altoona, Pa. 


McNally Heads Red Cross Group 

Andrew MeNally II], president ot 
Rand, McNally & Co., Chicago, has 
again been appointed general chair- 
man ot the graphic arts group for 
Chicago's annual Red Cross cam- 
paign, which opened March 1.) Mr. 
MecNally has assigned Walter Nel- 
son ot his company as his first: assis- 
tant and George Benton, personnel 
director ot the Mevercord Co. will 
direct the solicitation among lith- 
ographers. 


Mellick in Honolulu 

Carlton Mellick, vice president in 
charge ot sales, Miehle Printing 
Press and Mtg. Co.. sailed February 
9 trom San Francisco tor Honolulu. 
In addition to business contacts, Mr. 
Mellick was to address the Employ- 
ing Printers ot Honolulu, as well as 
the Honolulu club ot Printing House 
Craftsmen. He was to stay in the 
islands tor two weeks. 


Detroit Firm Adds Presses 

Safran Printing Co., one of De- 
troit’s largest letterpress offset 
plants. recently added more offset 
presses to its facilities. Harris 
LST two-color was installed recent 
ly, while two Harris 22 x 28 units 
were scheduled tor installation dur- 


ing March. 
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S& V GLOKOTE Offset Yellow No, 100 
S$ & V GLOKOTE Offset Red No. 290 
V GLOKOTE Offtet Sve No. 300 
$ & V GLOKOTE Offect Black No. 400 
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GLOKOTE INKS 


with which this insert is lithographed, are designed 
for the printing of cast coated high gloss surface 


papers such as Champion *KROMEKOTE. 


GLOKOTE INKS are available in all colors and black 
for single, multicolor and process work. 


GLOKOTE INKS are made for letterpress, offset and 


gravure printing processes. 


For best results on cast coated papers use GLOKOTE 


INKS by S & V. 


*T. M. Reg. U. S. Pat. Off. For Champion's Cost Coated Papers. 


Sinclair and Valentine Clo. 


MAIN OFFICE AND FACTORY: 611 WEST 129th STREET, NEW YORK 27, N.Y. 


SERV 1 FROM COAST TO 


Men, 
. ALBANY BOSTON CLEVELAND DETROIT JACKSONVILLE LOS ANGELES MIAMI NEW ORLEANS SAN FRANCISCO ae 
BALTIMORE CHARLOTTE DALLAS HAVANA KALAMAZOO MANILA NASHVILLE PHILADELPHIA SAVANNAH 
: BIRMINGHAM CHICAGO DAYTON . HOUSTON KANSAS CITY MEXICO CITY NEW HAVEN PORTLAND, ORE. SEATTLE : 


Partial Program Announced for TALI April Meet 


OUR technical sessions and a 

dinner meeting will make up the 
first annual meeting of TALI (Tech- 
nical Association of the Lithographic 
Industry) to be held April 12 and 
13 in the Congress Hotel, Chicago. 
according to Michael H. Bruno, re- 
search manager of the Lithographic 
‘Technical Foundation, and president 


ot TALI. 


Ralph M. Evans, superintendent 
ot color quality control of the East- 
man Kodak Company, will discuss 
“Seeing Light and Color” at the din- 
ner meeting. He will present a lec- 
ture illustrated by more than a hun- 
dred color slides covering the process 
of seeing. 

The technical sessions will be con 
ducted as symposia with formal papers 
followed by discussions and will cover 
platemaking, paper and ink, color and 
color reproduction, and photography 
and illumination. Commitments for 
papers have already been received 
from Dr. F. H. Frost and A. P. 
Reynolds, S. D. Warren Company. 
on a new type of paper; Dr. J. A. 
Van den Akker, Institute of Paper 
Chemistry, on the surface bond 
strength of paper; Dr. A. C. Zettle- 
moyer, National Printing Ink Re- 
search Institute; Dr. P. J. Hartsuch, 
LTE, on improved desensitization 
and the removal of residual albumin; 
J. A. C. Yule, Eastman Kodak Com- 
pany, on the black printer; Frank 
Preucil, Gerlach-Barklow Company, 
on masking; G. N. Martin, LTF, on 
hi-metal plates and wettability; Dr. 
R. C. Hunter, Henry A. Gardner 
Laboratories, on the measurement of 
color; and G. W. Jorgensen, LTF. 
on a control strip for the study ot 
tone reproduction. Other papers are 
anticipated on the measurement of 
lens flare; sensitizers other than 
bichromates; motor driven are illumi- 
nation, and fluorescent and incandes- 
cent sources, 


The meeting will be attended by 
specialists in lithographic and graphic 
arts research and development and it 
will afford graphic arts technologists 
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an opportunity to discuss their views 
and problems with recognized au- 
thorities in their fields. 

There will be a nominal registra- 
tion fee tor the meeting and invita- 
tions are extended to all interested 
persons regardless of membership, 
Mr. Bruno said. The meeting will 
be held during the week ot LT F's 
2oth Anniversary Meeting and the 
LTF Tri-State ‘Vechnical Forum 
tor lithographers in Illinois, Wiscon- 
sin and Indiana. Schedules are being 
planned so that anyone interested can 
attend all three meetings. 

TALI is a new association organ- 
ized in 1948 to toster the technology 
ot the lithographic and related in- 
dustries and provide technical men 
in these industries an opportunity to 
report results ot their work, and dis- 
cuss their problems. Membership is 
open to all properly qualified indi- 
viduals engaged or interested in lith- 
ographic or related research or de- 
velopment. Intormation and applica- 
tions for membership may be obtained 
trom George W. Wilhelm, secre- 
tary, 814 N. East Avenue, Oak 
Park, Illinois. 

The officers ot “TALI are: presi- 
dent, Michael H. Bruno, research 
manager, Lithographic Technical 
Foundation; first vice-president, Dr. 
Marvin C. Rogers, research director, 
R. R. Donnelley & Sons Co., Chi- 
cago; second vice president, Herbert 
R. Leedy, Harris-Seybold Co., Cleve- 
land ; secretary-treasurer, Gjeorge W. 
Wilhelm, litho chemist, Rand Me- 
Nally & Co., Chicago; directors, 
Arthur W. Cornell, research direc- 
tor, Forbes Lithograph Mtg. Co.. 
Boston; and Frank Preucil, director 
ot photography, Gerlach-Barklow Co., 
Joliet, Il. 


MASA Exhibit Space Selling 
The Mail Advertising Service Assn. 
International has announced that 80 
per cent of the available space for 
mechanical exhibits for its 28th An- 
nual Convention has been sold. This 
convention will be held at the Con- 


gress Hotel, Chicago, September 17 
20, 1949. 

Co-chairmen of the Convention are 
A. J. Jolie of The Bensley Company 
and Roy Rylander of The Rylander 
Company, both in Chicago. Program 
chairman is John D. Yeck, Graphic 
Service, Dayton. Co-chairmen in 
charge of attendance promotion arc 
Lewis Kleid of Mailings, Inc., and 
FE. N. Mayer, Jr., both of New York 
City. 

Ileadquarters of the M.A.S.A. are 
at 18652 Fairfield Ave., Detroit 21. 


Announce Chicago Welfare Details 

The Chicago Lithographers Asso- 
ciation and Local 4, A.L.A., have 
announced ratification of a health 
and welfare plan under which all em- 
ployees within the jurisdiction of 
| ocal 4 are protected by an individual 
insurance policy covering sickness 
and accident. Employers contribute 
$6.331%4 monthly, of which $2 is de- 
voted to administrative oper- 
ating expenses of the plan and the 
balance pays one month’s premium. 

In case of sickness or accident the 
insured employee receives $40 a week 
for a maximum of thirteen weeks for 
any one illness; surgical benefits up 
to $150; $7 per day for hospitiliza- 
tion charges for a maximum of 31 
days and up to $70 for hospital sun- 
dries. 

The plan, which was made retro 
active to October 15, 1948, is under 
written by Aetna Life Ins. Co. Ne- 
gotiating committee members for the 
Lithographers Association were C. A. 
Nordberg, Carl E. Dunnagan and 
Cecil Pickard, and the union’s com- 
mittee was composed of George A. 
Canary, Harry Spohnholtz and 
Luther Troutsdale. 

* 
Weymouth Speaks in Chicago 

Fred Weymouth, plant manager 
for International Printing Ink in 
Chicago, was scheduled to address 
the Ben Franklin Club, an organiza- 
tion of south side printers in that 
city, March 21. “Printing Inks” was 
announced as his topic, and I.P.I's 
new color movie, “Rainbows to Or- 
der,” was to be shown. 
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DELIVERING THE GOODS 


When it comes to “delivering the goods”, the people of 
the United States have demonstrated once again that 
there is no substitute for the American way of life. The 
nation’s economy, strong and flexible under a system of 
free enterprise, has responded to the challenge of world- 
wide shortages by helping other free nations to again 
start operating in normal fashion. America, in the mean- 
time, has made rapid strides in balancing its own economy 


after the dislocations in supply caused by the war. 


Printed salesmanship, powered by fine papers, is also a 
prime source of energy in moving merchandise to the con- 
sumer. To facilitate this flow of goods, the West Virginia 
lines of fine papers are being produced continually for 
the market-wise use of the printer, the advertiser, and the 
merchandiser. Expanded papermaking facilities at West 
Virginia Pulp and Paper Company's plants are devoted 
to the objective of “delivering the goods.” 


A cargo of new ideas in the use of fine papers is now 
ready in “West Virginia Inspirations for Printers,’’ No. 
175, the cover of which carries the reproduction shown 
here, “Tug Boats” by Charles G. Evers, the well known 
marine artist. This free publication presents many current 
achievements in graphic design~- colorful and arresting. 
Your copy awaits ‘shipping instructions’; write or phone 
to your nearest distributor or to any one of the company 


addresses listed below. 


Cover Artist 


A Briteh subject by birth, but now a resident of New York, Charles G 
Evers resided in Sweden from 1931 until 1946. Coming to this country 
shortly thereafter, he had his first show at the Toledo Museum of Art in 
1948. At present he is commissioned by a large New York towing 


corporation to do 34 full color paintings of various ships for their clients. 


WEST VIRGINIA PULP AND PAPER COMPANY 


230 Park Avenue, New York 17 

35 East Wacker Drive, Chicago 1 
Public Ledger Building, Philadelphia 6 
503 Market Street, San Francisco 5 
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Tug Soats, by CHARLES G.EVERS © From the Stephan Lion Collection, New York 
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New. Just developed! A smooth, concentrated 


opaque that you will find easy to work with. It is 
easily applied and covers well. In addition, it is 
quick drying and therefore speeds your oper- 
ations. Try it and see for yourself! 2 oz. jar $1.25 


Other Time-Tested Proven Products 
Pressman s Plate Etch 


For cleaning up the plate without 
injury to the image. Non-poisonous 
to the skin. 


Dubelife 


A reliable way to keep your plates 
clean, save dampners and prevent 
roller stripping’, is to use Dubelife 
Water Fountain Etch. There's many a 
lithographer would not be without it. 


Keen Plate Developing Ink 


Develops sharp—lifts easily under devel- 
opment and gives ample protection to the 
image during etching operations. 


* Roller stripping—Inking rollers that refuse to take ink. 


SCIENTIFIC LITHO PRODUCTS CO. 


MANUFACTURERS OF LITHOGRAPHIC SPECIALTIES 


SOMERTON. PHILA... PA. 


Agents and Distributors for 


INTERNATIONAL PRINTING INK 


Division of Interchemical Corp 


BRANCHES IN PRINCIPAL CITIES 
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YLA Elezis Roberts 


Litho Imports Increasing 
The Lithographers National Asso- 


ciation recently released figures on 
the increased value ot lithographed 
imports made under the Reciprocal 
Trade Agreements negotiated in 
Geneva in 1947, tor the first ten 
months of 1948, compared the 
same period in 1947. These revealed 
that the total value ot lithographed 
imports tor the ten month period in- 
creased to SO699.800 due to re- 
duction ot duty rates. “Crreeting 
Card” imports increased over 3006 
in value; Litho Prints (largely cal- 
endars) increased over 2006 ; and 
“Post Cards” increased almost LOOG 
over the similar 1947 period. 

LNA’s Tariff Service Bureau Re- 
port stated that the association has 
filed briets with the Tariff Commis- 
sion and the Committee tor Reci- 
procity Intormation strongly oppos- 
ing anv turther reductions the 
duty rates) on lithographed 
products. The State Department. is 
now preparing to enter into trade 
negotiations with Italy involving cer- 
tain cigar labels, flaps and bands, and 
certain post cards, directly competi- 
tive with lithographed material. 


The LNA has also recorded its 
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opposition to H, R. 1211 which is 
now in the hands ot the Ways and 
Means Committee ot Congress, and 
which in addition to extending the 
Reciprocal Trade Agreements Act tor 
three vears, removes the obligation 
currently placed upon the ‘Tariff 
Commission to determine peril points 
in the reduction of U.S. Customs 
duties by trade agreements, and which 
also removes the present obligation on 
the President to explain and justify 
to Congress any custom duty rates 
so negotiated which are below these 
peril points. 
Issue Printing Career Booklet 
“Your Career in Printing,” a 28- 
page booklet containing than 
30 illustrations, has been published by 
the New York Employing Printers 
Assn. as its contribution to Printing 
Education Week. The booklet will 
be distributed through the vocational 
guidance counselors ot the New York 
public school system in an effort to 
encourage qualified young men to en 
ter. It wall also be made available 
in slightly revised torm to meet local 
conditions tor distribution in) major 
printing centers throughout — the 
Unted States. Text) matter also 
touches on offset. 
e 
Ardlee Starts House Publication 
Ardlee Service, Inc... New York 
lithographer and direct mail house, 
early in’ February launched a new 
house publication “Now and Then”. 
Produced by offset in two-colors, the 
31, \8!'.". 16 page magazine, will 
be devoted to dramatizing the devel- 
opment of now commonplace labor- 
saving devices used in home and in- 
dustry. The first edition covers the 
story of the camera, with many illus- 
trations. 
e 
Display Symposium is May 3-4 
The annual luncheon and sympo 
sium ot the Point-ot-Purchase Adver- 
tising Institute is being planned tor 
‘Tuesday, May 3. at the Biltmore Ho- 
tel, New York. In addition, an exhi- 
bition ot the year’s outstanding dis 
plays will be held tor two days, May 3 
and 4. Further intormation is availa- 
ble from the POPAI, 16 East 43 
St.. New York 17. 
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Lawson Co. Appoints Two 


Norman H. Wise (left) has been ap 
manager, and John E 


ned the company 


f Ro on Art 
and Keuffel & 


Mr. Clark has 
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Hourigan 


Announce McCandlish Awards 
A. R. MeCandlish, president of 
the MeCandlish Lithograph Corp., 
Philadelphia, during February an- 
neanced the details of the twelfth 


annual poster design contest of his 
company, “The MecCandlish Awards 
tor 1949,” 

The prizes tor this contest, total- 
ling $1350., will be awarded to the 
artists who design the best 24-sheet 
poster advertising any cigarette. Con- 
testants may choose any brand of 
cigarettes. 

The first prize is $1,000 in’ cash, 
second prize is $250 in cash, and the 
third prize is $100 in cash. The con- 
test is open to any American artist 
or art student. 

The judges tor 1949 are: Lester 
Beall, artist; Henry Gorski, adver- 
tising manager, P. Ballantine & Sons; 
Edward Graham, art director, J. 
Walter Thompson Co.; Barney 
Schultz, art director, The Biow Co., 
and Mark B. Seelen, vice-pres., Gen- 
eral Outdoor Advertising, Inc. 

Inquiries may be addressed to H. 
A. Speckman, sales manager, Roberts 
Ave. & Stokley Street, Philadelphia 
29, and a copy of the rules will be 
torwarded to all interested parties. 
The contest will) terminate April 
30th, and the judging will be held 
shortly thereafter. 
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Charles F. Rok 
erts (right) of Brett a 
was nominated 
president of the 
er A n 1 
4 York and with 
nominatl r 
nual meeting March 9 He succeed ‘a 2 
f Fred Hashagen. National Process C 
wh erved two tern Arthur Fiehn 
“ president, William H. Glover, Sweeney po 
Litho Co was re-elected secretary, and Clark | 
: H. Munroe Selling, Lutz & Sheinkman as sales representative in New York 
a was re-elected treasurer. Joseph Scha tate, the E. P. Lawson Co., New York, 
announced. Mr. Wise is a member of 
- to the board, as was Mr. Hashager the American Society of Mechanical En- . 
Other board member -ontinuing in Jineers and was formerly with the 
: Lithographing Cort Henry T. Birgel Metal Co., Newark, N. J 
Henry F. Birgel & Sons; Otto Hilpl, Sch Esser Hoboken, N. | 
legel Lithographing Corp; and Wailace been with International Business Ma- : 
= Slover. National Process Co. Two mem chines and served MEE army and : 
bere tom the board: Willian navy. William J. «company 
i Falconer Eastman Kodak Co and treasurer, who formerly covered the up 
: Jeorge Cramer, Sinclair & Valentine C tate New York territory, will now con : 
A non-lithographic program of en centrate in the New York City and . 
was supplement ‘the northern New Jersey territory 
March program, while or "Wednesday e 
- April 13, a program dealing with silk 
creen and photo-gelatine printing was 
planned 
e > 
ve 


Hoe Two-Color Metal Decorating Press 
requires approximately only half the 
space of two separate presses 


BECAUSE- 


That the selection of Hoe presses for metal decorating is so 
universal, is primarily 


(Becare they produce the finest quality of work at the 


highest operating speeds ever attained in metal printing; 


on jobs requiring the heaviest body of ink, ade- 
quate and even distribution of color is assured by the Hoe 
inking mechanism; 


in gang die printing of jar caps and crowns, the 
entire lithographed sheet conforms exactly to the layout 
sheets; 


for two-color lithographing on metal, two presses 
absolutely synchronized, insure perfect register of the two 
colors; 


(Boca there not only are six standard sizes of single- 


color presses and three of two-color presses, but presses will 
also be designed and built to meet special requirements. 


Write for detailed information. 


RGA QE com, 


910 East 138th Street, New York 54, N.Y. 
BRANCHES: BOSTON + CHICAGO + SAN FRANCISCO 
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Seeks Labor Opinion 

M. C. Byrum, manager ot the 
Byrum Lithographing Co., Colum- 
bus, O., wants the Columbus work- 
ing man to tell his congressman how 
he teels about tederal labor laws. 

Impressed by a recent article. Mr. 
Byrum has printed a questionnaire. 
“How Would You Revise Our Labor 
Laws?” 

Byrum’s questionnaire contains 18 
“ves” or “no” questions, such as “Do 
vou believe that labor laws should, 
in general, preserve the employee's 
right to strike?” 

Cincinnati Litho Appoints Garner 

Kenneth J. Crawtord, sales man- 
ager, Cincinnati Lithographing Co., 
Inc., Cincinnati, has announced the 
appointment ot James Garner as 
Pittsburgh, Pa.. representative tor the 
firm. A tormer Cincinnatian, Mr. 
Cjarner is a member of the Pittsburgh 
Pitts- 
Pitts- 


Chamber of Commerce, the 
burgh Advertisers’ Club and 
burgh chapter, National Advertising 
Association. He is a graduate ot 
Carnegie Tech. 
e 

Gibson & Perin Appoints 

Oliver W. Perin, president ot the 
Gibson & Perin Co.. lithographers, 
printers stationers, Cincinnati, 
has announced appointment ot Lu- 
ther M. Campbell as manager ot the 
office furniture 


firm's reorganized 


department. 
e 
Heads Toledo Branch 
John T. MeFellin, who tor the 
last two years was assistant sales 
promotion manager tor Willys-Over- 
land Motors, Inc., Toledo, Ohio, has 
been named manager ot the Toledo 
office of the Marshall-White Press 
of Chicago. Specialists in color print 
ing by both offset and 
Marshall-White has its Toledo ot- 
fice in the Spitzer Bldg. 
U.S.P&L. Pays 75¢ Dividend 
The United States Printing and 
Lithographing Co., Cincinnati, has 
declared a dividend ot 75 cents a 


letterpress. 


share on its common. stock, payable 
March 1, 
cents per share on its cumulative pre- 


payable April 1. 


and a dividend of 62! 


ferred stock, 
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EARL CONOVER 


Ohio Lithographer Missing 

Police of Indiana, Kentucky and 
Ohio during February were search- 
ing tor a Cincinnati lithographer 
who had been missing since February 
9, He is Earl Conover, 34, a partner 
in the Tri-State Offset Co . Cincin- 
nati. He last was seen by his partner 
and an employe when he left a cate 
early the morning ot February 9 after 
having attended a meeting the pre- 
vious night ot the Cincinnati Litho 
Club. After the meeting Mr. Con- 
over and his partner, Butord Payne. 
and an employe ot the firm, Russell 
Smith, went to the Mardi Gras Cate 
in College Hill. 

Payne and Smith said that Con- 
over lett with them at 1:30 a.m. 
February 9, and all entered their 
cars. The proprietor of the cate said 
there were no cars parked nearby 
when he left the establishmnt at 3:20 
a.m. 

Police expressed the opinion. that 
Conover was a victim of amnesia, al- 
though they did not discount the 
possibility ot a robbery. 

W. A. Johnson ot the Tri-State 
Offset Co.. $17 Main St., Cincinnati 
2, told Modern Lithography that he 
may be contacted with any intorma- 
S1,000 
posted tor intormation leading to Mr. 


tion. reward has been 


Conover’s whereabouts. 

Heitkamp Speaks at Columbus 

Frederick B. Heitkamp, vice-presi- 
dent of ATF Incorporated, was the 
principal speaker at a meeting Feb- 
ruary 25 of the Columbus (Ohio) 
Advertising Club, 


Dayton Firm Broadens Activities 
In anticipation of a more competi- 
tive market in its field, the Reynolds 
and Reynolds Co., Dayton, Ohio, 
lithographing and printing firm, is 
beginning an expansion program. 
Frank F. Pfeiffer, general man- 
ager, announced that three new de- 
partments have been created which, 
with existing 
fourth department, will be headed by 
Mr. Thomp- 


son, who has been advertising and 


when combined 


Lester R. Thompson. 


sales promotion manager, will be ad- 
vertising and market research man- 
ager in charge ot the four depart- 
ments, Mr. Pteiffer said. 

In charge of the sales promotion 
department, where he formerly was 
Mr. Thompson's assistant, will be 
James Morros. Gaynard Gross, 
tormerly in the system's sales depart- 
ment, will be in charge of new 
product development. 


Charles Ladd, 


treasurer, will 


formerly assistant 


handle product re- 
search, and Donald Gross, formerly 
in the commercial sales department, 
will be in charge of sales and market 
research. 

The new product, product cost 
and the sales and market research de- 
partments are the newly created 
units. 

Another promotion by the firm is 
that of William R. Stittgen, former 
assistant superintendent, to superin- 
tendent. He will replace Gordon 
Rohde, who was recently elected vice 
president in charge ot production. 

“This is a move to strengthen our 
position tor the more competitive era 
which is approaching,”” Mr. Thomp- 
son said. “We are searching for new 
products and new markets. We plan 
to establish about 10 new sales offices 
in the nation this year.” 

The new advertising and market 
research manager said Reynolds and 
Reynolds sales tor the first four 
months of its current fiscal year are 
ahead of those for the same period 
last year. 

Operating at its top production 
capacity now, the firm plans an ex- 
pansion this year in its plant at near- 
by Celina, O., as part of the new 
program, it was said. The expansion 
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Here comes the paper you're sure of... 


@ Taken at our mills, the above photograph 
shows Nekoosa Bond coming off the “line” 
in the famous wrapper every printer and 


lithographer knows. You can be sure of 


MADE INU.S.A. 


this paper. It won't wrinkle or curl—which 
means fewer press stops and more profit. 
It will give you clean, crisp impressions— 
which means more satisfied customers. Be 
sure. Ask your paper merchant for the paper 
that comes in the yellow wrapper with the 
blue stripes. That means pre-tesied Nekoosa 
Bond--and better printiag ! 


NEKOOSA-EDWARDS PAPER CO. 


PORT EDWARDS, WISCONSIN 
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will boost production capacity there 
by 50 per cent. 

Mr. Thompson originally joined 
Reynolds and Reynolds in 1937 as a 
billing clerk. He was advertising and 
sales promotion manager for the 
last six years, Mr. Stittgen, who also 
joined the firm in 1937, was for the 
last 10 vears toreman ot the litho- 
graph press department. 

Win Letterhead Awards 

Two Cincinnati concerns have re- 
cently received national recognition 
tor the high quality of their printing 
craftsmanship. 

In a nationwide survey conducted 
by the Neenah Paper Company, Nee- 
nah, Wisc., letterheads designed by 
Burton-Rogers, Inc... exhibits manu- 
tacturers, tor their own use won first 
place in competition with more than 
1.000 entries. The letterheads were 
engraved trom. steel plates spe- 
clally developed) brown green 
colors and printed on 20-Ib. Old 
Council Tree 100 per cent rag bond 
paper by the Trade Engraving Com- 
pany, 214 East Eighth Street. 

First place in the February con- 
test of the Gilbert Paper Company, 
Menasha, Wise., was awarded to the 
Westerman Print Company, 2116 
Colerain Avenue, tor letterheads and 
envelopes ot the Schaible Company, 
plumbing and heating equipment 
manutacturers. The stationery was 
lithographed in three colors on Giil- 
bert Radiance Bond, 75 per cent new 
cotton tibre. 

Young Bros. Advances Two 

James D. Russell has been ad- 
vanced to sales manager, and Leonard 
R. Shorek to chiet engineer, ot Young 
Brothers Company, Detroit. Young 
Brothers Company manufactures in- 
dustrial ovens tor lithographing, met- 
al decorating, and other processing. 
Both men have been associated with 
the company in other capacities for 
several vears. 

e 
U.S. Playing Card Dividend 

The United States Playing Card 
Co., Cincinnati, has declared a_reg- 
ular quarterly dividend of 50 cents a 
share and an extra payment of $1.50 
a share, both payable on April 1. 
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Brinkman in Business Event 

Harry Brinkman, Cincinnati 
Lithographing Co.. Inc., Cincinnati, 
Ohio, was included in a group of 
Cincinnatians taking part in the pro- 
gram for the “Small Business Men's 
Assn.” 

The association membership com- 
prises more than 30,000 manufactur- 
ers, Wholesalers, retailers, service es- 
tablishments and others. Economic 
problems and drafting of legislative 
recommendations were to be included 
in the discussions. 

Baillie Speaks at Dayton 

Fred C. Baillie, superintendent of 
the offset division, Canadian Bank 
Note Co., Ottawa. Can., told Print- 
ing House Crattsmen of Dayton, 
Ohio's club the difference between 
U.S. and Canada in printing securi- 
ties during a dinner tyeeting in the 
Dayton Art Institute February 17. 

Baillie is second vice president of 
Crattsmen’s International. 

The meeting was in conjunction 
with a meeting of the international 
board in Cincinnati, February 20. 

e 
Robt. A. Wieland, Chicago, Dies 

Robert Anthony Wieland, 34, vice 
president of Advance Lithographing 
Co., Chicago, died February 19. in 
Wesley Memorial Hospital, that 
city, after a briet illness. Mr. Wie- 
land had been associated with Ad- 
vance since his release in 1945 from 
the Army, where he saw combat ser- 
vice as a lieutenant in the Pacific 
war theatre. After preliminary train- 
ing in the company's production de- 
partments, he moved into sales and 
later to an executive position. He 
was a graduate of Culver Military 
Academy and Northwestern Univer- 
sity, was married and is survived by 
his widow and two children. 

Printing Takes to the Road 

The first of 15 new mobile sales 
salons known as “Western Clippers” 
and maintained by the Western Print- 
ing Company to increase the effec- 
tiveness of printed material selling, 
was “launched” in February. Plans 
tor the new 1949 model were begun 
in 1944, when J. C. Wiechers, sales 
manager tor the Whitman Publishinz 


1949 


Company, of which Western  Print- 
ing is a subsidiary, assigned Brooks 
Stevens, industrial designer, to the 
job. Western Printing and Litho- 
graphing Co., Racine, Wis. is the 
parent firm of Whitman. 

The “Western Clippers” have be- 
come a mobile trademark for the 
printing firm, and previous models 
have been used throughout the 
United States to provide display fa- 
cilities and to transport samples and 
personnel. The large interiors of the 
cars allow. sales personnel visit 
buyers at store locations and replace 
the practice of hotel displays. 

Prior to 1944 there had been five 
different versions of the streamlined 
sales car and twenty-five units had 
been completed of the various designs. 
The new models are modifications 
of a standard passenger bus. 

e 
Columbus Firm Re-elects 

The Columbus Bank Note Co., 
Columbus, ©., at its annual meeting 
of the board of directors, re-elected 
Robert G. Kelley, president; Earnest 
H. Matheny, vice president, and J. 
Stewart Collins, secretary. re- 
appointed was Charles Apel as 
general sales manager. Paul Williams 
was named to head sales for the bank 
supply division. Phillip H. Jenkins 
was renamed plant superintendent. 

“The Columbus Bank Note Co. 
showed a considerable gain in sales 
in 1948; however, due to greatly in- 
creased labor and material costs, the 
net profit was lower than in 1947,” 
Mr. Collins said. 

The firm was established 54 vears 
ago. With the recent purchase of the 
check printing division of the Newark 
Advocate, Newark, Ohio, it is now 
among the largest producers of bank 
checks in the Middlewest. 

The bank note firm also produces 
advertising material by offset litho- 
graphy. 
Cincinnati Co. Appoints Campbell 

Oliver W. Perin, president of the 
Gibson and Perin Company, litho- 
graphers, printers and stationers, 
Cincinnati, announces the appoint- 
ment ot Luther M. Campbell as: 
manager of the firm's reorganized 
office turniture department. 
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ILLCREST Offset has a firm surface that will 
not pick or lift. 
This characteristic begets clear, clean, even 


reproduction. 
A test run in your own plant will prove the 
superiority of Hillcrest Offset. Write to the mill 


for samples. 


Preferred for its Performance 


MILLS ANO MAIN OFFICE: FITCHBURG, MASS. N. Y. OFFICE: 250 PARK AVE, N.Y. 17 © 11 SO. LA SALLE ST., CHICAGO 
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Install S. F. Craftsmen Officers 
The 1949 officers of the San Fran- 
cisco Club of Printing House Crafts- 
men were initiated at the January 
meeting with a large attendance there 
to welcome them. The new officers 
are: president, Tom F. Hislop; Ist 
vice president, Don Harris; 2nd vice 
president, Peter D. Nielsen; and sec- 
retary-treasurer, Clarence Ayers. 
Past President Tom Cordes per- 
formed the induction ceremonies. 
The presentation of a twenty-five 
year pin to Barney Donahue was 
made by Past President Tommasini. 
President Hislop called on all 
members to offer their services dur- 
ing the coming year, with the view 
in mind toward making the 1949 
convention in San Francisco, a suc- 
cess. 


Oregon Firm Expands 
High point of a modernization and 
expansion program for Abbott, Kerns 
and Bell, Portland, Oregon, printers 
and lithographers, was the recent in- 
stallation of a new Harris 35 x 45” 
offset press. It is said to be the largest 
offset press in the Northwest avail- 
able for commercial use. The new 
sheet size makes possible effective 
handling of larger and longer runs, 
and will be especially important in 
production of large advertising dis- 
play and other printed materials now 
in demand among industrial produ- 
cers in this area, the company said. 

Office space at Abbott, Kerns and 
Bell has already been enlarged and 
redecorated, and includes a customer's 
room for school annua! editors, and 
others who must check work at the 
plant. Executive offices are paneled 
native woods in natural color. The 
camera and plate room has been ex- 
panded, and new equipment added, 
including two cameras, one of which 
is used principally for process color 
work. Modernization of the bindery 
is almost complete with installation 
of a new power cutter and new fold- 
ing machines. 

Changes which will eventually re- 
organize every department in_ the 
plant are incladed in the remodelling 
plans formulated by Don Abbott, 
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president, and Milton Bell, vice-presi- 
dent. The layout of the pressroom 
is being revised with the installation 
of the new press. Modernization of 


the composing and customer delivery 
rooms are projects of the coming year. 


The composing room is to be 
streamlined for better relationship be- 


New ATF S. F. Branch 


American Type Founders Sales Corp., 
San Francisco branch, is now located 
in the above new building at 360 
Golden Gate Avenue. It provides 11,500 
square feet of floor space for offices 
warehouse, service department, and 
other activities. Parking space is pro- 


tween makeup, Monotype and Lino- 
type machines, following arrival of 
new Linotypes and other equipment. 

Storage and handling space for 
paper steck due to increased volume 
of business present a problem for 
which no satisfactory solution has yet 
been provided. 


vided for customers and for delivery 
and pickup service. Willis C. Johnston 
is branch manager, and Howard Vick 
is office manager. A feature of the new 
building is a conference room which 
out-of-town and suburban customers 
may use as headquarters and for re- 
ceiving telephone calls while in the city 


San Franciscans Honor Ireland 


The Employing Printers’ Assn. of San 
Francisco gave a testimonial luncheon 
January 20, for Luis A. Ireland, associa 
tion secretary, on the occasion of his 
completion of 30 years as the director 
of the organization. Nearly 100 persons 
attended, including the following early 
members of the association: S. S. Kauff 
man, Frank Abbott, Tom Garrity, Ray 


Gardner, Edward DeWitt Taylor, Fred 
Knight, Alec Beritzhof, Frank Kilsby, 
Will Barry, Louis Traung, Carl Schmidt 
Richard Schmidt, Charles MclIntyre, 
Henry Hastings, J. C. Gilkerson, T. J 
Cardoza, B. M. Carlisle, R. H. Halle, Ed 
Altvater, William McKannay, and R. H 
Amrbruster. Inset shows (L. to R.) Ray 
Rath, Assn. president, Luis A. Ireland. 
and B. A Hansen, chairman of the affair 
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THERE'S A 
PAPER FOR EVERY 
PRINTING NEED 


KROMEKOTE 


For excellent reproduction 
with catalog covers, post 
cards and inserts, or for 
ging and labeli 
quolity products, this cast 
coated stock is ideal. 


SATIN REFOLD ENAMEL 


Meets every requirement 
for quality publication and 
advertising printing — 
thanks to tep-grade enam- 
el coating, folding strength 
and its receptivity to ink. 


ARIEL COVER 


Particularly effective for 
catalog covers, cards and 
displays. Available in 
white and eight colors, 
and in various weights, 
sizes and special finishes. 


_ Wedgwood Offset—Champion's quality paper for lithographic work. 
a Photographic reproduction is crystal-clear in a brochure printed on 
- Wedgwood. Colors are vivid, artwork effective, and the type is crisp” 
and clean. Then, too, there’s an impressive look, an expensive feel to 
Wedgwood Offset that come only from years of lithographic research 
Champion's specialties in- ands development. Adaptable to nearly every offset requirement, 
Wedgwood is available in both coated and uncoated and 
all excellent reasons for 
re | Mills at Hamilton, Ohio; Canton, North Carolina and Houston, tees 
District sales offices: New York . Chicago Philadelphia 
Detroit St.Louis Cincinnati Atlanta + San Francisco 


WHATEVER YOUR PAPER PROBLEM... 


Sts Challenge to Champion [ 


THE CHAMPION PAPER AN FIBRE COMPANY, GENERAL OFFICES, HAMILTON, OHIO 
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Von Hoffmann Issues Manual 

Something new in type manuals 
has just been issued by Von Hoffmann 
Press, St. Louis, to help the advertiser 
plan his printing with the highest de- 
gree ot effectiveness, economy and 
service. The book contains production 
tips as well as type intormation, 

The book is a 7 x 9!. 


with the 


” loose leat 
red leather binder words. 
Von Hoffmann 


Manual” across the tront in gold leat. 


Press Production 
Editorial, advertising and production 
problems are covered. Each manual 
is registered in the name of the in- 
dividual to whom it is presented, and 
is copyrighted by Von Hoffmann 
Press, Inc. 

Pro- 


duction Manual is indexed into five 


Printed in three colors, the 


different parts: Display Faces, Single 
Line Display Types with point sizes; 
Body Types; Display and Body Type 
Combinations, and usetul Aids and 
Devices. 

* 
Organize New Michigan Oven Co. 

The Michigan Oven Co. has been 
organized at +544 Grand River, De- 
troit 8. for the designing and manu- 
facturing of industrial ovens tor met- 
al decorating and other uses, it was 
announced during February. Officers 
of the new firm are R. J. Ruff, pres- 
ident; E. C. Herrington vice-presi- 
dent; and P. A. Mever, secretary. All 
are former executives ot the Young 
Brothers Co., Detroit which was pur- 
chased recently by Foundry Equip- 
ment Co., Cleveland. 

Sales representatives, said to have 
an aggregate experience in the field of 
150 years, have been appointed by the 
new company in key cities. In addi- 
tion to offering design tabricating and 
erection service, the company will also 
engage in the repair, service and ad- 
justment of metal decorating ovens, 
Mr. Rutt said 

Fred. D. Shanhart Dies 

Frederick Shanhart, 75, of 
Irondequoit, N. Y. former tar-eastern 
lithographer, died February 23. His 
health had been impaired since he 
suffered a stroke in Florida’ three 
years ago. From 1915 to 1931, when 
he retired, Mr. Shanhart served as 


superintendent ot all lithographic 
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plants of the British-American To- 
bacco Co. in China and was instru- 
mental in introducing many new de- 
velopments in the Orient. 


Brooks Bank Note Head Dies 

Loring Brooks, Sr., 81, 
Brooks Bank Noite 
Co... Springfield, Mass. presi- 
dent ot the concern, died February 


Joshua 
tounder of the 


16 tollowing a cerebral hemorrhage. 


He was also a founder and __ past 
president of the Eastern States Ex- 
position and was one ot New Eng- 


He had 


been in retirement but had been ac- 


land's leading industrialists. 


tive in the affairs of the exposition. 


Management of the concern was 
turned over to his son, J. Loring 


Brooks, Jr... executive vice president, 
several vears ago. 

His career had been an active one. 
He was tootball 
University. At 20, he established the 
Brooks Bank Note Co., then in Bos- 
ton, just betore the panic of 1893. 


captain at Boston 


In that depression, creditors offered 
to allow him to liquidate his debts 
tor 25 cents on the dollar, but he 
refused, and finally managed to pay 
tull. In 1897, he rode to 
Springtield on a bicycle to seek a 
site tor another plant. The 
was later established, and by 1903, 
a large building had been acquired. 


them in 


plant 


J. Loring Brooks, Jr., has been 
elected to the post of president, and 
continues as treasurer. A. R. Sanger 
has been elected to be executive vice 
president. 


Jerry Gleason Joins Ideal 

Jerry Gleason ot New York joined 
the sales organization ot Ideal Roller 
& Mtg. Co., Chicago and Long 
Island City, N.Y., E. B. Davis, vice 
Mr. Gleason, 
tormerly with O. J. Maigne Co., is 
a member of the New York Club of 
House 


president, announced. 


Printing Crattsmen and ot 
the New York Printers Supply Sales- 
men’s Guild. 


Hub Mailing Adds Press 

Hub Mailing Co., Boston, recently 
added a 14 x 20” ATF offset press 
to its tacilities. 


St. Louis Club Studies Design 

The February meeting of the St. 
Louis Club of Printing House Crafts- 
men featured the “Letterhead Con- 
test’ of the Crocker McElwain 
Company. 

The St. Louis Club played host 
to the printing trade students of St. 
Louis, and offered prizes to the three 
students submitting the best layouts 
tor the redesign ot the club's letter- 
head. 

The March dinner meeting was 
planned for March 9 at the York 
Hotel, R. W. Schroh of the 


Sherwin Williams Company as speak- 


with 


er, on the silk screen process. 


Booklet on Welfare Plans 

A booklet containing complete de- 
tails ot the various sickness, accident, 
and weltare plans now operating in 
lithographic centers is being compiled 
tor early release to members of the 
National Assn. otf Photo-Lithograph- 
ers, Walter FE. 


tive vice president, announced March 


Soderstrom, execu- 
1. Plans described include those op- 
erated jointly by union and employer 
groups as well as those carried on 
by employer groups. 
e 


Sladek in Serious Accident 

John Sladek, superintendent of lith- 
ographic production for George F. 
MeKiernan & Co., Chicago, sustained 
near-fatal injuries in an automobile 
accident which occuried near his 
home, following a week-end hunting 
trip in January. An oncoming car, 
according to police reports, went out 
ot control when it slipped on an icy 
pavement near the crest of a hill and 
plunged head-on into Mr. Sladek’s 
car. Mr. Sladek suffered a fractured 
pelvic bone and several broken ribs 
and will be hospitalized for three 
months at McNeil Memorial Hos- 
pital, Berwyn, Ill. Mrs. Sladek, who 
was with him, escaped injury. Dur- 
his convalescence, his assistant Joe 
Peters, is in charge of his department 
at the MchKiernan plant. 


Boston Firm Adds Press 
A 17 x 22” ATF offset press 


was recently installed at the plant of 
A. T. Howard Co., Boston. 
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THE PRE 


ELECTRONIC wee 


powoen SPRAY 


ee ASSURE FULL PRESS 
LOAD CAPACITY WITH 


OXY-DRY 


ELECTRIFIED POWDER 
METHOD OF 
OFFSET PREVENTION 


Simply install the light, compact OX Y-DRY 
Electrified Powder SPRAYER permanently in 
your press delivery and your offset troubles 
ORY are over! This work-speeding, money-saving 
fact is being demonstrated daily on every type 
ress . . . Works with 
Any Kind of Printing of press, the country over—sheet-fed, high- 
speed rotary and multi-colored .-. . in letter- 
press, offset. 
eee 


The OXY-DRY Electrified Powder process 
proves daily, in hundreds of exacting installa- 
tions, that it prevents offset and eliminates 
static on all types of work .. . including over- 
print varnish, high-gloss and metallic inks on 
cartons, boxes, labels and cellulose printing. 

eee 

Original cost, operating economy, effective- 
ness of offset-prevention and permanent health 
factors of OXY-DRY are so attractive as to 
amaze you. Get all the facts. Write today 
for full information applying to your type of 
press and work. 


Write Dept. M 
OXY-DRY SPRAYER CORPORATION 
320 S. Marshfield Ave., Chicago 12, Ili. 


full-press-delivery offset prevention 
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Cites Educational Needs 

The growing need for a more ade- 
quate training program in the litho- 
graphic industry, with suggested 
points of action, were emphasized in 
February in a report of a recent meet- 
ing of industry educational leaders 
and discussions of the directors of the 
Lithographic Technical Foundation. 
The educational group recommended 


to the LTF board that 


other lithographic group is prepared 


“unless some 


immediately to take over and finance 
the whole program, the LTF is the 
logical agency to assume this respon- 
sibility. 
that this is an industry-wide respon- 


It is recognized, however, 


sibility and receive the active 
support of all associations.” It the 
LTF were to take it on, it was said, 
it could be done only through the 
addition of more personnel and appro- 
priation, estimated to require $50,000 
a vear for three vears. 

The report stated that the money 
would be needed tor such things as: 

1. Bringing up to date existing 
material for all types of emplovee 
training. 

2. Preparing urgently needed new 
employee training material. 

3. Providing field men experienced 
in trade training to. assist set- 
ting up or improving local on-the- 
job and supplementary training pro 
grams oft all types. 

+. Providing adequate visual aids, 
slide films, recordings, ete. now  al- 
most wholly lacking. 

5. Providing adequate methods and 
procedures tor testing the progress 
and effectiveness of instruction. 

6. Providing adequate procedures 
tor selecting and screening men en 
tering the industry for training 

7. Conducting the manpower sur- 
veys necessary to provide tactual in- 
tormation as a basis tor providing 
economically the right amount of ma- 
terials and services tor the overall 
training job. 

8. Cooperating with associations in 
eliminating duplication of costs and 
effort in the preparation of training 
materials. 

9. Providing much needed instruc- 
tor training materials and services. 


10. Providing means of more ef- 
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tectively dissentinating news and in- 
formation on training activities as a 
means of reducing the work and cost 
of conducting training programs of 
all types in all areas. 

11. Assisting in the continuing job 
of educating employees and employers 
on the value and benefit of training 
programs to themselves and the in- 
dustry. 

12. Providing materials for use in 
training personnel of management po- 
tential where such training re- 
quired. 

13. Aiding in the procurement and 
economical use of equipment tor train- 
ing. 

“This group teels that only by 
training an adequate supply of com- 
petent lithographic craftsmen do you 
get employee crattsmanship, and high 
quality at low cost and a tair profit,” 
the report concluded. 

e 
N.Y. Guild Hears Priesing 

The period immediately ahead will 
be one of intense sales activity, and 
salesmen will come into their own, 


according to Carl W. Priesing, gen 


Display First Harris Offset Press 

J. C. Dabney, Harris-Seybold eastern 
manager, has announced that the first 
Harris offset press, a 22x30 single color 
and its modern counterpart, the new 
Model 128 (21”28), are featured in an 
exhibit at eastern district offices, 380 
Second Avenue, New York 

Forerunner of today’s single and 
multi-color machines, the fist Harris 
offset press was developed and built 
in the Niles, Ohio house where Presi- 


eral sales manager of Ansco. He 
addressed the February 10 meeting 
of the Printers Supply Salesmen’s 
Guild of New York, at the Adver- 
tising Club. This return to normal 
competitive markets after the war's 
abnormal years, will emphasize the 
salesman’s work, he said. 

U.S. Public Printer John J. Dev- 
iny was to be the speaker at the 
Guild’s March 10 meeting. Other 
meetings are scheduled for Thursday, 
April 14 and Thursday, May 12 at 
the same place. 

Freiman Opens New Plant 

new offset and printing com- 
pany at 619 West 54 St., New York 
19, was formed recently under his 
own name by Irving L. Freiman, 
formerly with F. M. Charlton Co., 
binders of that city. Equipment. in- 
cluded three Linotype machines, off- 
set equipment, four offset presses and 
letterpress tacilities, Services include, 
in addition to composition and _ print- 
ing, art work, layout and book design. 
book production, and estimating on 
pamphlet and edition binding. 


dent McKinley was born. The now his- 
toric press, first practical commercial 
model produced by the Harris brothers, 
was delivered to the Security Banknote 
Co., Pittsburgh, in 1906. After 35 years 
of continuous service the press was 
retired and returned to the Harris- 
Seybold Company 

In the photo, Walt Clair, eastern dis- 
trict service manager, points out fea- 
tures of the press to Mr. Dabney 
(center), and Robert Cookingham, sales 
representative 
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TWO SIZES 
24x24 


ATF A. Metal ss STANDARD CAMERA 


OLD-fashioned equipment cannot turn out negatives to meet present- 


day demands. That's the simple reason why so many plants are modern- 
izing with ATF Standard Cameras. These beautifully designed and 
precision-made instruments have every required facility for quick, easy 
handling and an accurate, rigid, all-metal construction that consistently 
delivers perfect negatives on any kind of work. Two sizes available, 
24x24 and 31x31. suitable for use with most offset presses. Ask your 


ATF Salesmen for full information. 


Hmerican Tyhe Found 


200 Elmora Avenue, Elizabeth B, New Jersey 


Branches in Principal Cities 
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Partial Program Announced for 
LNA California Convention 


LANS are well along tor the 

torty-tourth annual convention ot 
the Lithographers National Assn., to 
be held at Mission Inn, Riverside, 
Calitornia, May 10-13, the associa- 
tion reports. As in other recent 
years, all lithographers) whether 
members otf the association or not, are 
invited to attend, and advance regis- 
trations indicate a good attendance ot 
lithographers and others in the paper. 
ink, machinery and supply trades. 

W. Flovd Maxwell, executive di- 
rector ot the association, has just re- 
turned trom the Pacific Coast: where 
he met with lithographers to map out 
final arrangements both tor the busi 
ness sessions and for the entertainment 
ot convention guests. Those who at- 
tended the last LNA convention held 
in Calitornia, at Del Monte in 1940, 
will recall how excellently West 
Coast lithographers entertained their 
triends trom other parts of the coun- 
trv, and their special committees are 
already hard at work and promise ex- 
cellent diversion tor the idle hours 
away trom convention business, and 
tor the ladies who will be in atten- 
dance, Mr. Maxwell said. 

There will be an all-day meeting ot 
the board of directors on Monday, 
May 9, and convention sessions open 
Tuesday morning, May 10, with 
Tony Whan, president, Pacific In- 
door Advertising Company, Los An- 
geles, as speaker, His address, entitled 
“Damn It, Brother, You're a Sales- 
man!,”” will concern itself with the 
broad subject of selling as related to 
advertising. Speakers will shortly be 
announced for the remainder ot the 
Tuesday morning session. 

A luncheon and afternoon meeting 
ot the Bank Stationers’ group of the 
association will be held on Tuesday. 
May 10. Karl Price, LNA director, 
and manager of the Printing & Litho- 
graphing Division of The Todd Com- 


pany, Inc., Rochester, N. wif pre- 
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sent at this meeting an analysis and 
discussion ot the increased costs in the 
bank stationery industry with parti- 
cular emphasis on the sharp increase 
in “non-productive” labor costs and in 
the partially hidden costs of so-called 
“tringe concessions” to labor. J. H. 
Riggs ot the Young and Selden 
Company, Baltimore, and Walter 
Gemmill of the Milton C. Johnson 
Company, New York, are assisting 
Mr. Price in the preparation of this 
part of the program. This three-man 
committee at its first meeting de- 
veloped a questionnaire which has 
been sent out to all bank. stationer 
members ot LNA to secure basic in 
formation tor Mr. Price's presenta- 
tion. Early returns on the question- 
naire indicate the very real interest ot 
bank lithographers in this meeting, 
Mr. Price reports. 

Emphasizing the importance of the 
problem of labor costs in the litho- 
graphic industry, all of the Wednes- 
day morning and Wednesday atter- 
noon sessions will be devoted to the 
subject of “Labor Relations in’ the 
Lithographic Industry.” Wide-open 
discussions will be held. Attendance 
at the two sessions on Wednesday 
will be limited to lithographic em- 
ployers or their designated represent- 
atives. The first of these two sessions 
will open with an address by a promi- 
nent West Coast speaker in the labor 
relations field. His remarks will be 
addressed to the more important’ as- 
pects ot labor relations trom na- 
tional point of view, emphasizing the 
manner and torm which these 
general aspects of the national labor 
movement directly affect employee- 
employer relations in the lithographic 
industry. Following this opening ad- 
dress, Matthew H. O'Brien, general 
counsel for the Lithographers Na- 
tional Association, will discuss new 


tederal labor-management legislation 


ot the SlIst Congress. Mr O'Brien 
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will outline, in considerable detail. 
the effects ot the new federal legisla- 
tion on the lithographic industry. 

The second session, dealing with 
labor relations in the lithographic in- 
dustry, will be devoted to a general 
report on the results of contract ne- 
gotiations which have taken place in 
the industry during the latter half of 
1948 and the early months of 1949, 

Considerable time will be devoted 
to a detailed discussion of health and 
welfare plans and other similar fac- 
tors which directly affect increased 
labor costs. Other points in the labor- 
management relations field to be given 
consideration are those related to the 
functions and responsibilities of man- 
agement in the tormulation and con- 
trol ot policies designed to provide a 
maximum ot economic stability in the 
industry. Adequate time will be al- 
lotted tor discussion and interchange 
of views by lithographers. 

Duncan S. McLaurin, partner in 
Mund-MecLaurin Associates and 
Mund, McLaurin & Company, Los 
Angeles, will be the opening speaker 
on Thursday morning, May 12. Mr. 
McLaurin will speake on the general 
insurance problems of lithographers. 
He is not an insurance broker and 
theretore has no insurance to sell. His 
firm has been long established on the 
West Coast as insurance counsellors 
and he has had long experience in 
dealing with the problems peculiar to 
this industry. He will discuss in non- 
technical language the various in- 
surance coverages available and the 
problem of valuation for insurance 
purposes in a period of inflated values. 
His discussion, and the ensuing ques 
tion-and-answer period, may hold 
particular significance litho- 
graphers who insure under a co-insur- 
ance clause or who desire information 
on good buying practices which will 
result in obtaining adequate insur- 
ance coverage at economical rates, the 
LNA said. 

The concluding speaker Thursday 
morning will be Victor Eckdahl, 
formerly general manager of the vege- 
table oil plant of Swift & Company 
in Los Angeles, and the present Los 
Angeles District Governor of Rotary 
International. His subject will be 
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“Selling Is Like That.” and Mr. 
Eckdahl promises an inspiring closing 
of the convention sessions. Follow- 
ing his presentation there will be a 
short business meeting of the associa- 
tion for the election of directors and 
for the transaction ot other business. 

The new board ot directors will 
meet at luncheon immediately tollow- 
ing the morning convention session 
for the election of officers and con- 
sideration of officer's and committee 
reports. 

The members’ annual dinner, to 
which all convention guests are cordi 
ally invited, will take place Thursday 
evening, with a program ot entertain- 
ment. The lithographers’ golt tour- 
nament is planned tor Friday at the 
nearby Victoria Country Club, again 
this vear under the chairmanship ot 
Gerry Mathison, Michigan Litho- 
graphing Co. This particular Friday 
is a “Friday, the thirteenth,” a na- 


tural alibi tor golters, an LNA 
spokesman pointed out. 
The special West Coast litho- 


graphers’ convention committees are 
as tollows: 

Finance Committee: Carl R. Sch- 
midt, Chairman, Ralph Wrenn, W. 
FE. Steege, and Paul Walker. 

Gerald W. Ma- 


Isham, 


Golf Committee: 
thison, Chairman, Howard 
L. H. Jackson, Miss Dorothy Traung 
and Frank D. Barnhill. 

General Entertainment Committee: 
Allerton Jefferies, Chairman, Har- 
rison Chandler, H. B. Walters, 5. 5. 
Kauffman and R. A. Heffner. 

Ladws’ Entertainment Committee: 
Mrs. George W. Hall, Chairman, 
Mrs. Ralph Wrenn, Mrs. Richard 
Kauffman, Mrs. Carl R. Schmidt, 
Mrs. B. M. Carlisle, Jr., Mr. S. 
Frank Barnhill, Mrs. Allerton Jeff- 
ries, Mrs. Paul Walker. Mrs. George 
Loder, Mrs. George Kindred, Mrs. 
FE. H. Wadewitz and Mrs. W. F. 
Maxwell. 


Plan Craftsmen’s Convention 

Plans tor the annual convention ot 
the International Assn. of Printing 
House Craftsmen in San Francisco, 
September + to 7, were discussed at 
a two-day meeting of the board ot 
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governors in Cincinnati, February 
19 and 20. During the meeting, Mr. 
Pearl Oldt of Cincinnati, intern- 
ational secretary, reported the asso- 
ciation has a present membership ot 
11.001 in 83> clubs. 

The Cincinnati Club of Printing 
House Crattsmen was host for a re- 
ception and dinner in Hotel Gibson, 
with Robert Thiele, president of the 
club, presiding as toastmaster, and 
Middletown, 


Ohio, serving as entertainment chair- 


Fugene Cramer of 
man, Ollie James, columnist on the 
Cincinnati. Enquirer, was the prin- 
cipal speaker. 


° 
Stecher-Traung Names Segerson 
Stecher-Traung Lithograph Corp. 
recently named Robert D. Segerson. 
with the firm since 1937, as assistant 
manager of its Chicago branch office. 
Walter A. Stewart 
manager in that city. 
L. A. Firm Gets Press 
Ray Burns, 
Angeles, recently 
22 x 34” offset press. 
Paper Groups Elect 
Cola G. Parker, 


Corp., re-elected 


is district sales 


lithographer, of Los 


EBCo 


added an 


Kimberly-Clark 
president of 
the American Paper & Pulp Assn. 
during its convention at the Waldort- 
Astoria, New York during February. 
R. K. Ferguson, president of St. 
Regis Paper Co., New York, was 
elected first vice president. Other vice 
presidents include: M. D. Bardeen, 
president of Lee Paper Co., Vicks- 
burg, Mich.; D. K. Brown, president 
ot Neenah Paper Co., Neenah Wis. ; 
Hugh J. Chisholm, president of Ox- 
tord Paper Co., New York; F. G. 
Coburn, president ot Brown Co., Ber- 
lin, N. H.; Sidney Ferguson, chair- 
man of board ot the Mead Corp., New 
York; R. L. Fitts, president of South 
Advance Bag & Paper Co., Boston, 
Mass.; J. H. Hinman, president ot 
International Paper Co., New York; 
Hammermill Paper Co., Erie Pa.; 
David L. Luke, president of West 
Va. Pulp & Paper Co., New York; R. 
A. McDonald, executive vice-presi- 
dent of Crown-Zellerbach Corp., San 
Francisco, Calit.; J. L. Madden, pres 


Leslie, first vice-president ot 


ident ot Hollingsworth & Whitney 
Co., Boston, Mass. ; and George Olm- 
sted, Jr. president of S. D. Warren 
Co., Boston, Mass. Earl W. Tinker 
ot New York was re-elected execu- 
tive secretary. 

William B. Middlesex 


Products Corp., was re-elected pres- 


Snow, 


Processed 
Paper Assn. Barndt, 
Wyomissing Glazed Paper Co., and 
Bernard B. Novasel, Lachman No- 


ident of the Coated and 
Spurgeon F. 


vasel, were elected vice presidents. 
George Olmsted, Jr., president of the 
S. D. Warren Co., Boston, was the 
speaker at the annual luncheon, 

Alan B. Helffrich, St. Regis Paper 


Co., was elected president ot the 
Salesmen’s Assn. of the Paper Indus- 
try, succeeding Edward J. Edwards, 


Howard Paper Co. L. Worthington 


Dodd, Champion Paper and Fibre 
Co., George Watson, Wheelrigit 


Papers, Inc., and Daniel H. Keck, 
Kimberly-Clark Corp., are vice pres- 
idents; and Edward G. con- 
tinues as secretary-treasurer, 

W. B. Zimmerman, Howard Paper 
Mills, Dayton, was elected president 
ot the Writing Paper Mfrs. Assn. A. 
C. Remley Nekoosa-Edwards Paper 
Co., Port Edwards, Wis., and Bruce 
Crane, Crane & Co., Dalton Mass., 
were elected vice presidents; Morris 
C. Dobrow, re-elected executive sec- 
retary-treasurer; John F. Darrow, as- 
‘stant secretary; and Miss Olive F. 
McGill, assistant treasurer. 

Plan Western Pkg. Meeting 

The second annual Western Pack- 
aging Exposition, to be held in San 
Francisco's Civic Auditorium, is be- 
ing planned tor August 9-12 inclu- 
sive. Intormation is available trom 
Western Packaging Exposition, 759 
Monadnock Building, San Francisco 
5,. Calif. 

e 

Craftint Opens L.A. Warehouse 

Crattint Mtg. Co., with home 
othces in Cleveland, last month an- 
nounced the opening ot a Pacific 
Coast 

This branch, planned to improve 
and service to the western 


warehouse at Los Angeles 


delivery 
trade on an t.o.b. Los Angeles basis. 
is at 337 Winston Street. 
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The “Aces” pictured here are the first of a series of 
paper demonstrators which will promote a complete line 


of fine papers for fine printing 


These deluxe coated papers have proven pressroom 


pertormance. Their plasticized coating imparts a uniform 


density to the pr.oting surface that assures clean repro- 


duction of each ¢ t heavy as well as light tone values. 


The continuous fim of printing surtace climinates" dusting” 


when printing and cutting, and cracking in tolding 


Backed by its large amber holdings, St. Regis produces 


various grades of pulp. This makes it possible for seven 


St. Regis paper mills to choose exactly the mght pulp to 


build superior end use values into the broad line of 
St. Regis papers. These papers include enamel book, 
machine coated, uncoated book, groundwood, mimeo- 
graph and specialty papers—furnishing values that permit 


printers to maintain quality standards and achieve pro- 


duction economies 


Cellug 


055 
c2s 
ENAMEL Write to one of the Se. Regis sales offices listed below 
al for your copies of these demonstrators and swatch books. 
PRINTING PUBLICATION AND 


OF REGIS PAPER Company 


ST. REGIS SALES CORPORATION 
218 MARTIN CROWN 
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New Eng. Conference, Mar. 21, 22 

The fitth annual New England 
Conterence tor the Graphic Arts is 
being held at Hotel Statler, Boston, 
March 2) and 22, witha tull program 
dealing with management and techni- 
cal subjects. Registration is trom 10 
a.m, To noon, Monday, March 
with the opening luncheon at noon. 
Carl A. Dunnagan, president, Print- 
ing Industry ot America, is the lun- 
cheon) speaker and a management 
torum is scheduled tor Monday atter- 
noon. A reception and dinner meet- 
ing that evening features a talk by 
Dr. John T. Holden, Bureau ot Gov- 
ernment Research, University ot New 
Hampshire. 

The Tuesday program opens at 
9:30 a.m. with a forum presided over 
by Harry Gage. with three 
speakers. The closing luncheon tea- 
tures an address by Elon G. Borton, 
president. Advertising Federation ot 
America. 


Boston Firm Produces Campaign 

Buck Printing Company. Boston, 
is producing the advertising campaign 
tor the Children’s Medical Center 
Fund. One piece is a 36-page selt- 
cover 9x 12”) Life-stvle Booklet. It 
is lithographed in two colors on a 
Harris L.S.G. 2-Color Press. The 
booklet contains 96 illustrations 
which, many instances, bleed off 
the printed page. 

The campaign includes 24-sheet 
posters, three-sheets, one-sheet, win 
dow cards and wrap-around posters. 

Buck Printing Company, now. al- 
most LOO vears old, maintains a large 
variety ot services. These include let- 
terpress. lithography. silk screen 
printing, wood engravings, and a staft 
of artists, engineers, copywriters and 
photographers tor technical publica- 
tion work. The company has pro- 
duced the advertising material tor 
most ot the tund-raising campaigns 
tor vears, including those ot the Red 
Cross and Community Fund, and 
uses the slogan “Pass it to Buck.” 


Steinbach Buys Building 
A.D. Steinbach & Sons. Inc., New 
Haven, Conn.. recently purchased the 
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Sta-Brite Building, that city. as part 
of an expansion program. The com- 
pany was installing a Harris two- 
color 42. 38” offset) press during 
February. 


Music Printers Meet 


GORDON McGARRY, Exec. Sec'y 


neeting of the National 
& Allied Trade: 


va February 12-14 at Hotel 
ven I 

alk 

ier 

Ce 


Do 2c > 
MT A. Mahony, Mahony & Rose, New 
York, elected treasurer, and Gordon Mc 
zarry, continuing as executive secre 


tary Members attended from New York 


Offset Wins Calendar Honors 

Lithography landed first sec- 
ond place in the review and analysis 
ot the Tileston & Hollingsworth 
Company Calendar tor 1949, The 
selections were made by George 
Marsh, critic selected by the Boston 
Club ot Printing House Crattsmen. 
and a post card survey. The meet- 
ing, H Calendar Night, was 
held at the Boston City Club, Febru 
ary 

Mr. Marsh chose the January 
sheet as No. 2. and the post) card 
rated it No. 1. Buck Printing Com 
pany, 145 Ipswich Street, Back Bay, 
Boston, did the sheet, a tour-color 
job, showing Franconia, New 
Hampshire, mountain ski scene. 


The score sheet emploved by Mr. 


Marsh. included 12) points: picture 
material, printer's contribution, eval- 
uation, quality of manufacture, com- 
position, originality of makeup ot 
sheets, style, economy ot means, color, 
type chosen, usefulness, publicity 
value, and value as sample ot 
Wares. 

The analysis ot the 1949 T&H 
calendar was heard by some 450 
graphic industry participants and 
guests; the head table guests were 
former critics Philip J. McAteer, 
George Trenholm, George 
Welp, Charles Capon, Harry Gage, 
and Arthur M. Wyman, president 
Graphic Arts Institute ot New Eng- 
land, Inc.; Millard Taylor, presi- 
dent, Society of Printers; James F. 
Haydock, Forbes Lithograph Mig. 
Co., president. Boston Litho Club; 
Arthur R. English, president, Boston 
Book-Builders; Austin J. Bailey, The 
Holliston Mills, Inc.; George Marsi 
(not the critic), treasurer of the 
Boston Club ot Printing House 
Crattsmen; John G. Glover, 2nd 
vice president Boston Club of PHC; 
A. Gordon Ruiter, Forbes Litho- 
graph, past president, International 
Assn. of PHC; Henry Hanson, Ist 
vice president, Boston Club. 

Howard Wallingtord, presi 
dent ot T&H, and in charge of the 
T&H calendar activity, participated 
in his first calendar night; Addis W. 
Dempsey, vice president, Donovan & 
Sullivan Engraving Company, ind 
president of the Boston Club ot 
PHC, was toastmaster. 

Philip J. McAteer presented Ar- 
thur V. Howland, tormer vice pres- 
ident ot T&H, and ‘tather’ of the 
T&H calendar circuit, with a gold 
watch on behalt ot the Boston Club 
and industry. triends. 

Mass. Firm Gets Two-Color 

The Brooks Bank Note Co., 
Springtield, Mass. installed a Harris 
42 x 58” two-color offset press dur 
ing February. 

e 
Adds Offset Press 
Furbush Roberts Printing Co., 


Bangor, Maine, recently added a 
17, 22” ATF offset press. 
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Phila. Strike Continues 

Early in March the strike ot Lo- 
cal 14, Amalgamated Lithographers 
ot America, against Philadelphia lith- 
ographing plants was continuing with 
some ten plants out. The strike began 
February 7 tollowing the breakdown 
ot negotiations which had been un- 
der way since November 1. The issues 
involved demands tor a weltare tund 
and tor general wage increases. 

A check March | showed the tol- 
lowing plants were struck: Penn 
Lithographing Co., Zabel Bros., Col- 
orcratt Co., Banes & Mayer, Brown- 
ell Photo-Litho Co., Gardner-Gib- 
bons, Graphic Arts, Inc., Ketterlinus 
Lithographic Mtg. Co.. Security 
Bank Note Co., and Jos. Hoover & 
Sons Co. The strike began with the 
men of tour plants pulled out, but 
spread to others. 

Members ot the negotiating com- 
mittee of the Lithographers Assn. of 
Philadelphia, include George MeGin 
lev, Ketterlinus Co., George Hoover, 
Jos. Hoover Co., William Zabel, Za- 
bel Bros.; William Jensen, Dando- 
Schaft Publishing Co., 
‘Theodore Arts; 
and Paul Litho- 
yraphing. 

Another strike at) the Kauma- 
graph Co., Wilmington, 
Del., also was continuing early in 
March. Some 
strike would probably be settled atter 
the Philadelphia lithographers reached 


Printing & 
Greitzu, Graphic 


Hockhauss, 


Penn 


nearby 


observers said this 


an agreement. 
e 


Stern Issues New House Organ 
The first issue ot Printact, a new 
company publication issued monthly 
by Edward Stern & Co.. Inc.. Phila- 
delphia printers and lithographers, ap- 
peared in February. Printed in two 
colors throughout, the publication has 
12 pages and measures 8347 
It combines some ot the best teatures 
ot both the vest-pocket Depictor, Jr. 
and Sidelights, Stern 


which are now succeeded by the new 


publications 


external house magazine. 

One ot these teatures is a collection 
ot short articles and another isa 
page ot research and direct mail in- 
tormation. The center spread carries 
a feature story of general interest to 
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users of various kinds of printed pro- 
motions. 

Publication Press Expanding 

Publication Press. Inc., Baltimore 
letterpress-oftset) plant. is planning 
the addition of a Harris 58” offset 
press and a 60” cutter to round out 
an expansion program carried on tor 
several vears. The firm moved into 
a newly constructed one-story. plant 
at 200 N. Bentalou 
a Vear ago, and occupies about 15,000 
Four offset 


duplicator, 


more than 
square teet otf space. 

offset 
platemaking equipment, and 


presses and an 
camera, 
composing and letterpress equipment 
are included in the production tacili- 
ties. The company also has a creative 
copy and art department. 

John J. Dilli is owner, Clarence 
Price Jr., 


Sidney Maleson is plant. superinten 


is general manager and 


dent. e 


B & O Printing Moves, Expands 
The Printing Department of the 
Baltimore & Ohio Railroad, Balti- 
more, during February was moving 
to greatly expanded quarters in the 
B&O Washington 
Boulevard, and adding more offset 


building on 
equipment. The plant tormerly o1- 
erated a Hoe web offset jobber, aad 
now two Harris 35 x 45” presses 
and one Harris 17 x 22” are being 
added. 
the printing operation. 
e 

Heads Mohawk Phila. Office 

Mohawk Paper Mills. Ine... ot 
Cohoes. New York, has announced 
the appointment ot Robert FE. Barnes 


L.. Brent Frey is manager ot 


as manager ot its Philadelphia sales 
ofhce. Mr. Barnes was tor nine vears 
district: sales manager similar 
territory tor Eastern Corporation. 
Ink Co. Baltimore Branch Moves. 
The Baltimore branch ot Charles 
Eneu Johnson & Co. recently moved 
trom 2103 N. Charles St.. to 2406 
N. Charles St. 
Adds Gravure Press 
National Color Printing Co.. Bal- 
timore lithographer and printer, re- 


cently added a gravure press to its 


tacilities, 
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Heads Sleight Washington Office 

William H. Swan has joined 
Sleight Metallic Ink Companies, 
Inc., and has been named manager ot 
D.C., sales office 
succeeding Lew Thomas, who has re- 
tired, it} was announced in) New 
York by Murray A. Becktord, gen- 


eral manager of the eastern division. 


the Washington, 


Betore joining Sleight. Mr. Swan 
was employed by Washington Plan- 
ograph Co., as a halttone photogra- 
pher. Prior to that, he had been shop 
superintendent tor Reproducers, Ine. 
lithographers, also in Washington. 

Parsons Paper Moves in Capital 

Frank Parsons, Jr., of Frank Par- 
sons Paper Company, Inc., fine paper 
firm, announced that he has consol- 
idated office and storage facilities in 
the Washington area. and has moved 
operations from eight different  ad- 
dresses to a new building especially 


constructed tor the sterage of paper 


at 16th and Okie Streets, N. FE. 
Washington, D.C. 
Donnelley Man Joins PIA Staff 
The appointment ot John H. 


Doesburg, Jr., to be secretary and 
general counsel ot the Masters Prin- 
ters (open shop) Section of Printing 
Industry of America, Inc., Washing- 
ton, Was announced by James J. Rudi- 
sil, MPS president. Mr. Doesburg, 
tormerly secretary ot R. R. Donnel- 
ley and Sons Company, Chicago, as 
sumed his duties March. 

Balto. Firm in New Building 

Neo-Lith Colorcratt, Ine., during 
February occupied its new plant at 
1130) N. Chester St.. 
New equipment installed by the com- 
pany includes a Harris 17 x 22” off- 
Rutherford 


composing machine. This is the com 


Baltimore. 


set press, and a photo- 
pany's second press ot that size 
e 
Federal Litho Adds Press 
Federal Lithograph Co.., 
ington, D.C. 
stalled a 22 x 34” Harris offset press 


Wash 
during February in 
The company is now operating in its 
new plant at 6011 Blair Road which 
is one ot the most modern in the 
Capital. Charles Williams ts_ presi- 
dent. 


Ag 


7 
7 
7 


%& Performance - Proved in Leading Metal Decorating Plants 


In metal decorating plants from coast to coast and in many foreign 
lands the Wagner Spot Coater has set outstanding performance standards 
by meeting the most exacting requirements for speed, precision and 


durability. 


This coater gives accurate register at speeds up to 4500 sheets per 
hour—coats, varnishes or lacquers metal sheets over the entire surface, 
or leaves desired areas or strips bare for later soldering or processing. 
The Hormel Micrometer adjustment—patented and exclusive on Wagner 
coaters—assures quick and accurate setting of rollers and uniform control 
of coating film thickness. 


The Wagner engineering department will be glad to submit sugges- 
tions for solving your coating problems. 


Other performance-proven equipment m the 
for metal decorato neludes conveyor type ovens, 
plain coating machines, offset proving presses, composi 
tion roller revolung machmes and auxiliary equipment 
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| Wagner Magnetic Spot Coater »~ 
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Consolidated Officials Convene 


Consolidated Litho- 
jraphing Corp. officers 


snapped during recent 
meeting of sales and ex- 
ecutive staffs at New 
York's Lotos Club. Topic 


cussion was 

advertising 
and promotion plans for 
1949 LtoR: Walter J 
Ash, vice president and 


inder d 


compan 


aie nager 

PV executive vice- 

president and chairman 

of rd; Ralph D. Cole, president; 
L Murphy, secretary and 
Speaker at the meeting 
Cole and Mr Ash for the 


IPI Announces Essay Judges 
Five judges who will pick 30) na- 

tional prize winners in the 13th An- 

nual IPI Contest have been 


announced. ‘The contest is sponsored 


Essay 


by International Printing Ink in co 
operation with the National Graphic 
Arts Educational Assn. 

Harry L. Gage, graphic arts con- 
sultant to Mergenthaler Linotype 
Company, is chairman ot the jury 
tor the consecutive vear. The 
other tour judges are: Carl FE. Dun- 
nagan, president ot Printing Indus- 
tries of America, Inc.; Lou Little. 
head tootball coach at Columbia 
Universitv; Miss Mary Jean Simp- 
son, dean of women, University ot 
Vermont and State Agricultural Col- 
lege; and William G. Simpson, presi- 
dent ot the C. T. Dearing Printing 
Company, Louisville, Ky. 


The 13th Annual IPI Essay Con- 
test has produced the largest number 
of entries in the history of the contest. 
An estimated 20.000) students trom 
more than 3500 high schools, junior 
high schools and preparatory schools 
have submitted essays on the subject 
ot “Printing and Free Government.” 


Two Testify at Senate Hearing 

Carl E. 
land Press, Inc., Chicago, and presi- 
dent of Printing Industry ot Amer- 
ica, appeared betore the Senate Labor 
Committee in Washington, during 
January to voice the attitude of the 


Dunnagan, head ot In- 


nation’s. printing industry on the 
Taft-Hartley 


He was aceompanied by Thos. P. 


revision controversy. 


MODERN LITHOGRAPHY, March, 


n from The Wes! Associates 
nsolidated Litho’s adve ing agency 
nsolidated’s piant is in Brooklyn 


Henry, Detroit. president ot PLA’s 
union employers’ section. Both wit- 
nesses urged retention of sections ot 
the T-H law banning the closed shop 
prevent 


or least) provision to 


“closed umions” which restrict: mem 
bership. 

e 
Changes at Syntron Co. 

Syntron Company, Homer 
Pa., manutacturers ot vibratory ma- 
terial handling equipment, has an- 
I. 
Mellvaine as a junior salesman in 
the St. Louis Office; and A. C. 
Staley, Jr. as a junior salesman in 
the Cleveland Ofhce. 

The Philadelphia 
ofhce has moved to larger quarters at 
1018-20 West Lehigh Avenue, and 
the Kansas City office has been moved 
to the Wirthman Building 31st at 
‘Troost: Avenue. 


nounced the appointment ot E. 


branch sales 


Rochester Aids School Programs 

A program to keep the high school 
student abreast ot current develop- 
ments in the graphic arts has been 
undertaken by the Department ot 
Publishing and Printing ot the Ro- 
chester Institute ot Technology, 
Rochester, M.. 

The first phase ot the program is 
the lithographing ot a poster which 
will illustrate and explain the steps 
in the offset process. 

The poster was to be mailed in 
February to high schools in New 
York, Ohio. Massachusetts, Connec- 
ticut and Pennsylvania. Extra copies 
will be available to anyone interested 


in the program. 
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TAPPI Holds G.A. Panel 

One ot the program features ot 
the February convention ot the Tech- 
nical Assn. ot the Pulp & Paper 
Industry in New York was a graphic 
arts panel. Speakers included Milton 
Zucker, Interchemical Corp.; R. M. 
Schattert, Insti- 
tute; Everett Carman ot Montclair, 
N. J. and A. C. Zettlemover, and 
Clyde G. Eckhart, of the Printing 
Ink Research Institute. Of interest to 


Battelle Memorial 


lithographers was Mr. Zucker’s paper 
titled, “Paper tor Web Offset: Print- 
ing’. He described experiments being 
conducted at the Interchemical labor- 
atories in New York on web offset 
work (see MIL February, 
1949.) Web offset is qualified to meet 
the large-run high-speed printing. re- 


cover, 


quirements of some publications, he 
said, because ot lesser time needed 
tor platemaking. The problem, he 
said, is chietly one of obtaining a sat- 
istactory coated paper for use at 
high web speeds. Coated stock in- 
variably “piled”, with coating ma- 
terials trom the paper getting into 
the water rollers. There are now 160 
users of this type of press, he said. 
Mr. Zettlemover and Mr. Eckhart 
described the printing ink research 
being carried on by their organiza- 
tion at Lehigh University. 

TAPPI plans a West Coast meet- 
ing September 12-15 at the Multno- 
mah Hotel, Portland, Ore. 

Frank Ward Dies 

Frank Ward, an executive ot the 
Owens Ilinois 
Gilass Co., Glassboro, N.J., died dur- 
ing February. He had been active in 


closure) division ot 


the metal decorating field tor many 
\Vears, 

e 
Washington Firms Get Presses 
D.C. litho- 
graphing firms recently installed 22 
x. 34” EBCo offset presses: Webb & 
Bocorselski, Norris Peters; and Dis- 
trict Lithograph Co. 

* 
Des Moines Plant Damaged 


A two-alarm fire caused consider- 


Two Washington, 


able damage to the building of the 
Associated Lithograph and Printing 
Co., Des Moines, lowa, recently. 


79 


company and Lindsay Fairweather ana 

— 

CSS = 


bring your 


lavouts to life: 


print on... HUDSON GLOSS 


Already printers are demanding HUDSON GLOSS — the newest 
International Mill Brand printing paper! Here’s a real economy value 
in a process-coated book paper. It performs exceptionally well 
on flat-bed or rotary presses: in single or multi-color printing 
(using 110-120 screen halftones) of catalogs. broadsides. booklets and 
other advertising literature. International Paper Company. 


220 East 12nd Street. New York 17. N.Y 


INTERNATIONAL PAPERS 


for Printing and Converting 
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Tamb, Fuchs & Lang Div., 


Plans Advance for April NALC Convention 


ARTIAL details ot the program 

ot the 4th annual convention ot 
the National Assn. ot Litho Clubs, to 
be held in Washington, D.C... Fri- 
day and Saturday, April 29-30, were 
announced late in February by Will- 
iam J. Stevens, NALC executive sec- 
retary. U.S. Public Printer John J. 
Deviny heads the advance list ot 
speakers. Others are George K. Dahl, 
Public Relations Institute ot New 
York; Robert) F. Reed research 
consultant, Lithographic Technical 
Foundation; and Judge Raymond J. 
Tiffany Book Mrs. Institute, New 
York. The program will also include 
a demonstration of the latest in audio- 


visual presentation. 


The convention, to be held at the 
Mayflower Hotel, will also include 
business sessions for Litho Club dele- 
gates. 

A sightseeing tour ot Washington, 
Mr. Vernon, Va., and other points, 
is being arranged tor ladies attending 
the affair. The meeting days are ex- 
pected to come at the height of the 
Washington cherry blossom season. 


Hotel reservations may be made di- 
rectly with MacLellan King director 
ot sales of the Maytlower Hotel. 
Other intormation is available trom 
the NALC offices, 317 West 45 St.. 
New York. A complete program is to 
be announced during March 

The NALC is composed ot 14 
member clubs located in principal 
cities, and membership is some 2,500 
persons. 

The club at Washington will act 
as host, and convention committee 
heads were announced as tollows: 
Paul Heideke, Washington  Plano- 
graph Co., general) chairman; Al- 
bert Tucker, Sauls Lithograph Co., 
and the president of the NALC, ti- 
nance committee; Lynn Wickland, 
Army Map Service, program; Lou 
publicity ; 
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and Charles Williams, Federal Litho- 
graph Co. heads a special committee. 

ce, Gegenheimer at Chicago 

Peter A. Rice, service manager of 
Electric Boat Co's, Printing Machin- 
ery Division, was the speaker at the 
Chicago Lithographers Club meeting 
February 24. Formerly an instruc- 
tor in pressroom problems and 
cedures at the New York Trade 
School, and with am extensive practi- 
cal experience in operation of every 
type of offset press. Mr. Rice spoke 
on “Operating and Maintaining Off- 
set Presses.” 

Harold A. Gegenheimer, division 
manager of EBCo's Printing Ma- 
chinery Division, was also on hand 
to participate in the lively question 
and answer period which followed 
Mr. Rice's talk. Club president Wm. 

Julin ot the Gunthorp-Warren 
Printing Co. assumed the chair tor the 
first time since his election to the posi- 
tion in) January. Committee assign- 
ments were announced with the tollow- 
ing as chairmen: education—Robert F. 
Reed, Lithographic Technical Found- 
ation; entertainment—David Swift. 
Western Electric Co’s., printing 
dept.; membership—Jack Hagen. 
Midland Paper Co., attendance and 
publicity——Norman Mack, Roberts & 
Porter; sickness and visitation—Ed 
Payne, Gerlach-Barklow Co.; and 
technical panel— Michael Bruno, 
LTF. 

The Chicago Club's annual ‘La- 
dies Night” party brought out some 
400 persons to the Morrison Hotel's 
Terrace Room, March 5, for a social 
gathering. Dinner was followed by 
an entertainment program which in- 
cluded vaudeville and radio pertorm- 
ers and dancing. 

Next event on the club’s calendar 
is a bowling contest with the Milwau- 
kee Club’s team, on April 


LITHO CLUB GUIDE 


Lioyd Ford, Secy. 

Harrigan Roller Co. 

311 Guilford Ave. Maa. 
Meets 3rd Monday. Park 


BOSTON 


Joseph H. Ulrich, Secy. 
Spaulding-Moss Co. 

42 Franklin St.. Boston 

Meets 2nd Wed., Hotel Gardner 


CHICAGO 


Meets 4th Thursday. Bismarck Hotel 


CINCINNATI 


Max Birri, Secy.-Treas 

The Palm Bros. Decal Co. 
Regent, Lexington & Spencer Ave. 
Cincinnati 12, Ohio. 

Meets 2nd Tue<:ay. 


CLEVELAND 


Sol D’Allesandro, Secy. 

Horn & Norris, Inc. 

2729 Prospect Ave., Cleveland 
Meetings announced locally. 


CONNECTICUT VALLEY 


John Schechterle, Secy. 

Brooks Bank Note Co. 

Springfield, Mass. 

Meets Ist Friday. March. May. Sept Nov., ane 
sometimes other months. City Club, Martfard. 


DAYTON 


Edward Bode, Secy. 

Standard Register Co. 

107 Campbell St., Dayton 

Meets Ist Monday, Suttmilier’s Restaurant 


DETROIT 
F. Wheeler Callender, Secy. 
Calvert Lithe Co. 
2100 Grand River, Detroit 1. 
Meets 2nd Thurs. at Carl’s Chop rtouse. 


MILWAUKEE 
Ernest S. 
Dosie & J 
2551 N. ie ‘tame, Milwaukee 6, Wis. 
Meets 4th Tuesday at the Boulevard Cafe 


NEW YORK 
Gerard L. Urban, Seey. 
Brett Lithographing Co. 
Skillman Ave. & Pierson Pi. 
Long Island City 
rk A 


PHILADELPHIA 
Joseph Winterburg, Secy. 
622 Race Street, 
Philadelo hia 6. 
Meets 4th Monday, Poor Richard Club, 1319 
Locust St. 
ST. LOUIS 
Harold Rohne 
Letterhead & Check Corp. 
Benton St. 
Open meetings in Feb., April. June and Auo 


SAN FRANCISCO 


Wm. Fennone, Temp. Secy. 
iehmann Prtg. & Litho. Co. 


San Francisco, Calif. 


TWIN CITY 


Elwood Osberg, See’y. 

Mono Trade Co. 

213 S. 6th St., 4 
Meets last Thursday of 


WASHINGTON 


Tom Holford, Sec'y. 

Sauls Lithograph Co. 

1731 — 14 St., N. W., Washington 9, > C. 

4th Tuesday, Hotel 2400 (WW. 16te 
) 


NAT'L. ASS'N. OF LITHO CLUBS 


Wm. J. Stevens, Exec. Secy. 
317 West 45th St. 
New York 19, N.Y. 


Lester Von Plachecki, Secy. 

4 Columbian Lithographing Co. 

: 

a. 


ZARKIN MACHINE co., inc. 


SERVING THE LITHOGRAPHIC INDUSTRY SINCE 1925 


CYLINDER 
REBUILDING OUR 
SPECIALTY 
* 


WE 
REGRIND JOURNALS 
REBUSH JOURNAL BOXES 
INSTALL NEW BEARERS 

- METAL SPRAY AND 
6GRIND BODY OF CYLINDER 


fl 

7 

4 

* 


* 

ALL WORK DONE BY 
SKILLED MECHANICS 
WITH AT LEAST 
20 YEARS EXPERIENCE 


COMPLETE FACILITIES FOR 


METAL SPRAYING and CYLINDER GRINDING 
FINISHED TO ORIGINAL STANDARDS 


OFFSET PRESSES REBUILT 
- MACHINING - 

- SHEET METAL WORK - 

- WELDING - 


Zenith Grainers, Whirlers, Vacuum Frames, Temperature Controlled Sinks, Etc. 


For further information call or write 


ZARKIN MACHINE Co., INC. 


34-19 10th St., Long Island City 6, N. Y., Tel. AStoria 4-0808 


MOl 
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Boston Club Holds Clinics 

The first of a series of Saturday 
clinics, sponsored by the Boston Litho 
Club and held in local lithographing 
plants was held February 19 at the 
plant of Rand Avery-Gordon Taylor, 
Inc. The subject was new camera 
techniques, and demonstrations were 
teatured. Jack Groet and Al Clair, 
Eastman Kodak Co., conducted the 
demonstrations. John White, Buck 
Printing Co. was active in the pro- 
gram. 

Other clinics on other phases ot 
lithography were being planned with 
details to be announced through the 
club. 

60 See Cincinnati Demonstration 

More than 60 members and guests 
of the Cincinnati Litho Club at- 
tended a monthly dinner meeting in 
Hotel Gibson on February 8 to hear 
a discussion of IPI tri-metal plates 
and view “Rain- 
bows to Order,” both presented by 
Albert Reitz of the Chicago branch 
Printing Ink 


a motion picture, 


of the International 
Div. 

During a business session, the fol- 
lowing delegates to the NALC con- 
vention in Washington, D.C., on 
April 29 and 30 were named: Theo- 
dere Williams and Louis Weiss of 
the Progress Lithographing Co.; 
Max Birri, Palm Brothers Decal- 
comania Co., and Williams Jones, 
Cincinnati Lithographing Co., Inc. 

New members of the club, an- 
nounced at the meeting. are Robert 
Stone, Rainbow Lithographing Co., 
and Ralph Embler, Progress Litho- 
graphing Co. 

Following the meeting, the group 
adjourned to the plant of the Meth- 
odist Publishing House, where Mr. 
Reitz staged a demonstration of the 
processing of IPI plates, through the 
courtesy of Paul Thomssen and his 
assistants at the publishing house. 
These are Wayne Hogan, Theodore 
Hanson, Gus Jacobs and Ray Schroer. 

Guests at the meeting and demon- 
stration included A. T. Walker and 
John Morehouse, Harris-Seybold Co. ; 
Andrew Donaldson, Strobridge Lith- 
ographing Co.; William Stevenson, 
Photo Color Separation 
Frank Pfister Arthur 


Stevenson 


Co.; 


and 
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Busch, Hilton-Hawley Co.; Arthur 
Ballantine, Rapid Roller Co. ; Stanley 
Goldsmith, Eastman Kodak Co.; 
Paul Kirst, Aljen Associates; Wil- 
liam Ruff, Palm Brothers Deealco- 
mania Co., and Albert ‘Doc’? Grun- 
der, Kenneth Heuck, Elmer Casper, 
Gib Rose and George Heisel, In- 
ternational Printing Ink. 

The next meeting ot the club was 
scheduled for March 8, the 
Harris-Seybold Co. was to be host at 
their Dayton, Ohio, plant for a buffet 
dinner and tour of the plant. 


when 


Conn. To Meet April 1 
The next regular meeting of 


the Connecticut Valley Litho Club is 
to be Friday evening, April 1 at the 
City Club, Harttord. Edgar Pickles, 
Livermore & Knight Co., Providence, 
R. I. is to be the speaker, and, in ad- 
dition, two Harris Seybold movies 
“How to Make a 
Better 


will be shown: 
(jood Impression,” and “A 
Run For Your Money.” 
The club's annual Ladies Night 
was scheduled tor March 19 at the 
Red Barn, near Springfield, Mass. 
e 


N. Y. Hears Talk on Latins 

Lithography in Latin America was 
the subject at the February 23 meet- 
ing of the Litho Club of New York 
when John G. Gould, sales manager 
of the Printrade Machinery Corp., 
graphic arts equipment exporters, ad- 
dressed the club. He recently re- 
turned from a five months’ survey 
in South America. About 100 mem- 
bers and guests attended the meeting 
at the Building Trades Club. 

Most of the pre-war equipment 
in South Ameriea is of European 
manufacture, Mr. Gould said, but 
now, of course, they are looking to- 
ward the U.S. tor equipment and 
technical information. U.S. trade 
magazines are to be seen everywhere 
in Latin America, he reported, and 
the lithographers are eager to learn 
more of new developments. There is 
a wide difference of methods among 
plants there, he said, with some using 
the most primitive methods, while 
others are completely up to date in 
methods and equipment. The prime 
interest in the graphic arts in those 
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countries is in offset, he reported. 

New club members announced are: 
Ben A. Zappala, J. A. Want Organi- 
zation; David Cohen, L. H. Philo 
Corp.; Charles A. Satfranek, and 
Arthur J. Schuldt, the Prudential 
Insurance Co.; Alexanders Edgar, 
Autographic Register Co.; San F. 
LeFavi, Craftsman Offset; William 
G. Geasling, Perrie Press; Ernest 
Leo, Lutz & Sheinkman; and Frank 
J. Monrian, Conde Nast Press. 

A visitor at the meeting was Ray 
Wijewardene, from Ceylon, who is 
with a lithographic and_ letterpress 
printing and publishing firm. 

Plans are now being completed for 
the New York club’s Ladies’ Night 
to be held Saturday, April 23, at the 
Commodore Hotel. 

At the New York club’s March 
23 meeting, Fulton MacArthur of 
the Klingrose Gravure Div., Ameri- 
can Type Founders, was scheduled to 
speak on gravure and its relation to 
offset lithography. 

In addition to the Ladies Night, 
Apnil 23, a regular meeting is sched- 
uled for Wednesday, April 27 at the 
Building Trades Club. 

The club’s annual outing has been 
announced for Saturday, May 21, at 
Blasberg’s Grove, Hawthorne, N. J. 

EBCo Men at Milwaukee 

Peter Rice, service manager of the 
Printing Machinery Div., Electric 
Boat Co., makers of the EBCo offset 
press, was the speaker at the Febru- 
ary 22 meeting of the Milwaukee 
Litho Club. Fifty-eight members and 
guests attended the meeting, held at 
the Miller Inn. Mr. Rice talked on 
the design and development of the off- 
set press and emphasized care and 
maintenance. 

Mr. Rice was assisted in the meet- 
ing by Harold Gegenheimer, divi- 
sion manager, and Charles Harwood 
of the company’s Chicago office. A 
question period tollowed the talk. 

Three men joined the club: La- 
mont P. McPherson, Raymond Peter- 
mayer, and George Koerner. 

At the club’s March 22 meeting a 
motion picture shown, 
Ernest S. Blaha, club secretary, re- 
ported. 


was to be 
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Consider these facts before you buy 
stripping film this year! 


No matter how satisfied you may be the film you are using is doing the most 


with the stripping film you are now efficient job possible. 


using... you owe it to your operation to 


That’s why we ask you to look over 


investigate all types of stripping film. 


these few facts about Ansco Reprolith 


In that way, you can decide whether Stripping Film. 


Dot Structure: With Ansco Reprolith Stripping And if the stripper is not ready for the film 


Film your cameramen get pin-point reproduction. when it is delivered, it may be allowed to dry on 
Dots are hard and opaque with clean, sharp the original support and stripped at any future 
edges. Reprolith’s latitude will minimize the time time. 


and money lost in make-overs. 


Cutting: Ansco Reprolith Stripping Film cuts 


smoothly without burring or tearing. 


Stripping: The membrane of Ansco Reprolith 


Stripping Film will strip easily and smoothly, Exposure: For your comparison, here is a sam- 


without tugging or distortion, after brief soaking ple black and white line work exposure with 


in water at 80F. Ansco Reprolith Stripping Film. 


Reproduction Ratio... Same size. 


Ilumination ... Two 35-ampere white flame carbon 
arcs with hot spot diffusers, placed at an angle of 


45°, each three feet from center of copy board. 


Lens Aperture. . . £32. 


Exposure Time... 35 seconds. 


Your distributor can give you more details on Ansco 


Reprolith Stripping Film. Ask him about it, the next 


time you see him. Ansce, Binghamton, New York. A 


Division of General Aniline & Film Corporation. ‘‘From 


Research to Reality.” 


ASK FOR A n S rs O GRAPHIC ARTS PRODUCTS 
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Show Plastic Relief Maps 

lithographed vinylite map in 
actual relief to a depth of about 114,” 
was displayed at the February 22 
meeting of the Washington Litho 
Club. The map was a sample of a 
job lithographed recently by Williams 
& Heintz Co., Washington litho- 
graphers, for the Aero 
Corp., Philadelphia. The 
was the northeastern section of the 
U.S. and 


even ocean depths stood out in three 


Service 
subject 


and mountains, valleys, 


dimensional relief. 


The maps, about 40 x 40” were 
lithographed on smooth flat sheets of 


vinylite (ungrained) on a 42 x 58” 


single color Harris offset press. The 


vinylite came in roll form, and had 


to be sheeted which produced consid- 
erable trouble trom curling, William 
Heintz of the lithographing firm said. 
Special suckers had to be placed on 
the feeder of the press to handle the 
job. 

Vinylite is difficult to wet by any 
experi- 


considerable 
International 


substance and 


menting was done by 
Printing Ink betore a suitable ink 
Six colors were put 


was produced. 


on the sheets, and each color was al- 


lowed to dry overnight. The run was 


short. 


Atter the flat sheets were litho- 
graphed, the Aero Service Corp. used 
a “bumping machine”, developed by 
the U.S. Coast & Geodetic Survey, 
tor the 


tol- 


to make the master mould 
relief. Each line 
lowed to get the proper depth of re- 
lief. 
trom this. 
and formed over the plaster mould. 


contour was 


was made 


plaster mould 
The sheets were heated 


The maps are being used in educa- 


tional work and in other ways. 


60 See St. Louis Movies 


Sixty persons attended the Febru- 


ary meeting of the St. Louis Litho 
Club when John A. Sandero of Har- 
ris-Seybold Co., and Merle Smith of 
Eastman Kodak Co. were speakers of 
Each spoke on the mo- 


the evening. 
tion picture sponsored by his respec- 
A showing ot the pic- 
The next 


tive company. 
tures themselves tollowed. 
meeting March 3, was to be a closed 


meeting. 
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PERT! 
WHEN YOU WANT To KNOW...GO TO AN EX 


apers 
Tusing Yap PAPER! 


Rising Paper Company. Housatonic, Moss 


| The above advertisement appears 
| in leading executive, advertising, 
and sales promotion magazines. 
Have you looked over the Rising ads lately?... 
They sell the consumer the fact that the printer 
knows the paper that's best for the job. They tell 
the consumer how to get the paper and printing 
process that together make the perfect match. 
They help shorten the selling time and lengthen the 
profit for you...Net result: a gain for all. 


Rising Papers 
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Washington Club Hears Perry 

Ed Perry, Baltimore representa- 
tive ot International Printing Ink, 
was the speaker at the February 22 
meeting of the Washington Litho 
Club, and presented the IPI color 
movie “Rainbows to Order”. Fol- 
lowing the movie, Mr. Perry briefly 
traced the development of offset and 
metal decorating inks. He urged 
lithographers to give more intorma 
tion on their planned jobs to the ink 


maker when ordering ink. “He can 


do a tar better job for you if he 
knows the kind of paper, what the 
job will be used for, and whether it 
goes on single- or multi-color 
press,” he said. Many questions on 
ink problems in the pressroom came 
trom the 60 members and guests at- 
tending. The meeting was held at 
Hotel 2400. 

Two new members were admitted : 
Arthur Davis, Hennage Lithograph 
Co., and John E. Dooley, Washing- 


ton Planograph Co. 


~ STOP ADJUSTING INK FLOW... 


| 


8 LB. TRIAL ORDER 


See your local dealer or job- 
ber or write direct for an 
8-Ib. trial can. If “33” fails to 
give complete satisfaction, re- 
turn the unused portion at our 
expense. 


100% GUARANTEE 


“33” LETTERPRESS 
“0-33” LITHO & MULTILITH 


it's CANADIAN FINE COLOR CO., LTD., TORONTO 
Co., Inc., 35 South William Street, “New York 4, 


Export Division: 


MAKES ALL INKS BETTER 


Affinity 
creaset 
age. stoc 
“33” keer 
through its 
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#33" aids tra 
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The club's March 22 meeting, at 
the same plage, is to be on the subject 
of employee relations, and the speak- 
er is to be Irving K. Kessler, man- 
ager of employee relations of the 
John B. Stetson Co., Philadelphia. 

The elub’s April meeting date has 
been changed to Thursday, April 28 
in order to make the meeting avail- 
able to those arriving early tor the 
convention ot the National Assn. of 
Litho Clubs to open at the May- 
tlower Hotel, Washington, the fol- 
lowing day. The program is to fea- 
ture technical talks by four represen- 
tatives of U.S. Government litho- 
graphing agencies. They are Robert 
Rossell, Engineer Research & De- 
velopment Laboratories; Albert Ma- 
terozzi, Aeronautical Chart Service; 
Samuel Sachs, U.S. Coast & Geodetic 
Survey; and Jerry Looney, U.S. 
Navy Hydrographic Office. A dem- 
onstration of a new litho plate which 
is said to require only three minutes 
preparation time from camera to 
press, is to be held. 


Mazzaferri Gives Shop Tips 

Practical shop tips for producing 
higher quality work more economic- 
ally were given to over 50 members 
and guests ot the Litho Club of Balti- 
more, February 21, by Joseph Maz- 
zaterri. Mr. Mazzaterri is president 
ot the Litho Club ot Philadelphia 
and president of The Colorcraft Co., 
that citv. The meeting was held at 
the Park Plaza Hotel. 

Tracing a job through prepara- 
tory work, camera and platemaking, 
the speaker emphasized a number of 
tactors which are sometimes over- 
looked. He urged production mana- 
gers to think through on a job before 
sending it to the camera. Be sure the 
customer salesman have pro- 
vided all the necessary imtormation, 
be sure of the photocomposing ma- 
chine, the press and the bindery 
layouts, be sure the paste-ups are cor- 
rect and complete, be sure all copy 
is scaled betore it reaches the camera- 
man, and know what kind of paper 
will be used, he urged. He recom- 
mended a conterence between camera 
and art heads betore the negatives 
are shot. The art man should specify 
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certain types of negatives and shades 
of inks. | 

He recommended masking as a tool 
and not as a substitute for hand cor- 
rection. Mr. Mazzaferri also rec- 
ommended use of light integrators 
and the correlation of exposures be- 
tween printing frame and _photo- 
composing machine, where one is 
used for making proving plates and 
the other for press plates. He urged 
the keeping of records of exposures, 
temperature, humidity, and other 
factors on jobs to determine the best 
means of producing quality results. 

Four new members were admitted 
to the elub: Maurice Levie, Empire 
Lithographing and Printing Co.; 
James P. Burns, Continental Can 
Co.; Clarenee D. Rose, White Rose 
Paper Co.; and William F. Lee. 
Charles Hellmuth Printing Ink Co. 

The annual oyster roast was plan- 
ned tor March 19 at the Arundel 
Boat Club. Lloyd Bowden and 
Charles Deibel were in charge of ar- 
rangements. This replaced the reg- 
ular March meeting. 

In April the Eastman Kodak 
movie “Phote-Lithography” is to be 
the feature, and in May a quiz pro- 
gram, combined with a ‘‘tellowship 
night” is to finish the season. Meet- 
ings are held the third Monday of 
the month at the Park Plaza. 

Phila. Hears Judge Speak 

Judge Edwin L. VanRoden, a 
Philadelphia jurist, was the speaker at 
the February 28 meeting of the Litho 
Club of Philadelphia. Leaving the 
problems otf the lithographic industry 
for the evening, members and guests 
attending heard a discussion of eco- 
nomic ¢onditions in postwar Germany 
by Judge VanRoden, a former colonel 
who assisted in the Dauchau trials 
last year. 

The following new members were 
announced: George Brunhouse, Fd- 
ward Stern & Co., William Ingliss, 
E. A. Wright Bank Note Co.; and 
Frank Dever and Walton Johnston, 
W. R. Johnston Co. 


The following members were ap- 


pointed delegates to the April con- 
vention in Washington of the Na- 
tional Assn. of Litho Clubs: Anthony 
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Capello, and John Knellwolf, Jos. 
Hoover & Sons Co., William Hughes, 
Alpha Lithograph Co., and Joseph 
Mazzaterri, The Colorcraft Co. The 
latter is club president and an alter- 
nate delegate. 

The club’s next meeting was sched- 
uled for Monday, March 28. 

Detroit Studies Label Paper 

Papers for various kinds of Litho- 
graphed labels were fiscussed at the 
February 10 meeting of the Litho 
Club of Detroit by George Grant, 


Union Paper & Twine Co. He dis- 
cussed waterproof paper for beer la- 
bels and answered a number of ques- 
tions on how special finishes are ap- 
plied to label papers. 

Sol Frenkel of Process Litho, added 
to the program by .elling of the 
use of a thin aluminum foil for mask- 
ing glass negatives and positives in 
platemaking. Luke McGuff, Inter- 
national Printing Ink, spoke briefly 
on the IPI movie “Rainbows to 
Order” which the club was to see 


March 10, at Carl’s Chop House . 


to 


Old-timers know to expect from 
Macbeth the practical answer to 
every phase of problems in printing 
and camera light. 


For example, the B16 PRropucTION 
PrinTING Lamp, which is acclaimed the 
best-covering lamp ever devised for 
large frames. Its Nonspot reflector 
delivers powerful light evenly from 
center to corners of a loaded frame. 
You get fast prints with no halation, 
no fuzzy edges. 

There is a Macbeth for every job. 
To spend your money to best advan- 
tage, get new equipment via the 


newcomers in the Graphic Arts: 


Macbeth catalog. 


Type BIC 
with CFCI Carrier 
Furnished also with other Wa 
Macbeth CFC carriers, P 
overhead trackage, single or 
double-deck floor stands. 


4 


MACBETH ARC LAMP COMPANY, 875 N. 28th Street, Philadelphia 30, Pa. 


Macbeth’s new motorized | 


CONSTANTARC 


Macbeth’s 


Type B16 


Type B16 
Reflector—25” x 37” 


The latest Macbeth development in control 
of light is the new ConsTANTARC for both 
printing and camera work. Arc stabiliza- 
tion is completely automatic, resulting in 
light of constant intensity and con- 
stant color. Optional features include 
the Macbeth Airflow Exhaust Unit, 
and the handy Darkroom Monitor. 


DARKROOM MONITOR 
tells when service switch is 
closed or open, operates 
lamps and ARCONICATOR, 
and contains timer and 
focusing switch. 


i 
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chemicals 


Proved dependable and economical in 


leading litho plants for more than a decade 
You too will find it profitable to standardize 
on Schultz Chemicals for all your deep etch 


requirements. 


H. J. SCHULTZ 


1240 W. MORSE AVE. CHICAGO 26, ILL. 


“MEANS Tmt 


WHATEVER YOUR 6 
SUPPLY REQUIREMENT 


BRIDGEPORT 


Is 
THE 
DEPENDABLE 
SOURCE 


for FILM and DRY PLATES 


ANSCO 


DU PONT 
EASTMAN 
HALOID 
HAMMER 


AND FOR ALL SUPPLIES AND 
EQUIPMENT FOR THE CAMERA 
and PLATEMAKING DEPARTMENTS 


QUALITY 
and 
LITHOGRAPHIC KNOWLEDGE 


SERVICE 


PHOTO TECH DIVISIONS 


451 ATLANTIC AVE. 601 W. 26th St. 900 N. FRANKLIN 8ST. 
Boston 10, Masa. New York City Chicage 10, Il. 
Liberty 3431 LAkawana 4-0060 SUpertor 1448 
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New Roller Covering Machine 


| 


have just 


& Porter, Inc, 
brought out the above new model, verti- 
cal Speed-Jacket machine for re-cover- 
ing rollers in a lithographic plant. The 


Roberts 


takes up less space, is 
and simpler to 
horizontal 


new model 
lower-priced, speedier 
operate than the earlier, 
model, the company says 

The vertical machine takes rollers 
up to 66 inches in length (as against 
72 inches for the horizontal) 

The new Robport machine requires 
approximately nine square feet of floor 
space, and is claimed to cover a 40 inch 
roller in 40 seconds. It will cover a 
roller of any diameter. The core of the 
roller is inserted in the guiding tube 
and the device covers rollers with a 
smooth fit, the maker says. The machine 
is priced at $475. Delivery can be made 
in three weeks anywhere in the U.S 
or Canada. A descriptive circular is 
available from Roberts & Porter, Inc 
402 South Market St., Chicago, Ill 

e 
Folder on Water Demineralizer 

A folder describing the Hydrion 

water demineralizer, telling how it 


works, and giving specifications, has 
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just been issued by A. E. Tompkin & 
Co., 1828 Columbia Road, N. W.. 
Washington 9, D.C. The unit con- 
sists of three parts: the replaceable 
cartridge; a wall type holder, and an 
indicator for quality of 
treated water. The unit is said to 
convert ordinary tap water into water 
as chemically pure as distilled water, 
by means of ion-exchange resins. 
Capacity of the cartridges depends on 
the mineral content of local water 
supplies, and the folder includes a 


electronic 


chart for determining capacity based 
on local data. Copies of the folder 
are available from the company. 

Announce New Brushes 

M. 1. Sachs Co.. New York has an- 
nounced a new line of red sable brush- 
es tor opaquing, retouching and other 
graphic arts work. The maker also 
announces that they are now produc- 
ing for the first time brushes in sizes 
QO00 and 000 for fine detail work, as 
well as their regular line from 00 to 
8 in standard English sizes. The com- 
pany also states that their brushes are 
split-proot, each set by hand from 
red sable hair with ivory handle and 
seamless nickel ferrule. Established 
in Brooklyn in 1939 and since that 
time distributors of artists’ materials, 
litho supplies, tapes and acetates, the 
company recently moved to its new 
plant at 26 East 23rd St., New York. 

New Norman-Willets Catalog 

A 16 page “preview” of the comp- 
any’s new 1949 catalog was recently 
issued by Norman Willets Graphic 
Supply Co., 326 West Washington 
St., Chicago. Pocket-size and offset, 
the preview is devoted to listings of 
Ilford, Kodak, DuPont and Ansco 
filios and plates and related materials. 
The company handles a full line of 
photographic and platemaking equip- 
ment supplies. 


Artwork, Press Sheet Cabinet 

A new steel drawer cabinet, suit- 
able tor art work or press sheets, has 
been announced by the Cole Steel 
Equipment Co., 285 Madison Ave., 
New York 17. The cabinets, of heavy 
gauge furniture steel and roller-bear- 


ing drawers, are made in two drawer 
sizes: 37x 25” and 43 x 32”. 

Offer Art Work Projector 

A device for projecting art work, 

photographs, color transparencies or 
other illustrative materials onto a 
horizontal surtace of any type has 
been announced by Zeal-Art, Inc., 20 
East 49 St., New York 17. The art 
projector permits reductions down 
to one-fourth size and enlargements 
up to three and one-half times. 


Device Counts, Tabs Sheets 


- 


The device, shown above, automati- 
cally inserts paper tabs at pre-selected 
intervals in the delivery piles of presses 
or other equipment having automatic 
pile delivery. Control of the inserter is 
by a solenoid actuated CMS Cyclo- 
Monitor. At the end of a preset count 
a switch is closed which operates the 
tab inserting mechanism. The device 
resets itself automatically and inserts 
another tab at the end of the same count 
again. It will operate indefinitely with- 
out manual control, the manufacturer 
states. Information is available from the 
Counter and Control Corp., 2737 South 
28 St, Milwaukee 7, Wis 
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Gives you LOTS of Extras! 
EXTRA sharpness of EXTRA economy! 


image, resulting from firm Makes an excellent foun- 
high lights, clean shadows tain solution when used 
and extra sharp lines. 2 to 4 ounces to a gallon 


EXTRA on long of water. 


runs. Produces plates with EXTRA — 


no faulty images to go : 
Plate Etch also makes a 
blind. Reduces “remakes gumming up solution of 


to the minimum. the finest quality. 


EXTRA speed in use. 


Requires no measuring or 


mixing. For plate etch, 
use full strength . . . . just FREE TRIAL 
as it comes. 
We want you to 
GUARANTEED 
SAFE XTRAS Hanco 


Plate Etch will 


Hanco Plate Etch is un- give you. Send for 


conditionally guaranteed generous FREE 
SAFE to all users. It con- SAMPLE a. 
tains NO harmful bichro- Try it at our in- 
mate or chromic acid. vitation. 


A. E. HANDSCHY COMPANY, ML-3-49 

125 S. Racine Ave., Chicago 7, Ill. 

Send the generous Free Sample of Hanco Plate Etch. 
We'll try it in our shop and see for ourselves the 
many Extras it gives. 


BY. 


CITY. STATE — 


Manufacturers of Fine Letterpress and Offset Printing Inks 
125 SOUTH RACINE AVE. CHICAGO 7, ILL. 


TEXAS DISTRIBUTORS NEW MEXICO 

PL be ' . €O., 

SINGHAM PRINTING 118 N. THIRD 


416 NW ath. St ALBUQUERQUE, N. M. 


COMPANY. | 


OKLAHOMA CITY, OKLA 


DALLAS, TEXAS 


WITH A BACKGROUND OF 


EXPERIENCE 


we can give you a grain that 
will show better results in 


your pressroom. 


All sizes new plates for both 
Harris and Webendorfer 
Presses, in stock for immedi- 


ate delivery. 
Graining and regraining of 
Aluminum and Zinc Plates. 


We specialize in regraining 
Multilith Plates. 


WESTERN LITHO PLATE 
& SUPPLY CO. 


1019 Soulard Street 
St. Louis 4, Mo. 


Branch Plant: 


DIXIE PLATE GRAINING 
CO. 


792 Windsor St. S. W. 
Atlanta, Georgia 
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“Modern Photoengraving” 

Modern Photoengraving Publishers, 
166 West Van Buren St., Chicago 4, 
Ill. Postpaid $15 U.S. and Canada; 
S16 in other countries. 

Reviewed by Herbert P. Paschel 

It hardly requires second sight to 
torecast that the number of mixed 
plants, j.c., printing plants using more 
than one ot the three major processes, 
will increase with time. We tind let- 
terpress printers adding offset, lith- 
ographers adding gravure, and in the 
field of national magazine advertis- 
ing, the agencies are making use of 
trade shops which can provide plate 
services tor all three printing pro- 
cesses. Natural evolution the 
giaphic arts industry is obviously to- 
wards the three major processes being 
used in the same plant. The different 
skills and operations existing in these 
processes will call tor critical co- 
ordination and cooperation tor profit- 
able and harmonious operation. In 
the future, both workers and execu- 
tives will have to understand not one 
but all three printing processes. 

An excellent) presentation of the 
photoengraving process is made in the 
new book by Louis Flader and J. S. 
Mertle. The authors are seasoned 
crattsmen, well versed in modern, as 
well as bygone. photoengraving prac- 
tice. Mr. Flader, in addition to his 
many vears of practical application 
ot his trade was, tor 36 years, editor 
ot The Photoeneravers Bulletin. Mr. 
Mertle. formerly Technical Direc- 
tor ot the International Photoen- 
gravers’ Union, is a leading historian 
on graphic arts progress. Their joint 
effort has been highly endorsed and 
recommended by the American Photo- 
engravers Association. 

Containing 376 pages, S!'ox11” in 
size, the book covers the photoen- 
graving processes in IS chapters. The 
reader is introduced to the process 
by means of a 4 page historical sur- 
vey of the development and growth 
of photoengraving technique. 

A glossary ot 775 items defines 
the trade terms used in photoengrav- 
ing and the graphic arts. One insert, 
17x22, provides on one side, in color, 
a schematic presentation of the four 
color process. The other side is de- 
voted to halftone photography and 
shows the effect of one. two and three 
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stop systems as well as illustrating the 
results obtained when the exposures 
are incorrect or out of balance. 

The toxic effect of the materials 
used in the process, their symp- 
toms, prevention and antidotes are 
thoroughly described in the chapter 
on “Process Hygiene.” 

With the assistance of 266 con- 
cerns and individuals both here and 
abroad, the authors have provided 
a book filled with specific informa- 
tion. Highlight halftones  (drop- 
outs), for example, are discussed not 
only from the standpoint of purely 
mechanical techniques, but also the 
processes requiring special copy, — 
Kemart, Fluor-o-graphic, and Krom- 
olite. 

The book is well rounded out by 
the 392 illustrations, which include 
photographs of equipment. charts and 
tables, etc. 

Bound in durable Du Pont Fabri- 
coid, the book sells for $15.00. 

Shows Type on File Cards 

A desk card index file has been in- 
troduced by the Typo-O-Chart Com- 
pany, 164 West 25th Street, New 
York City. It contains 486 file cards 
in a wooden file box designed for 
desk-top use. The cards show com- 
plete fonts of all the most-used mo- 
dern text and display faces. Sizes 
range trom 6 to 72 point where avail- 


able. 


Liquid Masking 
Solution 


s and actinically 
opaque. It can be peeled 
off without affecting the 
surface in any way 

It aids such operations 
as protecting a part of 
a plate, negative or prini during chem- 
ical treatment as in local reduction or 
d negative modifica- 
se of shading dyes 
an aid in airbrush re- 


intensi 


New Controlled Sink 


go 47, announced a new 
heavy duty temperature control sink for 
the graphic arts indusry. This unit is 
built around a heavy gauge stainless 


W. A. Brown Mig. Co., 2035 W. Char- 


a 
steel helio-arc welded sink. Tempera- 
tures are controlled thermostatically; 
solutions contained in the sink may be 
mainained at a constant temprature in- 
definitely with a maximum variance of 
1°, the maker says. Refrigeration has 
been designed for this installation by 


The new sink is available in three 
standard sizes: 20” x25”, 26”x 30” and 
30” x 40”. Special size sinks are avail- 
able upon request. Details and prices 
may be had by writing to the company 


New Miller Parts Catalog 

The Miller Printing Machinery 
Co, of Pittsburgh has just published 
new parts catalogues for each of four 
Miller presses. Every principal part 
ot these presses is illustrated, and in 
addition, auxiliary parts such as ta- 
per pins, set-screws, etc., have been 
illustrated wherever possible or 
listed as required under the principal 


part number. 


tective frisket. Another feature of this 
product is its use as a negative opaque 
It can be removed by peeling and will 
not smear in handling when dry as it 
it waterproof, the maker says. The firm 
is at 254 W. 54 St., New York 
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4 has been announced by ) ; 
Andrew Jeri Co. This 
io liquid dries to form a 
Se film that is chemical re 
touching when used as a peelable pro- a 


HERE IT IS, BROTHER 
Read It — — — The Story of a 


GOOD OFFSET BLACK 


We know from past experience what every Pressman looks for when he takes the 
cover off the can. We know what he has in mind, when he puts the ink in his fountain. 


Is it strong and dense? Will it stay black after it dries? 
Will it print clean and sharp? Will it work well with water? 
Will it lay smooth on the paper? Will it dry in the proper time? 


WELL: 

You can’t blame a Pressman for wondering about these things, if he intends to print a first class job, get 
his press running and keep it running. The H. D. Roosen Company has developed an Offset Black that has 
been thoroughly tested in our Laboratory, and in our Offset Press Dept. making sure that all the above points 
were covered. 

Not only did our tests prove it to be a fine dense offset black with the very best working qualities, but 
gratifying reports from some of the leading Offset Plants have assured us that the 1-O-138-B Offset Black 
is what the pressman is looking for. 

So at the earliest opportunity, try it and compare it with the black you are now using and let your own 
judgment be your guide. Call or write for a free sample, our trained representatives stand ready to serve you. 


H. D. ROOSEN CO., INC. 


Division Columbian Carbon Co., 41 East 42 St., New York 17, N.Y. Main Plant: Foot of 20th and 21st Streets, Brooklyn, N. Y. 


CHICAGO BOSTON BALTIMORE MEXICO. D. F. HAVANA, CUBA 
4250 W. 42 Place Kendall Sq. Bldg. 3432 Kenyon Ave. Jose Marie Izazaga No. 99 Inquisidor No. 513-515 
Cambridge Sanchez & Cia 


Antes San Miguel 


SERVICE PLUS 


HAS MADE OUR PLANT THE WORLD’S LARGEST 


We Specialize in all sizes All sizes ZINC and 

MULTILITH and ALUMINUM PLATES 
DAVIDSON PLATES UNGRAINED - GRAINED- REGRAINED 
Also Regraining 


Tel. EVergreen 9-4260—4261 
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Harris Handles Sussin Camera 
Harris-Seybold Co., Cleveland, 
through its March trade press adver- 
tising, is announcing the new Sussin 
Lithographic camera for which it is 
exclusive distributor. Described as ‘‘a 
cameraman’s camera, capable of the 
very finest process precision,” copy 
states that the camera protects a long- 
term investment by being modern and 
flexible enough to keep pace with 
changes in the type of work to be 
handled. Among construction fea- 
tures is the three-point suspension 
said to eliminate torque troubles. 


GRINNELL - 6 - COLOR 


(Continued from Page 49) 


built since 1946. It is 90 x 300 feet 
in size with floor space of about 
27,000 square feet. It provides clear 
operating space without pillars or 
other obstructions. 

This is in addition to 40,000 square 
feet in the New York plant, 210,000 
square feet in Jersey City, N. J., and 
90,000 square feet in Rochester N. Y. 

The company expected to install a 
new Hoe six-color 50 x 72” sheet-ted 
offset. press during March at the 
Islip plant, and another Hoe four- 
color of the same sheet size is to be 
delivered April 1. Two additional 
six-colors are on order. (The six- 
color press is described in some detail 
on page 49 in this issue.) Cameras, 
photocomposing machine, whirlers, 
printing frames, and other equip- 
ment is already installed at the new 
plant. 

The New York plant will continue 
to operate with all its present equip- 
ment. The company operates a 
Hoe 50) x 72”. single-color and 
a four- color of the same size at the 
New York plant. 

E. H. Munson is president of the 
concern and Richard Mennigke is 


general manager. 


SHOP VIEWPOINT 


(Continued from Page 47) 


upon the workman. These took more 


time the next day to vectity. Nega- 
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tives had to be re-shot. There was a 
loss taken against the original esti- 
mate, merely because “it looked like 
an easy job” to a salesman who hadn't 
the slightest notion concerning the 
mechanics of stripping or litho art 
handling! 

An ex-letterpressman, turned off- 
set “executive” by virtue of acquain- 
tance with a printer who bought off- 
set equipment, insisted upon order- 
ing paper unsuitable for printing by 
offset, in the face of mumerous pro- 
tests by his pressmen. In fact, he 
threw all the rules out the window 
... and, naturally, reaped the whirl- 
wind in complete production chaaos. 
Man after man quit. The head man 
took no advice from lithographers. 
Heat was turned off, resulting in 
register difficulties, as well as various 
others. Ar last things could get no 
worse, having hit bottom. Compelled 
at last to reverse his stand, in a short 
time this chastened fellow’s plant 
production was retrieved. 

Many similar experiences have 
proven there can be gratifying  re- 
sults achieved by cooperation when 
all who are involved work at. it. 
While most of the letterpress execu- 
tives, on entering offset, have dis- 
played a willingness to try to under- 
stand offset’s requirements, others 
cannot or will not realize the impor- 
tance in cooperating and trusting off- 
set employees. 

Of all the foregoing examples, a 
very able manager with a fine back- 
ground of practical lithographing ex- 
perience aptly remarked: ‘What 
might be a perfectly normal state of 
affairs to an organization built on 
constant bedlam and contusion, is 
a hopeless mess no systematic, highly 
trained craftsman can endure tor 
long.” Naturally, such slovenly 
plants acquire a reputation for the 
careless, slave-driving methods they 
must ultimately resort to in desperate 
attempts to get any sort of production. 
The result is that better grades ot 
craftsmen often refuse to work tor 
them. 

Well-planned, adequate ventilation, 
lighting and sanitation seem to take 
a back seat in many plants, and only 
now are somewhat _ half-hearted 
moves being made to clean up the 


offset shops mushrooming from barns, 
stores, ex-garages and so on. One 
tendency seems to be to slap a few 
lights over the press, anywhere at 
all, usually so that glare from these 
hits a pressman squarely when he ex- 
amines sheets while running his 
press. After a few hours of eye 
strain it is virtually impossible for 
the man accurately to gauge his sheet 
colors and ink feeding. 

All engines, as the human engine, 
require clean air in sufficient quanti- 
ties to keep at top peak operation. 
Wi it is then that many plants never 
plan tor a constant supply of fresh 
air to reach their employees? Men- 
tion ventilation, and mixed emotions 
may register upon the faces of those 
responsible for the building's condi- 
tion. Heaters keep re-heating the 
foul, oil-spray and = dust-laden air 
that is breathed and re-breathed all 
day long by everyone inside the plant. 
Dust collects on rafters, floats into 
ink rollers, and coats floors that never 
are mopped. It is scuffed up into the 
air and breathed, again and again. 
There should be laws compelling 
spotless cleanliness, even in a litho- 
graphing plant. Besides being a strong 
morale factor, a clean place to work 
means less absenteeism and conse- 
quently more reliable planning for 
production. Disease, as we all know, 
is bred by filth and dust. 

As tor other sanitation, there are 
offset employees working in plants in 
this country that provide the most 
antiquated and filthy conditions that 
one could dream of in very bad mo- 
ments only. 

The job ahead is a challenge for 
real ability, understanding, coopera- 
tion ... and plenty of perspiration 
and determination. 


SELLING OFFSET 


(Continued from Page 33) 


service of some kind, that you would 
be obliged to render. 

When the outlying market presents 
this picture, your best bet is to work 
through representatives or agents. 

Consider the case of the letterpress 
printer losing business to offset. May- 
be he would like to put in offset 
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BALDWIN. PRESS WASHERS 


Have been standard for twenty-two years. Owing 
to modernizing of Press design Baldwin Washers 
have kept pace with new methods by using improved 
materials in plastic which wash up quicker and 
cleaner, also protect high finish on metal press 
rollers by preventing scratching or disturbing sur- 
faces and at the same time assuring long life and 
blade economy. 


| 
| 
Baldwin washers are fully patented and will be 
protected against infringement. 


Made by: 


WILLIAM GEGENHEIMER 


Offset Press Engineering 
78-80 ROEBLING STREET 
BROOKLYN, N. Y. 


EVergreen 8-516] 
Laddie! ESTABLISHED 1918 | 


If you want real economy, try today’s 


VULCAN Offset Blankets. 


Not only will VULCAN Offset Blan- more 


kets save time and effort on the part of 
the pressman, but using VULCANS, a text 
' man who knows his job can save paper 
and ink, too. 


| more 
But economy is only a part of the story. 
The important thing is that today’s VUL - readers 


CAN Blankets have an extremely smooth (ABC) 


dense surface, “perfect” resilience and 


remarkable uniformity of thickness. And 


all this adds up to perfect ¢eproduction. more 


Buy VULCAN Offset Blankets — your 


choice of red or black. abvertising 


ulean MODERY LITHOGRAPHY 


PROOFING COMPANY 


FIRST AVENUE & S®th STREET + BROOKLYN 20. NEW YORK The Leading Litho Publication 


Pacific Coast Representative: THE CALIFORNIA INK COMPANY, INC. 
Canadian Representative: SEARS LIMITED, TORONTO 
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equipment but he can't afford it, or 
if he can afford it he can’t get it. 
He sees business getting away from 
him every day just because he has 
no offset equipment 

What he may not know is that he 
has an excellent set-up to handle off- 
set, particularly if he has his own 
typography department and = maybe 
an artist who can make paste-ups. 
He could prepare his copy tor the off- 
set camera and all he would have to 
do would be to have the negatives 
and plates made and the flat. run 
completed. He then could cut it, 
assemble it and bind it in his bindery 
and deliver it to his customer. 

The tact that this condition exists 
today explains the reason that Trade 


This Offset Service to 
Printers means MORE 
PROFITS FOR YOU. 


Let us be your Offset depart- 
ment the same as though you 
were in business for yourself. 


You get the order and we pro- 

duce it for you in our modern 
plant, expertly and rapidly at 
a cost allowing you a_profit- 
able mark-up. Complete service 
from art work to finished print- 
ing, including typography; or 
you can prepare your own copy 
and we will make negatives, 
plates and do the press work, 
returning to you for sorting 
and binding. Write for full in- 
formation explaining  every- 
thing and showing you how 
we help you to sell and PRO- 
TECT YOUR ACCOUNTS. 


OFFSET 
for 
Letterpress Printers 


Don’t lose business, use our 
complete Offset service  de- 
signed to make money for any 
letterpress printer. Your letter- 
head brings full details. 


PRINTERS... . 
DON'T PASS UP OFFSET BUSINESS 


Let us print it for you. A 
Complete plant at your ser- 
vice including layouts, finished 
art, copywriting and printing. 
Don’t fight Offset ... SELL 
IT, right out of your own 
plant! Write for details. 
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Magazines carry the copy otf offset 
printers soliciting this kind of business 
and it is a very good selling talk that 
they have. These ads run something 
like those in column 1. 

There are letterpress printers in 
your outlying market who might wel- 
come your solicitation of this business. 
The trick is to pick the right one. 
which is largely a matter of getting 
acquainted. When once you sign him 
up, a contract for a year should be 
made in which everything is stated, 
prices, service, etc. Your direct adver- 
tising can be sent to him carrying his 
imprint to be mailed to the list that 
you check together. Properly chosen 
connections like this can be profitable 
to both parties. 

Prolonged sales expense is not a 
consideration, for your agent does the 
selling. Your responsibility lies in do- 
ing the printing and in giving him 
good sales ammunition to aid him in 
getting business. Protected territory 
is always one ot the conditions of the 
contract, as important as prices and 
mark-ups. 

Two other opportunities exist in 
most outlying markets for representa- 
tion, namely advertising agencies and 
art studios. 

These organizations create jobs 
trom scratch, and when you get a good 
one he will make a valuable agent. 

In contrast to the contract made 
with a letterpress printer, the contract 
with an agency or art studio should 
state that the party is your authorized 
agent in that territory. It his credit is 
sound, he can open an account with 
you and rebill your work at a mark-up 
agreed upon. It he does not care to as- 
sume a credit obligation, you can bill 
his account direct and credit him with 
the sales commission agreed upon. 

In working through advertising 
agencies and art studios in’ small 
towns, it is often better to bill the 
accounts and credit the agents with 
commissions. In short a better teeling 
exists for all concerned, when the 
offset plant owes the agent something 
each month, instead of vice versa 

Don't worry about the present bus- 
iness picture. There will be plenty ot 
business tor you on your home grounds 


and in the outlying areas if you give 


these markets the study they deserve 
and design a sound sales and_ sales 
promotion plan... and use it. **® 


OFFSET NEWSPAPERS 


(Continued from Page 30) 


papers the Daily orld organization 
has built and is occupying its own 
two-story building and is sure that 
this would never have been possible 
it offset lithography hadn't been 
adopted as the method of producing 
the newspaper. 

One of the latest ventures in the 
field of daily offset papers is the 
Yale Daily News. This 70-year-old 
paper changed over from relief 
methods to lithography with its 
first issue of the 1948-49 under- 
graduate year. One otf the develop- 
ments that made it possible was the 
new model DSJ Varityper. Three 
ot these were purchased tor text 
composition. A 17x22 offset press. 
camera and platemaking equipment, 
and a folding machine were installed 
tor an investment of approximately 
$22,000, and another offset news- 
paper started its career. If conven- 
tional relief printing machinery had 
been installed, the investment would 
have been approximately $100,000, 
the paper's business manager, Vance 
Van Dine, said. 

The Offset Procedure 

The operations involved in pro- 
ducing an offset newspaper are simpler 
to execute than those in relief meth- 
ods. Such tasks as stereotyping, saw- 
ing, trimming, centering, and difficul- 
ties encountered in angle make-up are 
forgotten. 

The steps followed in publishing 
an offset newspaper are outlined 
brietly here to illustrate the above 
statement. 

1. News is gathered in’ conven- 
tional ways with one exception—the 
news camera is used whenever pos- 
sible to assist the story. 

2. Laying out and composing copy 
and advertising are done by one ot 
three methods: 

(a) Linotype slugs are set up 
in galleys. proofs are taken on 
newsprint and corrected. Head- 
lines and display lines for ads are 
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WRITE TODAY 
FOR INFORMATION 
AND PRICES 


THE PRINTING MACHINERY COMPANY 
436 Commercial Square @ Cincinnati 2, Ohio 
Eastern Sales Agency: E. P. Lawson Company 
426 W. 33rd St., New York, New York 


and 


say DRISCOLL ink 


FOR A GOOD JOB EVERY TIME — ON ANY TYPE 
OF PRINTING PAPER — LETTERPRESS, OFFSET OR 
ANILINE, BLACK OR READY-BLENDED COLORS 


MARTIN DRISCOLL & CO. 
FEDERAL STREET, CHICAGO 5, ILLINOIS: 


BRANCH: 407 E. MICHIGAN ST., MILWAUKEE, WIS. 
Affiliated Concern: Great Western Printing Ink Co., Portland, Ore. 
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usually pulled trom proots of hand 
set type. Repro-proots are pulled 
on coated stuck. Sometimes paper- 
type is used instead of foundry 
type, and pasted on a page with 
guide lines on it to show the 
make-up of the paper. Proofs of 
local and national advertisements 
are pasted in position and space 
is lett open tor halftones. 

(b) Atter the galley proofs 
are corrected, the entire page is 
locked up ina steel chase, insert- 
ing a turniture block in the space 
lett tor advertisements and_ illus- 
trations. Repro-proots are pulled 
ot the complete page and proofs 
ot advertisements are pasted in 
position. 

(c) The D.S.J. Varityper and 
the International Business Ma- 
chine P.S.M. typewriter have 
proved successtul in still a third 
system, the so-called “cold type” 
method. Newspapers using these 
machines state that the rate ot 
production is comparable to that 
obtained from the average lino- 


type operator. 


FIRST TIME EVER 
MADE IN THESE 
TWO SIZES 


« 


Especially shaped for 
Retouching and opaquing 
Finest selected Red Sable Hair 
Seamless Nickel Ferrules 

Well Balanced Ivory Handles 
Hand Set with extreme care. 
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It is not necessary to pull proofs 
when using the ‘cold type” 
method because the machine de- 
livers the text in regular column 
size ready tor paste-up. 

3. Advert.sing illustrations are 
clipped from cut service books, deal- 
ers catalogs, metropolitan news- 
papers, or any other source that suits 
the merchandise. National ads are 
usually received in proot form and 
stereotyping is not necessary. Comics 
and feature service material are re- 
ceived in glossy proot torm and dis- 
counts are given to the publisher be- 


cause he doesn’t require mats. 


+. All final copy goes to the paste- 
up desk where a paste-up girl rapidly 
assembles illustrations and proots in- 
to ads. News and picture outline 
proots are pasted in position accord- 
ing to the editor's layout, and blank 
spaces are left tor halftones and any 
other screened material. The tools 
required for this operation are T- 
squares, scissors, rubber cement, pens 
and India ink. 


5. The assembled pages are then 


$1.25 eo. 


000 55 ea. 
75 ec 6 2.50 ea. 


2 $1.0 ea. 6 5.00 ea. 
( Less 10% Dozen Lots) 


M.1. SACHS CO.) 26 cast 23-4 stREET, NEW YORK 10, N.Y. SPrinc 7-6441-2 


photographed with inexpensive paper 
film used for all line work. Half- 
tones are shot on regular film and 
are then stripped into position. 

6. Albumin plates are made and 
the job is ready for the press run. 

The net result can be a more at- 
tractive newspaper, and the editors 
who have adopted offset are happy 
because of the flexibility it offers 
them. No longer do they have to be 
imitators of big-city dailies. They 
have a new road to follow. and while 
it has its twists and turns, the road 
is not burdened with traffic and the 
only limitation is the individual edi- 
tor’s imagination. 

Offset has given small publishers a 
new way ot lowering publishing costs 
that are threatening the existence of 
many, and more of them are turning 
to it as quickly as they can. 

As stated before, it is still in the 
pioneer stage, bur the rough edges are 
starting to become smoother and an- 
other few years may find us taking 
offset newspapers for granted just as 
we now do the linotype, the automo- 
bile and airplane.®*® 
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| Sinclair & Carroll 
Makers of Printing Litho Iak* 


NEW YORK 


This can contains 
more than 
just ink! 


FINE OFFSET INKS 
- 


Into every can of Sinclair & Carroll ink goes the knowledge, experience and 
skill we have developed during many years of research and manufacture of 
lithographic inks. That's why Sinclair & Carroll has come to be known among 
lithographers as ‘' a dependable source of supply 


SINCLAIR & CARROLL CO., Inc. 


LITHO—-INKS— OFFSET 


591 Eleventh Avenue New York City Tel. Plaza 7-2470 
CHICAGO LOS ANGELES SAN FRANCISCO NEW ORLEANS 
440 W. Superior St 1512 Santee St 345 Battery St 404 Magazine St 


Tel. SU 7-348] Tel. Prospect 7296 Tel. Gartield 5834 Tel. Canal 4628 y 


RELIABLE LITHOGRAPHIC PLATE CO., Inc. 


The Pioneer Plate Grainers of America 


‘eee is far more than just 
part of our name. It means to 
ALL PLATES our customers that our plates can be MILL 
INCLUDING THOSE depended on to give first-class results SELECTED 
because from start to finish the graining 
REGRAINED FOR is handled by experts of long experi- METAL 
MULTILITH ence. Our — are — right to USED 
work right—they are reliable! 
ARE MARBLE We carry a full supply of Zinc and EXCLUSIVELY 
RAINED Aluminum Sheets for Offset. Rotaprint (MADE IN U.S.A.) 
G Presses, in fact for all the lithograph 
trade. 


A trial order should “sell” you our services and products. 


RELIABLE LITHOGRAPHIC PLATE CO. 


INCORPORATED 1916 


17-27 Vandewater St. and 45 Rose St., New York, N.Y. Phone: BEekman 
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A. F. Falkenhagan Passes 

August F. Falkenhagan, 70, a re- 
tired lithographer of Erie, Pa., died 
February 11 after a brief illness. He 
is survived by two daughters and 


three sons. 


DIAZOTYPE MATERIALS 


(Continued from Page 36) 


sities intermediate of the extreme den- 
sities typical of line work. Theretore, 
tor continuous tone printing the diazo 
laver has a relatively soft gradation. 
By taking advantage of the range 
ot different colors which can be re- 
produced in the diazo process, a spe- 
cial material, known as Ozachrome 


has been introduced to produce diazo 
pictures in natural color. final 
Ozachrome print consists of an over- 
lay ot three differently colored diazo- 
type film images. These are printed 
trom positives made from tri-color 
separation negatives. The colors for 
the overlay images tollow the same 
system as used in subtractive color 
photography; the blue-green 


image is printed from the red separa- 
tion positive, the magenta trom the 
green separation positive and the yel- 
low trom the blue separation posi- 
tive. Sometimes these three images 
are combined with a black or sepia 
“key” image. 

In the last few years the Ozalid 
process has tound a much wider field 
ot application than previously, par- 
ticularly in the graphic arts. In addi- 
tion to the applications of Ozachrome, 
a product known as Lithofoil is 
adaptable tor lithographic work. It is 
used tor duplication of negatives and 
positives in plate making, and for 
this reason the diazo layer is coated 
on a cellulose acetate film base ot 
005” thickness. Additional current 
and tuture applications ot QOvzalid 
materials in the graphic arts are as 
tollows: 

1.) The Ozachrome Process has 
been used as a masking method by 
binding one of the colors (usually the 
red) to register with the negative 
trom which it was made and then 
making a positive from the composite 
original. In this way, the detail is 


strengthened and the highlight light- 
ened. 

2.) Modifications of the Diazotype 
Process have been used to develop 
printing plates which are prepared 
without the use of traditional bichro- 
mated colloids. One of these is a 
deep-etch method which gives rather 
excellent results and requires a short- 
er processing time than conventional 
methods. The other is a negative pro- 
cess which may possibly be used for 
the production of presenitized plastic 
plates for short-run use. Both of these 
have reached an advanced laboratory 
stage but are not as yet considered 
entirely commercial. 

3.) Ordinarily, Ozalid materials 
can, of course, be used for many 
proofing jobs in the graphic arts field. 
In order to expand the versatility to 
permit the proofing from negative 
originals, a negative proofing paper 
has been studied experimentally 
which gives a red continuous tone 
image, but it requires a rinse in water 
to fix the image. This material will 
not be offered commercially unless a 
definite demand is shown to exist.®*® 
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““National’ carbons contribute to 
our superb, direct color reproduction.” 


= 
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Vincent Fliller 


EINSON-FREEMAN CO., INC. 
Long Island City. N. Y. 


of 


The term National’’ 
is a registered trade-mark of 


NATIONAL CARBON COMPANY, INC. 


Unit of Union Carbide ard Carton Corporation 


M East 42nd St., New York 17, N.Y. 


Division Sales Offices: 
Atlanta, Chicago, Dallas, Kansas City, 
New York, Pittsburgh, San Francisco 
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DON’T 1K AWAY THAT BLANKET! 
will 


Blanket smashes are costly, especially so when they 
occur on rush jobs. Before you discard a smashed 
blanket, try an application of KWIK on the under surface 
... wait a fewmoments . . . go ahead and finish the run. 

KWIK will bring the blanket back to its original level, 
except in those rare cases where an exceptionally bad 
blanket smash results in badly torn fabric. 

Hundreds of plants throughout the country use KWIK 
to effect important savings . . . both in blanket replace- 
ment costs and in running time. 

Order a gallon of KWIK today. . . keep a smal! quan- 
tity at hand on every pressman’s bench. 


GAETJENS, BERGER & WIRTH, INC. 


LETTERPRESS, LITHOGRAPHIC AND DIE-STAMPING. INKS 
Gair Bidg., 35 York Street, BROOKLYN 1, N.Y. 215 So. Aberdeen Street , CHICAGO 7, ILLINOIS 


Now Available For 
Prompt Shipment 


Extra Selected 
Zinc Litho Plates 


pes NG | in all gauges and sizes 
| ILLINOIS ZINC COMPANY 


96 JAY ST., BROOKLYN 1, N.Y. 
3 ; Established 1870 


$09 McGill St. 59 Wareham St. Macauley St. Chicago 32 New York 20 


Conoaian Prices Slightly Higher - 2959 W. 47th St. 630 Sth Ave. 
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From Current Literature in the Graphic Arts 


Abstracts of important current articles, patents, and books are com- 
piled by the Research Department of the Lithographic Technical 
Foundation, Inc. These abstracts represent statements made by the 
authors of articles abstracted, and do not express the opinions of the 
abstractors or of the Research Department. Mimeographed lists have 
been prepared of (1) Periodicals Abstracted by the Department of 
Lithographic Research, and (2) Books of interest to Lithographers. 
Either list may be obtained for 10 cents in coin or U.S. stamps. Ad- 
dress the Lithographic Technical Foundation, Research Dept., Glessner 
House, 1800 S. Prairie Ave., Chicago 16, Il. 


*HOW TO OBTAIN COPIES 


Where titles are marked with an asterisk the original articles can 


be furnished by the Foundation 


(address above) as photographic 


copies at 60 cents per page, plus six cents postage for each four 
pages. PB reports can be secured from the Dept. of Commerce, 
Otice of Technical Service, Washington, D.C., for prices quoted. 
Check or money order should be made payable to “Treasurer of the 


United States.” 


Photography. Tone and Color 

*Process Photography for the Lith- 
ographic Process. Karl Davis Robin- 
son. American Printer 128, No. 1, 
January, 1949, pp. 43, 45, 49, 50 (4 
pages). In line photography the prac- 
tice has grown of establishing a stand- 
ard exposure with variable apertures. 
However, exposure can be more accu- 
rately controlled by varying exposure 
time while diaphragm aperture (at 
maximum resolving power) and illu- 
mination on the coypboard remain 
constant. In halftone photography, 
where aperture is varied as one factor 
in the control of contrast, variation of 
the time of the basic exposure for one 
of the several apertures with varia- 
tion of reproduction ratio must neces- 
sarily be used. 

*Practical Line Photography. Mel- 
vin Gevert. Lithographers Journal 
33, No. 10, January, 1949, pp. 8, 49 
(2 pages). This article discusses 
some of the problems confronting the 
line photographer and some of the 
theory that he might find of value. 
Charts for adjusting exposures and 
apertures for changes in enlargement 
or reduction and for changes in are 
angles are presented. 


*Color Correction Patents. Article 
8. Frank Preucil. National Lithog- 
rapher 56, No. 1, January, 1949, pp. 
30-31, 89 (3 pages). In this article 
the author examines the patents of 
Alexander Murray, Arthur C. Hardy, 
John Yule, and M. Lucio Nerot. 
Hardy’s photographic method of 
masking successively separately ex- 
posed negatives and positives to create 
the color printers is described. His 
preferred method of controlling these 
additive and subtractive exposures 
was by a four cylindered electro-opti- 
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cal apparatus which scans the colored 
original. An improved black printer 
was suggested by Yule that used a 
monopack three emulsion type film or 
plate similar to Kodachrome to record 
a halftone image. Another novel 
method of making a black -printer as 
well as a mask projection system are 
found in a French patent issued to M. 
Lucio Nerot in 1935. This method 
used a special camera which enabled 
color corrected positives to be made 
by contact from separations without 
interfering with mask thickness. An- 
other patented method of making con- 
tact color corrected positives in a cam- 
era is the “autographic’’ method of 
Murray. In this color correction pro- 
cess the filtered optical image of the 
original sketch takes the place of the 
projected mask image of Nerot’s 
method. 


*Halftone Screens for Lithography, 
Part V, J. S. Mertle. National Lith- 
ographer 56, No. 1, January, 1949, pp. 
32-33 (2 pages). The British patents 
of Faulkner, Placet, Swan, and Bell 
are discussed. The halftone screens 
were supposed to be formed by photo- 
graphing various patterns, such as 
wire screen, cloth, or net. These pho- 
tographic or actual wire screens were 
used in contact between the continu- 
ous tone film and the sensitized plate. 


Tone Values and Screens. Charles 
F. King. Inland Printer 122, No. 4, 
January, 1949, pp. 53-56 (4 pages). 
The author discusses the fundament- 
als of halftone photography. The ar- 
ticle covers the function of the half- 
tone screen, how it performs, and 
basie procedures in its use. 


*Photostats in Offset Copy. Ray M. 
Hogan. Modern Lithography 17, Ne. 


1, January, 1949, pp. 29, 95 (2 pages). 
The many uses of photostats in lith- 
ography are listed and _ discussed. 
Predetermined areas on a working 
drawing can be accurately fitted with 
photostats, giving complete copy for 
checking and photographing. Photo- 
stats can be made of finished working 
drawings and sent out for OK’s. Type 
matter, or line illustrations can be 
sizes required and used for repro- 
duction copy. The procedure’ by 
which a photograph or halftone proot 
can be easily and accurately converted 
into a line drawing is described and 
illustrated. Instructions are also 
given for using photostats to advan- 
tage in assembling line drawings to a 
composite design. 


*The Mercurie Chloride Intensifier. 
Richard B. Willcock. British Journal 
of Photography 96 ,No. 4628, January 
28, 1949, pp. 39-41 (38 pages). The 
author reviews two-bath mercuric 
chloride intensifiers. These include 
blackening the bleached image with 
sodium sulfite, ammonia, Monckho- 
ven’s blackener, normal redevelop- 
ment, sodium sulfide, and thiocarba- 
mide. Details of their use are de- 
scribed. 


Photo-Mechanical Printing Process- 
B. Liebowitz. British Patent No. 
576,838 (August 9, 1943). A_ half- 
tone negative having opaque portions 
corresponding to the highlight sec- 
tions of an original drawing and half- 
tone portions corresponding to the 
tone sections of the drawing, is pro- 
duced on light-sensitive photographic 
material by giving the tone sections 
of the drawing such a color that at 
least the lightest portions of the tone 
sections have a tint to which the 
light-sensitive material is little sensi- 
tive and by thereafter photographing 
the drawing on to the light-sensitive 
material successively through a half- 
tone screen and without the screen. 
Abridgement of Specifications, Brit- 
ish Patent Office, Group Series 
560,001 to 580,000, pp. 287-8. 


Dry Developing Negative. Sam 
Charles Slifkin, assignor to General 
Aniline and Film Corporation. United 
States Patent 2,459,136 (January 11, 
1949). A process of reproduction 
which comprises subjecting a base 
having a coating comprising mercuric 
chloride, ammonium oxalate and fer- 
ric oxalate to light from an image 
to be reproduced, then exposing said 
composition to ammonia. Official 
Gazette 618, No. 2, January 11, 1949, 
p 634, 


*Research Results on Halftone Dot 
Formation and Structure. Arthur P. 
Eymann. Photo-Engravers Bulletin 
38, No, 6, January, 1949, pp. 12-23 (12 
pages). The author discloses the re- 
sults of his experiments on the forma- 
tion and structure of the halftone dot. 
He concludes from his results that 
during the exposure, keeping other 
factors constant, the most stable re- 
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The Direct Reproduction Corporation Announces 


A PERFECT SUBSTITUTE FOR GLASS 


A transparent, translucent or opaque plastic sheet with 


a press polished or m 


Our Dyrite Clear Press Polished sheet is a perfect base 
for the lithographic craftsman when stripping positives 
or negatives for making deep etch or albumen press 


atte surface which holds its size. 


Our Dyrite Clear Matte One Side sheet has an ideal 
surface for air brush, fine line drawing, original color 


separations and all phases of drafting work. 


plates for close register work 
in a 36 x 48” size, and can be obtained in any thickness from .010" up 


Write or call for your free samples and price list. 


DIRECT REPRODUCTION CORPORATION 


811-813 UNION ST. BROOKLYN 15, N.Y. ULSTER 7-6116-7 


Our new plastic sheet 


PROBLEMS 


DOES IT AGAIN ve 
HERE! 


Adds 
two more 
Zenith 
Grainers 
for 
Better 
Service 


Join many of the nation’s finest lithographers 
and printers who have turned to Triangle Ink. . . 
and Triangle Service... and found them unbeatable 
for sheer results. 

You'll find the working characteristics of our 
inks, as well as their quality, a big aid to better 
printing production. Add to this our well known 
cooperative and experienced service, and discover, 
as so many already have...that it pays to do 
business with Triangle. 

Get in touch with us today. 


over 25 years service to fine Lithographers and Printers 


Twenty-nine years of graining 
experience assures your getting 
top quality plates that will please 
your platemaker and pressman 


Send your next graining order to: 
-WILLY'S - 


q | PLATE GRAINING CORP. 


350 West 31 St.. New York. Phone PEnna 6-7324 


Tie up your selling of cotton-fiber 
letterheads, matching envelopes 
and forms with this powerful 
national advertising campaign 


COMPLETE Plus... .. 


EVERY PHOTO ESSENTIAL 


FOR THE 
LITHOGRAPHER 


For 29 years NORMAN WILLETS has 
been the first source of supply for 
Lithographers for everything photo 
graphic from film. plates and chem 
icals to the installation of complete 


STOCK OF 


plants 
WRITE FOR OUR CATALOG 


NORMAN-WILLETS 


326 WEST WASHINGTON STREET - CHICAGO 6, ILLINOIS 
TELEPHONE RANDOLPH 6-8300 


FOX RIVER PAPER 
CORPORATION 
Appleton, Wis. 
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sults are given if the aperture size 
is not altered (one-stop). 


Planographic Printing Processes 
Lithographic Printing Plate. W. G. 
Mullen. United States Patent 2,444,- 
205. A lithographie printing plate is 
disclosed which comprises a water- 
resistant base sheet having super-im- 
posed on it a casein-resin primer, a 
layer of pigmented casein, a layer of 
a mixture of water-soluble and water- 
insoluble polyvinyl aleohol and an 
outer layer of polyvinyl alcohol and 
casein. The top three layers are sen- 
sitized with bichromate. Monthly Ab- 
stract Bulletin 34, No. 11, November, 
1948, p. 498. 


Planographic Printing Plates. W. 
C. Toland and E. Bassist. British 
Patent 577,832 (December 8, 1942). A 
coated paper to be further coated with 
a light sensitive material for use as 
planographie printing plate. Kraft, 
parchment or fiberboard is coated with 
a urea-formaldehyde resin containing 
hardener such as hexamethylene tet- 
ramine, then with an aqueous colloidal 
suspension such as polyvinyl alcohol, 
gelatin, albumen. Combination is 
water-receptive with the resin partial- 
ly dry, and is water repellent and 
firmly bonded when completely dry. 
Abridgment of Specifications, British 
Patent Office, Group XX, Series 560,- 
001 to 580,000, p. 307. 


Paper and Ink 

*Physics and Chemistry of Pig- 
ments. C. E. Barnett. Industrial and 
Engineering Chemistry 41, No. 2, Feb- 
ruary, 1949, pp. 272-279 (8 pages). 
The optical performance of pigments 
is related to the three phenomena of 
absorption, refraction and scattering, 
and the influence of each is discussed. 
Recent research in the surface chem- 
istry of pigments (wetting, heat of 


wetting, adhesion, interfacial tensions, 
contact angle hysteresis, etc.) is sum- 
marized. 


*Greasing of Lithographic Inks. A. 
C. Zettlemoyer. American Ink Maker 
27, No. 1, January, 1949, pp. 27-29, 
61 (4 pages). Modern Lithography, 
17, No. 2, Feb. 1949, pp. 30-32. Causes 
of greasing of lithographic plates are 
discussed and ten of them listed. A 
theory is presented regarding the 
greasing mechanism. Several tests for 
the greasing tendency of lithographic 
inks which are being investigated are 
described. 


Humidity and the Paper-Maker. A. 
Lees. Paper-Maker 116, No. 4: TS33- 
38 (October, 1948). The fundament- 
als of hygrometry are explained, in- 
struments for measuring and controll- 
ing humidity are described, and the 
problem of humidity in relation to 
paper finishing is discussed. Paper 
conditioning in the mill is desirable 
and many attempts have been made 
to condition paper on the paper ma- 
chine itself. However, for high-class 
paper it is usually necessary to con- 
dition it in a separate unit. Brief ref- 
erence is also made to methods of air 
conditioning and dehumidification. 
Bulletin of the Institute of Paper 
Chemistry, 19, No. 4, December, 1948, 
pp. 259-60, 


The Conditioning of Paper. A. Hugh 
Rutt. Svenk Papperstidn 51, No. 18, 
413-17 (September 30, 1948). The 
Air Conditioner, an enclosed continu- 
ous conditioning chamber following 
the paper machine and operating at 
37.7 C. and 90% R.H., is deseribed 
in detail and illustrated. The follow- 
ing results are claimed with the in- 
stallation of this machine: the con- 
ditioned paper always contains the 
requisite amount of moisture; the 
moisture content is uniform across 
the web; static electricity and curl 
are completely removed; the printed 
paper lies flat and is very easily han- 
dled, and if the printer has good ware- 
house accommodations and reasonably 
good printing rooms, register is found 


to be absolutely accurate even with 12 
colors. Bulletin of the Institute of 
Paper Chemistry 19, No. 4, December, 
1948, p. 260. 


*Automatic Moisture Recording for 
Paper Users. A. G. Hope. Paper and 
Print 21, No. 4, Winter, 1948, pp. 332, 
334 (2 pages). The latest instruments 
for automatic moisture recording are 
described. They give a direct and im- 
mediate reading of the moisture con- 
tent by the resistance which this mois- 
ture offers to the passage of a fine 
electric current. This is amplified and 
the result made to appear on an indi- 
cator dial in percentage figures. For 
single sheets of paper, a clamp type 
of arrangement makes the necessary 
contact, while a bayonet type of ex- 
tension is specially suited for testing 
stacked paper. The application of 
these recorders in paper making and 
in printing is discussed. 


*Paper As Applied to Photolitho 
Offset. A. E. Rayner. British and 
Colonial Printer 144, No. 1054, Janu- 
ary 14, 1949, pp. 37-39 (3 pages). A 
wider variety of papers can be used 
in offset lithography than in most 
other printing processes. However, in 
order to obtain the best results in 
this process certain qualities are de- 
sirable in paper. These qualities are 
listed and discussed. The various 
characteristics of papers made from 
rag, esparto grass, and wood pulp are 
briefly summarized. Paper troubles 
occurring in offset lithography which 
are discussed include picking, fluff, 
moisture and humidity troubles, chalk- 
ing and powdering, and offsetting. 


Lith h a } 


*Take Off From Buffalo. National 
Lithographer 56, No. 1, January, 1949, 
pp. 28-29, 72, 74, 76 (5 pages). This 
is the first in a series of interesting 
lithographic careers. John A. Eckert, 


STRENGTH 


COVERING PAPERS: 


PRINTABILITY 


MADE BY 


GREETING CARD PAPERS: 


THE UNITED MANUFACTURING CO. 


SPRINGFIELD, 7 MASS. 
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BEAUTY 


‘let the Pluess Lithographers: 
make your color 


Gr CLEVELAND 15, One 
“Goetz Cmetican” 


i PRECISION PHOTO-LENSES 


An American Product Since 1899 


ae will give you a lifetime »f 
profitable satisfaction 


GRAPHIC ARTS SUPPLIES GOERZ DAGOR Fea 


iy The favorite universal all-purpose lens, color-corrected, wide-angle, 
convertible—for i i 1 ial and amateur 
scenic views, groups, banquets, color film, copying, enlarging. 


: GOERZ SUPER DAGOR 
: The wide-angle lens, greatly ded ‘age, ibl 
GOERZ DOGMAR F4.5 


The perfect speed lens, I d ibl For news, 
sports, portraits, :neral work, color film. 


GOERZ ARTAR F9 to FI16 


Ms ° The apochromatic process lens. for color separation with perfect 
j register in the final process, also for black and white commercial 
work. 


GOERZ GOTAR F6.8, F8, F10 


copying and enlarging. 
GOERZ HYPAR F2.7, F3 
GOERZ APOGOR F2.3 


The movie lenses with microscopic definition. 


e GOERZ MOVIE CAMERA ACCESSORIES 


The CALIFORNIA INK co., Inc. Order thru your dealer now 


for delivery as soon as possible 


Headquarters 


545 Eee ST. @ SAN FRANCISCO 11 The CP: GOERZ AMERICAN 


OPTICAL COMPANY 


Office and Factory: 317 E. 34th ST.. NEW YORK 16, N. Y. 
ML-3 


Save Paper and Eliminate Guess Work 
USE THE NEW AND IMPROVED 


PAPER HYGROSCOPE 


Simply insert the instrument in a skid of paper. It tells im- 
mediately whether paper requires conditioning, and how much. 
Exact moisture content can be read for careful balancing with 
pressroom. Helps eliminate a principle cause of misregister. 


Patented by LITHOGRAPHIC TECHNICAL FOUNDATION 


and used by all leading lithographers and paper manufacturers 
such as Kindred, MacLean: Kellogg & Bulkeley: U.S. Dept. of 
Interior: Consolidated Litho: A. Hoen: and many others. 


Instruments in Use Should Be Re-equipped With 
the New and More Accurate Dial 


FOR DETAILS WRITE 


ACCURATE MACHINE & TOOL CORP. 
7 Chatham Square, New York 2, N. Y. 
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president of Columbia Planograph 
Company, Washington, D. C., is the 
subject of this article. He started his 
career in 1884 running an ink mill and 
has seen lithography progress from 
the days of stone lithography to pres- 
ent high speed operation. 


*Research "Round the World. Karl 
Davis Robinson. Modern Lithography 
17, No. 1, January, 1949, pp. 45, 47, 
97 (38 pages). Lithographic research 
in Britain, Sweden, and throughout 
the world is discussed. The trend ap- 
pears to be toward exchange of data 
and cooperation between the various 
countries. The Lithographic Technical 
Foundation has cooperative arrange- 
ments with technical foundations in 
England, France, Holland, Sweden, 
and New Zealand, and is exchanging 
publications for ones from England, 
France, Russia, Holland and Sweden. 
Requests have been received for per- 
mission to translate Foundation pub- 
lications into 6 languages, and LTF 
now has members in 18 foreign coun- 
tries. 


Graphic Arts—General 


Printing Apparatus. William C. 
Huebner. UL'nited States Patent 2,- 
460,504 (February 1, 1949). Remov- 
able press cylinder and means of re- 
moving it from press. Official Gazette 
619, No. 1, February 1, 1949, p. 165. 


*Advances in Adhesion Study. Char- 
les R. Bragdon. Interchemical Review 
7, No. 3, Autumn, 1948, pp. 79-82, 87 
(5 pages). A description of the Inter- 
chemical “Adherometer” for testing 
the adherence of organic coatings to 
metal surfaces. A knife edge actually 
removes the film from the surface, 
and the force required to effect the 
removal is measured quantitatively 
on a dial. 


*Technology and Research. Printing 
Equipment Engineer 77, No. 4, Janu- 
ary, 1949, pp. 23-28 (6 pages) ; Print- 
ing Magazine 73, No. 1, January, 
1949, pp. 72-74, 106 (4 pages). Ap- 
proximately 260 persons attended the 
meeting of the Research Committee 
of Printing Industry of America in 
Columbus, Ohio, on December 6 and 
7. The necessity for intensified scien- 
tific research in the commercial print- 
ing industry was brought out by the 
lectures and demonstrations. This 
group decided to proceed with the or- 
ganization of a commercial printing 
industry research coordinating society 
and the organization of an overall 
technical society. 


Printing and Mechanism Therefor. 
Goss Printing Press Company, Ltd.. 
British Patent No. 604,012. Res. As- 
soc. Brit. Rubber Manufrs. Summary 
Current Lit. 1948, 26 (10) 828 A 
method of printing electrically is de- 
scribed in which transfer of ink from 
an ink carrier to the sheet being 
printed is effected by developing a 
potential difference between the citr- 
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rier and the sheet and controiling the 
current flow at the instant of ink 
transfer. The printing mechanism for 
carrying out the process includes a 
roller having a surface of electrically 
conductive rubber. Printing Abstracts 
3, No. 12, December, 1949, p. 450. 


“Industrial Applications of the 
Sodium Silicates. Reynold C. Merrill. 
Industrial and Engineering Chemis- 
try 41, No. 2, February, 1949, pp. 334- 
345 (12 pages). Combining detergent 
properties with freedom from attack 
on most metals, the sodium silicates 
can be used as effective metal clean- 
ers of Al, Cu, steel, and brass. The 
protective action of the silicate is ap- 
parently due to an invisible film of 
silica, or metal silicate, which does 
not interfere with electroplating. k&*® 

R. Hoe & Co. Reports 

A number of metal decorating 
presses, delivered to American Can 
Co. and Continental Can Co., as 
well as new designs in paper offsei 
presses, were reported in the annual 
report, just issued by R. Hoe & Co., 
New York. Unfilled orders as of 
September 30, 1948, amounted to 
$28,425,000, compared to $29,966,- 
QOO a year before, Joseph L. Auer, 
president, reported. Among about 
300 units of large press equipment 
shipped during the 1948 fiscal year 
was the bulk of the largest order for 
rotogravure press equipment ever 
placed. This was tor Triangle Pub- 
lications, Inc., Philadelphia publish- 
ers of the /nquirer and the maga- 
zine Seventeen. 

New Plastic Binding Machine 

A new machine which inserts plas- 
tic coil binding (or wire coil bind- 
ing) into books several times faster 
than can be done manually has just 
been announced by Tauber Plastics, 
Inc., 200 Hudson Street, New York. 
This machine, called the Tauber In- 
serter, is now in production and 
early deliveries are promised by the 
firm. 

Sleight Appoints Agency 

L. Hraback, president of 
Sleight Metallic Ink Companies, 
Inc., Chicago, announced the ap- 
pointment of DuFine-Kaufman, Inc., 
New York, to handle the company’s 
advertising and public relations. Her- 
bert Kaufman is the account execu- 


tive. 
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Step 


Repeat! 


Not a machine for 
sale but a service 
to supplement your 
plate department. 


We specialize in nega- 
tives, positives or complete 
plates for single or multi- 
color work such as labels, 
razor blade wrappers, pre- 
cision instruments on met- 
al or plastic, metal toys, 
etc. 


John C. Crozier 
1290 CENTRAL AVE. 


Hillside, N. J. 
Telephone: WAverly 3-9467 
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a definite time and money saver. 


Top-Sheet can 


on business letter- 
head for samples 
and literature. 


THREE CRAFIINT “CORNER-CUTTERS” 
FOR THE LITHOGRAPHER 


oe Craftint Top-Sheet a transparent film on 
which is printed opaque shading tones. 

& used over the art for shading, 
or with a negative for direct “burn-ins”. 


THE CRAFTINT MANUFACTURING CO. 
1613 COLLAMER AVENUE © ¢ ¢ CLEVELAND 10, OHIO 


- Craftint Doubletone drawing paper, the _ Craftint Multicolor Drawing Board and 
magic-like paper with the processed-in Film processed with properly angled 
screen patterns which permits the artist to do screen patterns is adaptable to both albumen 


mechanical shading on the art itself . . . Here is and deep-etch plates. This is a genuine “corner 


cutter” in four color work. 


You'll find Craftint negative opaques, 
pure rubber cement, and retouch colors 
dependable “corner cutters”, too. 


J 


»ROCKET« 


Rotogravure Presses 
Laminating Machines 


Superlative Multi-color Work ... 
Minimum Makeready ... 
High Speed ... Low Cost 


Manufactured by: 


INTA-ROTO MACHINE COMPANY 


RFD 6 RICHMOND, VIRGINIA 


PRECISION 
QUALITY 
DURABILITY 


In HALFTONE 


‘and MEZZOGRAPH 
SCREENS 


-.-Yet Costs are Unusually Low! 


Users of International Screens find them of a quality 
and precision sharpness comparable to the finest 
screens ever produced. They find in them a greater 
durability and higher resistance to scratching. Yet 
the same expenditure required for only a few screens 
of other types has permitted the purchase and use 
of International Screens which will meet the full 
range of a plant’s requirements. 
A new folder describes these screens in complete 


detail, lists prices, and includes information on 
our five day trial offer. Write for it today. 


MOORE LABORATORIES 
70 West Montcalm Street Detroit 1, Mich. 


INTERNATIONAL SCREENS 


Chrome Steel 
GRAINING BALLS 


% Large Variety of Sizes 
Highly Polished 
% Hardened Through 


Samples Sent on Request 
E. E. Brennan Company 


Established 1907 
17 South St New York 4, N.Y 
Telephone BO 9.2127 


OFFSET PLATES TO THE TRADE 


BAKER REPRODUCTION COMPANY 


208 South Jefferson Street 
CHICAGO 6, ILLINOIS 
ALBUMEN . . . . . .  DEEP-ETCH 
COMPOSING MACHINE 
All Sizes— 
HARRIS-WEBENDORFER-MULTILITH 


Quality . . . Satisfaction Guaranteed 
Complete Copy Preparation 
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Report Wage & Hour Violations 

On the basis of limited inspections 
in the commercial printing and book- 
binding industry during the 1948 
fiscal year, it was revealed that em- 
ployers owed $111,414 to 1,606 em- 
ployees as back wages because of 
violations of the Fair Labor Stan- 
dards Act (the Federal Wage and 
Hour Law) and the Public Con 
tracts Act. 

This is shown in the 1948 annual 
report just submitted to the 81st Con- 
gress by William R. McComb. ad- 
ministrator of the Wage and Hour 
and Public Contracts Divisions, U. S. 
Department of Labor. The report 
covers the 12-month inspection period 
ended June 30, 1948, during which 
739 commercial printing and_book- 
binding establishments were inspect- 
ed. 

Failure to make proper payment 
for overtime work was found to be 
the most common type of violation, 
most of the back wages being allotted 
to employees for this reason. Part of 
the back wages was owed because 
some employees had not always been 
paid the 40c per hour wage minimum. 
Violations of the child-labor pro- 
visions of the Wage and Hour Law 
and of the Public Contracts Act also 
were disclosed. 

On the basis of the inspections 
which could be made during the 1948 
fiscal year in the commercial printing 
and bookbinding industry, Mr. Mc- 
Comb states that it appears that many 
employers still are uncertain about 
how these basic wage and hour laws 
affect their employees. 

The Fair Labor Standards Act 
(the Wage and Hour Law) is more 
generally applicable, affecting employ- 
ees engaged in interstate commerce or 
in the production of goods for inter- 
state commerce, including occupations 
necessary to such production. In ad- 
dition to its minimum wage require- 
ment of 40 cents an hour, this law 
provides that work after 40 hours a 
week must be paid at the rate of at 
least time and one-halt the employee's 
regular rate of pay. 

Administrator McComb attributes 
most Wage and Hour Law violations 
to improper calculation of overtime 
compensation and improper applica- 
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tion of the exemption provisions. He 
advises employers in doubt about any 
provisions of either law to consult 
the Divisions, whose regional offices 
are located in Boston, New York, 
Philadelphia, Birmingham,  Cleve- 
land, Chicago, Kansas City, Dallas 
and San Francisco. 

Visitor From Sweden 

Erik Paulander, reproduction man- 
ager of the Swedish Printing Corp.., 
said to be the largest graphic arts 
company in Europe, during February 
visited the graphic arts industry in 
the East. He visited several large 
lithographic plants in New York and 
Philadelphia, and spent two weeks at 
the U.S. Coast & Geodetic Survey, 
Washington, D.C. Samuel Sachs of 
that agency, acted as consultant to 
the Swedish concern last year for 
several months, and was host to Mr. 
Paulander during part of his visit to 
the U.S. 

Mr. Paulander was interested in 
the use of plastic sheets in map repro- 
duction as used in Washington, and 
also demonstrated the Swedish use of 
Uva-Chrome, a_ pre-war German 
technique for producing a color trans- 
pareney with the individual colors on 
separate films fastened together. It 
was thought that this might have an 
application in the proving of retouch- 
ing work on continuous tone nega- 
tives betore making the screened posi- 
tives. 

New Canadian Plant Completed 

Completion of the new British 
American Bank Note Co., Ltd., plant 
in Ottawa has been announced. Due 
to new features the relative efficiency 
will be increased by more than 20 
per cent, according to C. G. Cowan, 
president of B. A. Bank Note Co. 
This represents the result of more 
efficient utilization of floor space, a 
material reduction in non- productive 
handling time, and a reduction of 
spoilage, which can be accomplished 
with the closest atmospheric and 
lighting controls. 

Devoted entirely to the production 
ot bank notes, stamps, securities and 
other forms of engraving and _print- 
ing, the plant required complete air- 
conditioning. 


J. W. Valiant of Harris Dies 

John Wilson Valiant, 61, vice 
president and a director of Harris- 
Seybold Co., Cleveland, died March 
12 at a Miami, Fla. hospital following 
a long illness. Mr. Valiant had been 
with the firm since 1922, and was 
for many years eastern district mana- 
ger in New York, until his recent 
retirement. ‘Val’ was active in trade 
affairs for many years, and was a 
member of the Litho Club of New 
York, the Craftsmen, and the Printers 
Supply Salesmen’s Guild of New 
York. 

Penrose Annual Issued 

The Penrose Annual, 1949, a com- 
prehensive review of the graphic arts, 
was recently issued in England for 
the first time since early in the war. 
It is edited by R. B. Fishenden, and 
published by Lund Humphries and 
Co., Ltd., 12 Bedford Square, Lon- 
don, WCl. The volume contains 140) 
pages of text and another 140 plates 
and inserts. There are 50 articles, 
and a section of printing represen- 
tative of the work of 1948. 

The volume is already out of print, 
Mr. Fishenden told Modern Lith- 
ography, but the next volume is to 
come out in the fall. 

e 


Handschy Buys Indiana Firm 
A. E. Handschy Co., Chicago, has 
announced the purchase of the Pivot 
City Ink Co, Indianapolis, Ind., 
from heirs of the former owner, the 
late Leon Grady. Operation of the 
plant will be continued as a branch of 
the Chicago company for production 
of the Handschy line of lithographic 
and letterpress inks, it was stated by 
E. C. Friesendorf. vice president of 
the Handschy firm. 


Canadian Firm in 40th Year 

The Federated Press, Ltd., print- 
ers and lithographers of Montreal, 
Canada, recently mailed a reproduc- 
tion of an architectural etching by 
Canadian artist Frederick B. Taylor, 
to commemorate the 40th anniversary 
of the company. Starting from a small 
print shop with five employees, the 
firm now occupies its own eight story 
building at 1187 Bleury St. 
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Absolutely Me Vibretien 


the Period of ex posure to compensate for fluctuating light intensiti 


Automatically shortens or lengthens 


The LUXOMETER'S exclusive end patented features mate it the only fi -integrating 
instrument to win the acclaim of Graphic Arts authorities all over the coll Its proven 
superiority is attested by the great number of users who heve reordered . . . many plants 


EMPCO SILENT SHUTTER with @ LUXOMETER on each comers, photo-composing machine and printing frame. 


Contact your desler for « demonstration in your plant or write for complete date 
mentioning dealer's neme. 


ELECTROMC MECHAMCAL PRODUCTS (0. 


North Virginia (antic City, 


GET SET...with 
| coop orrser EGUIPMENT 


DEMINERALIZER At New LOW? prices: 


DELIVERS HIGH SPEED WEBENDORFER OFFSET 


DISTILLED QUALITY Roll fed. Maximum size roll 15”. Stationary cut-off 
16”. AC, single phase, 110/220 volt, 60 cycle motor 
WATER equipment. Remarkably fost speed range from 8,000 
to 14,000 impressions per hour. Can be seen running. 
diately. 
Right Off Your Tap ! 


ALSO AVAILABLE 
Now it is practical for your litho- 


graphic plant to have pure water 41 x 54” HARRIS Two Color Offset 
always available for your work. By 41 x 54” MIEHLE Two Color Offset 
simple ion-exchange filtration through 36 x 48” HARRIS S7L Offset with high pile 
onverted to a chemical purity equa - 
to distilled water—A oh Sauet” fee 28 x 42 HARRIS S8L Offset Press 
photo-lithography. with positive delivery. 
17% x 22%." MAC WEBENDORFER Offset 
ae ee 22 x 29” BIG CHIEF WEBENDORFER Offset 
11x 17” MULTILITH Model 1366 
ante 10 x 16” MULTILITH Model 1227 


Pure water constantly available 


. plus hundreds of other offset bargains 
ow cost 


Write for Folder HML WRITE AT ONCE FOR FULL DETAILS 


13828 Columbia Road, N.W. AVE CLEVELAND 14 0 © 722 SHERMAN ST CHICAGO S ILL SOO W CONGRESS ST DETROIT 26 mice 
161) Merry 0269 
Washington 9, D.C. 


A Film 
Scribing Tool 


scientifically 
designed for 


Ruling Negatives 
Litho Ruled Forms - QUICKER - EASIER - BETTER 


*% Perfect uniformity of rules—no film spoilage. 
% 6 cutting heads in set: 4 for single rules from hairline to 


treet 1-point rules; 2 cutting heads for double rules. 
A postcard will bring descriptive literature 
icago 9, inois 


$00 LONSDALE 8LOG DULUTH? MINNESOTA 
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A. E. TOMKIN COMPANY TURNER PRINTING MACHINERY - Te 

: Albumin and Deep Etch Plates in All Sires 
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All classified advertisements are charged for at the 
rate of ten cents per word, $2.00 minimum. ex 
those of individuals seeking employment, where the 
rate is five cents per mn, $1.00 minimum. One 
column ads in a ruled $7.50 per column inch. 
Address replies to Classified Advertisements with Box 

Number, care of Modern Lithorraphy, 254 W. 31st St., 
New York 1. Closing date: 28th of preceding month. 


Help Wanted: 


POSTER ARTISTS, DOT ETCH 
artists, steady employment. McCand- 
lish Lithograph Corp., Roberts Ave. 
& Stokley St., Philadelphia 29, Pa. 


OFFSET PRESSMAN: Miehle 2- 
color offset pressman wanted for west 
coast. Must be thoroughly acquainted 
with press and able to produce finest 
quality. Unusual opportunity with 
growing concern for right man. Ad- 
dress reply to Box 247 “% Modern 
Lithography. 


Al PRESSMAN: Must be capable 
handling finest four color process. 
Permanent job. First class city in 
southwest. Fine working conditions. 
Give us complete details of your ex- 
perience, previous connections, earn- 
ings and references. Your reply will 
be held in strict confidence. Address 
Box 248 % Modern Lithography. 


COLOR Must 


RETOUCHER: 
know masking methods and be Al dot 
etcher. Finest color work, extra high 
quality standards. Give us details of 
your experience, previous connections, 
earnings and references. Write to- 
day-this is excellent opportunity for 
capable craftsman. Address Box 249 
% Modern Lithography. 


A WELL ESTABLISHED Wash- 
ington, D. C. Lithographic firm seeks 
an outstandingly qualified man _ to 
head its camera and platemaking de- 
partment. The job would require that 
the applicant be qualified in top black 
and white halftone photcgraphy and 
have a good working knowledge of 2 
color stripping and deep etch plate- 
making. Excellent salary is being of- 
fered. Housing can be arranged im- 
mediately. Our employees know about 
this ad. Address Box 250 % Modern 
Lithography. 


~ LITHO ARTIST OR DOT etcher: 
Excellent opportunity for qualified 
man to head litho art department in 
plant handling greeting card work. 
Write American Color Process Co., 
3147 W. 33rd St. Cleveland, Ohio. 


WANTED: High grade man with 
broad experience in all phases of off- 
set to supervise operation and pro- 
duction of department in medium size, 
well-established plant in the midwest. 
Fine opportunity and good salary 
commensurate with ability. Address 
Box 251 % Modern Lithography. 


Situations Wanted: 


FOREMAN: Two-color offset press 
man. 20 years experience on fine color 
process display work. Full knowledge 
of color matching and production me- 
thods. Desire change. New York 
area preferred. Address Box 252 % 
Modern Lithography. 


FOREMAN: Progressive _litho- 
graphic foreman, 40 years of age, 
over 20 years experience in press- 
room on all kinds of lithographic mat- 
ter, experienced mechanic on all types 
of Harris presses, desires connection 
with progressive firm, western loca- 
tion if possible. Reply Box 253 % 
Modern Lithography. 


TECHNICAL EXECUTIVE OR 
ASSISTANT: Thorough, practical 
lithographic and _photomechanical 
background in all phases; art, ca- 
mera, platemaking, press, supervision, 
development, research. Ideal key man 
for installation or expansion program, 
or for special projects. Address Box 
254 % Modern Lithography 


VETERAN: Desires opportunity 
to learn any phase of offset litho- 
graphy. O. J. T. training or other- 


wise. Address Box 255 % Modern 
Lithography. 
WORKING FOREMAN:  Experi- 


enced offset foreman interested in job 

in medium size shop as working fore- 

man. Have had 20 years experience 

on presses doing highest quality color 

work. Write Clarence W. Bausman, 

71 E. Maynard Ave., Columbus Ohio. 
(Turn the Page) 


FOR SALE 


HARRIS 22x34 Model EL Off- 
set Press, Serial +150. Com- 
plete with electrical equip- 
ment for 220 volts, 3 phase, 
60 cycles alternating cur- 
rent. Reasonable price for 
immediate delivery. 

SEYBOLD Auto clamp paper 
cutters 48” and 50”. 

CHRISTENSEN and ROSBACK 
Gang Stitchers. 

SHERIDAN (Rowe) Continu- 
ous 3 Knife Trimmers. 

CLEVELAND Automatic Fold- 
ers 26x40” and 14x20”. 


J. SPERO & CO. 


549 W. Randolph St., Chicago 6, Ill. 


Phone: Andover 3-4633 
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CONTROL WITHIN 


* REPORTED BY USERS Get the mest out ofyour 
negatives with the saf- 
est water control made. 
Used in leading labs for 
B&W, Coler and X-Ray 
film developing. 
back its cost many 
times a year. Order 
thru photo supply firms. 
THE POWERS REGULATOR 
CO., 2720 Greenview 
Ave. Chicago 14, ill. (p48) 


Send for 
Circular 
PD-358 


THERMOSTATIC WATER MIXER 


PRODUCTIVE 
EQUIPMENT 


Moderately 
Priced 


© 2 36x48 four-color Cottrells 
May be seen in operation. 


© 1 44x64 Two Color Miehle Offset 
Press. Fine Condition. May be seen 
in operation. 

© 3 Knife Rowe Continuous Trimmer 

© Miller Major less than ten years 
old 

© 2 GT Harris Two Color Offset Press- 
es, size 41x54 


© 2 S7L Harris Offsets with high pile 


deliveries 

© 2 38x56 Sheridan Chain Drive 
Embossers 

* Model 14 Linotype, serial number 
over 40,000 


© 3 Intertypes in excellent mechani- 
cal condition 


© 12x18 Rice Unit rebuilt to new 
standards 


© 2 10x 15 Kluge Units 


© 20” Domore Virkotype Embosser, 
late style 


© 44x64 UPM. Bronzer 


We have several financially responsi- 
ble people interested in the purchase 
of complete plants as operating units 


“Producers of the Speedisealer’’ 
64 W. Randolph Street 
CHICAGO 1, ILLINOIS 
Financial 6-3935 
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The 
NEW, IMPROVED 


EXTENSION 


MODEL ACE-UP ‘ano 
RY 
DELIVE RAISED 


SECURE INVESTMENT 


In hundreds of plants, these 
modern EXTENSION DELIVER- 
IES are increasing prefits. 
Write NOW to Dept.M 
for new illustrated folder. 


THE RATHBUN BIRD COMPANY, INC. 


7? WEST BROADWAY ANO NEW TORR 12 


A 
CRAMER 
PLATE 
FOR EVERY 


REPRODUCTION 
NEED 


From the subject of sharpest contrast to the one of 
most delicate tone blending, there is a Cramer Plate 
to help the camera man reproduce the original with 
highest fidelity. 


REPRO-GRAPHIC 


CRACO-LITH 


SUPER CONTRAST 


CONTRAST 


CRACO-LITH ORTHO 


CRAMER 25 


ALPHA 


PANCHROME 


SPECIAL PANCHROME 


PANCHROME PROCESS 


G. CRAMER DRY PLATE COMPANY 
Lemp and Shenandoah Ave. St. Louis 4, Mo. 


HAVING ART PROBLEMS? 


THEN READ 
“HOW TO PREPARE ART AND COPY 
FOR OFFSET-LITHOGRAPHY”’ 


12 CHAPTERS 
OVER 125 
ILLUSTRATIONS 
8'%2 x 
HARD BOUND 
2-3-4-COLOR 
LITHOGRAPHY 
THROUGHOUT 


Price: $5.25 
POSTPAID 


Order direct from 


MODERN LITHOGRAPHY 


254 West 31st Street New York, N. Y. 


MERCK Experience in 
Chemicals for Lithography 
added to YOUR Experience 
MEANS BETTER RESULTS 


MERCK & CO.,Inc.. nufactuxing ‘Che mésts Rahway, N.J. 
New York, N. Y. * Philadelphia, Pa. * St. Louis, Mo. 
Elkton, Va. * Chicago, Ill. * Los Angeles, Calif. 


In Canada: Merck & Co., Ltd. Montreal - Toronto - Valleyfield 


You need the best! 


The best plates produce the best printing. Exvert 
offset plate graining saves you money in the long 
run by permitting quality work and smooth press 
performance. The skill and experience of ALJEN 
SERVICE assures the best. Careful and competent 
handling of your plate problems. Zinc or alu- 
minum plates, any size. 


ALJEN ASSOCIATES 


1215 Primrose Street Cincinnati 23, Ohio 
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COMPETENT CAMERAMAN: 
Stripper and platemaker with 21 
years experience in trade (nine years 
experience as foreman, at present is 
working foreman in charge of com- 
plete medium-sized plant) is inter- 
ested in similar position with reliable 
concern. Will locate anywhere for the 
right opportunity. Address Box 257 
% Modern Lithography. 


Miscellaneous: 


SHEET METAL LITHOGRAPH- 
ING PRESS wanted if readily avail- 
able . Minimum sheet width 26”, 
maximun sheet thickness 16-18 gauge. 
Only equipment in good condition to 
be considered. Automatic feed pre- 
ferred but not essential. Please in- 
clude in your reply make, conditien, 
location and price of your machine, 
and all other pertinent data. Address 
Box 256 % Modern Lithography. 


WANTED: Circular screen—133 
line, 36 to 48” diameter. Write Ameri- 
can Color Process Co., 3147 W. 33:d. 
St., Cleveland, Ohio. 


For Sale: 


FOR SALE: Process lenses—Zeiss, 
Goerz, Cooke — many others, finest 
makes— satisfaction guaranteed— 
available on 15 day trial basis—Pro- 
cess lenses from 4” to 52” focal 
lengths—Here’s a few of the longer 
focal length lenses. 18” F9 Carl Zeiss 
Apo Tessar barrel coated $299.50— 
24” F9 Carl Zeiss Apo Tessar barrel 
coated $375.50—30" F9 Carl Zeiss 
Apo Tessar barrel coated $875.—48” 
F9 Carl Zeiss Apo Tessar barrel 
coated $1800. World’s largest selec- 
tion of lenses—We have what you 
want—Send this ad for free complete 
lens list and catalog. Burke & James, 
Inc., 321 So. Wabash Ave., Chicago, 
Ill, U.S.A., Attn: M. A. Loners. 
FOR SALE: New vacuum printing 
frame and plate whirler for 22x29” 
press $495. Singer Engineering Co. 
Complete Plate Making Equipment, 
248 Mulberry St., New York 12, N. Y. 
Walker 5-7625. 


FOR SALE: Monotype—Directo- 
plate precision all metal darkroom 
type 24”’x24” camera in Al condition. 
Replaced by larger equipment. Equip- 
ped with circular screen housing to 
take a maximum circular screen 
23%”, adjustable lensboard, focusing 
scale system, adjustable positive hol- 
der and scope with removable wooden 
copyboard, a two way multiple ne- 
gative attachment with register with- 
in .0011”, Packard shutter with 3” 
opening, and a Zeiss Apotessar 18” 
lens. Write The Rainbow Litho- 
graphing Co. 4142 Airport Road, Cin- 
cinnati 26, Ohio. 


FOR SALE: Fully equipped Di- 
rectoplate photo composing machine 
plate size 45% x 54. Perfect register. 
Can be seen in operation. We are in- 
stalling larger equipment. Write 


Crane-Howard Lithograph Co., 1435 
E. 12 St., Cleveland 14, Ohio. 


FOR SALE: Hoe flatbed No. 2-L 
metal decerating press with electrical 
equipment, in excellent condition. 
Write Mason Can Co., Dexter Road, 
East Providence 14, Rhode Island. 


FOR SALE: Screen, 19 x 19, 133- 
line glass unbound, half tene, good 
condition. The best offer over $200. 
Write Karl Hoffman, 134 Battery St. 
San Francisco, Calif. 


FOR SALE: 1 Harris S7L 36 x 48 
offset press. Complete A C motor 
equipment. Automatic feed with posi- 
tive chain delivery. 1 Harris LSB 17 
x 22 offset press. Complete A C motor 
equipment. These presses are being 
sold to make room for large two color 
press. Both are being run on our 
floor every day and may be seen in op- 
eration. Both available about May 1. 
Address Box 258 % Modern Litho- 
graphy. 


Paper Changing to Offset 

The Locust Valley Leader, Locust 
Valley, L.I., N.Y., launched over 
two years ago, was planning to switch 
its production in March to offset litho- 
graphy with Vari-Typer composition, 
Publisher Edith Hay reported. An 
ATF 14” x 20” offset press has been 
installed, as well as Vari-Typers, and 
production was to get under way 
soon. A platemaking department will 
be added later. The printing is cur- 
rently being jobbed out to a letter- 
press shop. The paper is tabloid size, 
four columns. Present circulation is 
about 1,000. 

Editorial offices and the new offset 
shop are located in a large residential 
house, built over 300 years ago. The 
local restrictions on industrial acti- 
vity in the town are strict, but the 
heuse was at one time a stage coach 
inn, and at that time obtained a per- 
mit for a printing press. The permit 
is good “forever,” the publisher said, 
so that the offset 
stalled. 


press could be in- 


° 

Art-Copy Books Selling 
Copies of the new book “How to 
Prepare Art & Copy for Offset Lith- 
ography” are selling rapidly, and 
many schools and companies are buy- 
ing in quantities for gifts to customers 
or for training purposes, the publisher 
reports. The book, written by Wil- 
liam J. Stevens and John A. McKin- 
ven, is lithographed in four colors, 
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and covers many phases of copy and 
art preparation for offset reproduc- 
tion. Among schools which have ob- 
tained quantities of the books are 
Carnegie Institute of Technology, 
Pratt Institute, Rochester Institute 
ot Technology, Denver State College, 
and Milwaukee Vocational School. 
Several equipment manufacturers as 
well as lithographing firms have also 
placed quantity orders. The books are 
being sold by the publisher, Dorval 
Publishing Co., 170 Parkway, May- 
wood, N. J. and by Modern Litho- 
graphy. 


Booklet on Record Papers 

A new table on the selection of the 
appropriate paper for various record- 
ing and bookkeeping purposes has 
been published in a booklet entitled 
“How to Keep Your Records Legible 
and Lasting” by Parsons Paper Com- 
pany, Holyoke, Mass. The quality 
ot paper used should be determined, 
the booklet points out, by two vari- 
ables: the number of years the record 
is to be kept, and the number of 
times during its life that the record 
will be posted, handled or referred to. 

Any record that is to be kept for 
15 years or more with normal hand- 
ling should be on ledger or index 
made of 100 new cotton fibers, the 
booklet states. “A record to be kept 
between ten and fifteen years should 
be on paper or card made with at 
least 75% new cotton fibers. If it is 
to be kept five years, it should be on 
paper or card made with at least 
50% new cotton fibers. Records to 
be kept for shorter periods should be 
on at least 25 cotton fiber paper 
or card stock. 

e 

Announce New Opaque 

“Graph-O-Pake,” a concentrated 
opaque for use in lithographic work 
has just been introduced by Scientific 
Litho Products Co., Somerton, Phila. 
Pa. Said to be smooth, easy to apply 
and quick-drying, the product is of- 
fered in a two ounce jar. The com- 
pany also makes Pressman’s Plate 
Etch, Dubelite for fountain etch to 
help prevent roller stripping, and 
Keen Plate Developing Ink. The 
company is agent and distributor for 
International Printing Ink. 
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MAKERS OF 


THE FINEST QUALITY COLOR PLATES 


FOR 


OFFSET LITHOGRAPHY 


THE STEVENSON PHOTO COLOR SEPARATION CO. 


CINCINNATI 2, OHIO 


DRY PLATES 
Quality Plates FILM 


FOR PERFECT PHOTO CHEMICALS 


Reproduction Lenses, Contact Screens 
and accessories for the camera 


THE COLORCRAFT CO. 


2100 FAI R M \ ©) U NT AVE N U E 333 West Van Buren St., Chicago 7, Ill 
PHILADELPHIA 30, PA. WEBster 7540 


| INTERNATIONAL PRESS CLEANERS Comolith black end in color 


PF eee are daily demonstrating for your finest 
(fe ol their efficiency in increas- lithe work 


c.o. MONK. inc. 


212 N. BENTALOU STREET 
BALTIMORE 2, MD. 


ing Output and Lowering 


Production Costs 


This Is Our Method of Removing Ink From Press 


We invite you to take advantage of our thirty day trial 
offer. If interested write and let us know the size and 
make of your press. 


INTERNATIONAL PRESS CLEANER & MFG. CO. 


112 Hamilton Ave. Cleveland. O. 


1408 NEWTON STREET 
LOS ANGELES 21, CAL. 


CLIP AND MAIL TO 

MODERN LITHOGRAPHY. 254 W. 3ist St., N.Y. 1. N.Y. 

Please enter subscription(s) as follows: 

(Check or money order e 

0 One year. $3.00 (Canada and Foreign. $4.00) 

0 Two years $5.00. 

() Group. (Four or more entered together as a group. 
$1.50 each. May be sent to different addresses.) 


(Please Print) 


FIRM 


© 


(For a group—attach separate sheet with names of E = i 223 N. WATER STREET 
persons and addresses.) - MILWAUKEE 2,WIS. 
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Trade Events 


New England Conference for the Gra- 
e Arts, Hotel Statler. Boston, March 
21-22. 


Natl. Assn. of Metal Decorators, semi- 


annual meeting, Shoreman Hotel. 
Washington, D.C., April 7, 8 and 9. 


National Association of Litho Clubs, 
annual Convention, Mayflower Hotel, 
Washington, D.C., April 29 & 30, 1949. 


Lithographers Natl. Assn., Annual Con- 
. Riverside, Calif., 
May 10-13, 1949. 


Western Packaging Exposition, 
Auditorium, San Francisco, 


Civic 
August 


International Assn. of Printing House 
Craftsmen, 30th annual convention. 
Palace Hotel, San Francisco, Sept. 


4-7, 1949. 

American Photoengravers Assn., annual 
conv’ San Franci Sept. 12- 
14, 1949. 


Graphic Arts Exposition, Chicago Int'l. 
Amphitheatre, Sept. 24-Oct. 7, 1950. 


Natl. Assn. of Photo-Lithographers, an- 
nual convention and exhibits, Hotel 
Statler. New York. October 18-22, 
1949. (Formerly Hotel Pennsylvania. 
name changed). 


Printing Industry of America, annual 
conventi Los gel Nov. 14-17. 


Litho Schools 


CHICAGO—Chicago Lithographic Institute, Glessner 
House, 1800 S. Prairie Ave., Chicago 16, III. 


NEW YORK—New York Trade School. 
Department, 312 East 67 St., New York, N.Y 


ST. LOUIS—David Ranken Jr. School of 
Trades, 4431 Finney St, St. Louis 8, 


MINNEAPOLIS—Dunwoody Industrial Institute, 818 
Wayzata Blvd., Minneapolis 3, Minn. 


ROCHESTER — Rochester Institute of Technology, 
Dept. of Publishing & Printing, 65 Plymouth Ave., 
South, Rochester 8, N. Y. 


PITTSBURGH—Carnegie Institute of Technology, 
Dept. of Printing Administration, Pittsburgh. 


TO ADVERTISERS 


MARCH, 


Trade Directory 


Tech. Foundation 
Wade E. Griswold, Exec. Dir. 


131 East 39 * 

New York 16, N.Y. 

National Association of Photo-Lithographers 

Walter Soderstrom, Exec. Sec'y. 

317 West 45 

New York 19, N.Y. 

Lithographers National Association 

oa Floyd Maxwell, Exec. Dir. 
Lexington 

York 17, N.Y. 

me Association of Litho Clubs 

Wm. J. Stevens, Exec. Sec'y. 


45 
ork 19, N. 


MODERN LITHOGRAPHY, March, 1949 


1949 


Accurate Machine & Tool Corp. 104 Johnson & Co., Charles Eneu 12 
Acme Litho Plate Graining, Inc. 100 
Aetna Paper Co. Jan. Kimble Electric Div. Feb. 
Aljen 
American rade an ‘oO. eb. 
- Lawson Co., E. 22 
— Type Founders 40 & 70 Litho Chemical & Be Co., Inc. 9 
Lithographic Plate Graining Co. of America 92 
= > Macbeth Arc Lamp Co. 87 
Mallinckrodt Chemical Works Feb. 
aumfoider, ne. 4 4 
Beck P Ce. Feb. Merck & Co., Inc. 110 
Co.. Sam’! 39 Miehle Printing Press & Mfg. Co. Jan. 
Brauer & Son, Inc. Feb. Mohawk Paper Mills Feb. 
Brennan Co. E. 106 Monk, Inc., C. O. 112 
Bridgeport Engravers Supply Co. 88 Moore Laboratories 106 
-National rr of 42 
at. Assn. o rinting In! lakers 6 
Co., Inc. 104° National Carbon Co., Inc. 99 
3rd National Standard Co. 78 
entra Nekoosa-Edwards Paper Co. 62 
Chevicin — & Fiber Co. et Norman Willets Graphic Supply Co. 102 
Chemco Photoproducts Co., Inc. 8 Northwest Paper Co. Feb. 
Chicago Lithoplate Graining Co. Feb. 
Co. 15 Oxford Paper Co. 48 
Solorcraft Co. 112 
Coxhead, Ralph C., Corp. i>, Cop 
Craftint Mfg. Co. 106 
— G. 110 Paper Sales Corp. 76 
rescent Ink & Color Co. 17 Payne & Craig Corp Feb. 
Crozier, John C. 105 Photo-Litho Plate Graining Co., The Feb. 
Pitman Co., Harold M. 23 
a Powers Regulator Co. 
43 Printers Exchange 109 
Direct Reproduction Corp. 102 Printing Machinery Co. 96 
riscoll & Co., art 96 
: Rapid Roller Co. 72 
DuPont, E. I. de & Co. 24 110 
Reliable Lithographic Plate Co. 98 
Rising Paper Co. 85 
Eastern Corp. Feb. Roberts & Porter, Inc. 3 
Eastman Kodak Co. 37 Rutherford Machinery Div. Feb. 
Electric Boat Co., Printing Machy. Div. 4 Roosen H. D., Co. 92 
16 
ectronic echanical Products Co. 108 
Schultz, H. J. 88 
Scientific Litho Products Co. 58 
Scriber Specialties 108 
Falulah Paper Co. Feb. Senefelder Co., Inc. 2nd Cover 
Fitchburg Paper Co. 64 Sinclair & Carroll Co., Inc. 

Fox River ~~ Corp. 102 Siebold, J. H. & G. B, Inc. - 
late aa Graining Service 108 Co. 33 & 54 
1 . Regis 

rathmore Paper Co. 
Strong Electric Corp. 11 
Sonim Sonar & Wirth, Inc. 4 Sun Chemical Corp. 19 & 20 
egenheimer, m. 
General Printing Ink Div. 19 & 20 
=. of Inc. Feb. & Co. 
Goere — Optical Co., C. P. 104 Turner Printing Machinery Co. 108 
dy ire & Rubber Co. 7 
Arts Corp. of Ohio 104 F 
ummed Products Co. Feb. Uniform Graining Corp. eb. 
United Mfg. Co. 103 
United Seates Envelope Co. Jan. 
Hammermill Paper Co. 18 94 
Handschy Co., A. E 90 Vulcan Proofing Co 
Co. 13, 38 & 4th 
oe & Co., Inc., R. 
Howard Paper Co. Div. Jan. Wagner Litho Machinery Div. a4 
“ Warren Co., S. D. eb. 
Inc., Jan. Way, William P. Feb. 
Co., Philip A. 21 Webendorfer Div., ATF 
West Virginia & 56 & 57 
Western ag late & Supply Co. 
Co 108 Weston Co., Byron Feb. 
Camp. Feb. Willy's Litho Plate Graining Co. 102 
International Paper Co. 80 
International Press Cleaner & Mfg. Co 112 Zarkin Machine Co., Inc. 82 
International Printing Ink Div. Feb. Zarwell, H. D. 112 
(The Advertisers’ Index has been carefully checked but 
no ponsibility can be d for errors or omissions.) 
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FFECTIVE force applied exactly at the right spot! No 

waste motion. Just the way in which industrial products 
should be advertised ... concentrated attention to the 
right industrial markets ... not through sprawling 
“general” advertising, but through specific industry 
publications going direct and giving deep circulation 
penetration of their markets at lowest cost... 


For example, if you would score an advertising ‘‘strike’’ 
in the field of Lithography, we suggest the economical 
concentrated circulation and closely read pages of 


MODERN LITHOGRAPHY 


254 WEST 31st STREET NEW YORK 1! 


Member, Audit Bureau of Circulations 


Tale Ends 


WATKINS PRINTING CO BALTIMORE 


HE height of service to a customer 
was reached recently by a Balti- 
more lithographer. When the eus- 
tomer’s lease expired and he could not 
find quarters for his business, the 
lithographer turned his conference 
room over to the customer as a busi- 
ness headquarters until he could find 
a location. 
* 

Lou Tamb, Baltimore and Wash- 
ington F & L man has a side hobby of 
turning out high class tasty sausage. 
He buys selected pork butts, season- 
ing and other ingredients, and has 
grinders and other equipment for pro- 
ducing link sausage. Friends and cus- 
tomers often get samples. 

* 

The Washington Litho Club came 
up with a surprise steak dinner at its 
regular meeting February 22. Best 
Litho Club meal we've had in years. 


Marshall Straus, the Madison Wis. 
lithographer who won the “Stop- 
the-Music” jackpot of $13,500 (see 
ML-Feb.) had to pay 1¢ postatge due 
on the letter whieh notified him of 
his winnings. 

* 

The next tew weeks look busy. 
Conventions scheduled by Metal De- 
corators, Technical Assn., National 
Litho Clubs, and Lithographers Na- 
tional Assn. Got your hotel reserva- 
tions ? 

* 

Nearly S80 years ago, the Cincin- 
nati, Ohio, Public Library was criti- 
cized severely tor the purchase of a 
four-volume set of rare Audubon 
books, “Birds of America,” for $700. 
Stored in a bank vault since that time. 
the books recently were insured for 
$12,000 and placed on display in the 
Taft Museum in Cincinnati. 

Known as the “Elephantine Folio” 
because of the 30 by 40 inch size of 
the pages, the set is one of less than 
150 known to exist. The books con- 
tain 435 hand-colored plates, and re- 
quired 12 years to complete, accord- 
ing to Librarian Carl Vetz. 


* 


Don't torget to renew your 
MIL. subscription 


MODERN LITHOGRAPHY, March, 1949 
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PLAN FOR QVALITY 


HE Raphaels of today—graphic arts men of 

ability and experience—plan to use good mate- 

rials. Cantine’s precision-coated papers—of out- 

standing uniformity and dependability, made by 
a mill that has been devoted to paper-coating exclusively 
for over sixty years—are now available for letterpress and 
offset printing, designed to create good impressions. Ask 
your Cantine merchant for samples. 


The Martin Cantine Co., Saugerties, N.Y. 
Specialists in Coated Papers since 1888. 
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COATED PAPERS 


HIGHEST QUALITY IN PRINTING 


— 
: / 
~ 
Ashokan 
Contold 
Canfold Cover | 
Cotskilt Lithe CIS 
Lithogloss (1S 
Zenagless (2S 
Cotskill (25 
\ Esopus Tints 
= \ M-C Folding 
M-C Cover 
Velvetone 
: “Postcard 
Softone 


There’s more time to CONTROL register 


with Hanis Steam Feed 
Worcs the sheets being fed on a Harris 


and you can see how they take their time 
to get register right. 

Stream-fed sheets go down the table at 
\%4 press speed—don’t require slowdown 
gadgets—don’'t bounce, because they float 
easily up to the front stops. Sheets are 
under perfect control as they are pushed 
into exact register. Then, sheets are on 
their way, splitting hairs at highest 
possible speeds. 

Stream feeding has 10 years of proved 
superiority. Ask any pressman who has 
operated one. You'll understand why you 
can’t afford anything but trouble-free 
Harris Stream Feed on your next offset 
press. It pays off in finer register . 
more salable sheets per day. 


UST LISTEN TO THE HARRIS 22 x 34” 
running . . . you can actually 
hear the results of sound engi- 
neering design and fine precision 
manufacture. From the Harris 
Stream Feeder (it’s exclusive on 

this size press) . . . to the delivery, the 
Model LTN is as quiet an offset press 
as was ever built. A new, color folder 
tells exactly how this fine piece of pro- 
duction equipment works for superb 
quality and lower operating costs. Ask 
for “LTN”. Address Harris-Seybold 
Company, Advertising Dept., 
Cleveland 5, Ohio. 


Besten New York Philadelphia Cleveland Dayten © 
Twin Cities Chicage St. Levis Dalles « Sen Francisco Les Angeles 
Montreal « Terente Vancouver 
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